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By William Brederode & Tim Malinzi

THINKING THE FUTURE
There is always a level of uncertainty and complexity about the
future, says Clem Sunter, stalwart South African futurist.

For this reason, Sunter avoids predicting or lorecasting the
fulure. Rather, he adopts a more fexible approach.

Sunter advocates for a method known as “scenario planning” —
a process of identifyving the most impoertant uncertamties abpiil o
topic and producing possible future realities: i

i -

PROFESSIONAL INSIGHT |
Bronwyn Williams, a futurist with experience in the media
industry, identified a few key trends that are |.I.TlpL'II tarit f-:lr the
[uture of the sector.

“The media used to be a placeora p mﬂﬂuu lhr: mediz
really is everyone. The line between w -quidm and whatiis a
mn,ﬁumer of media has been 'Jrr«*mm.hll.;I ' , SAYS ‘I.I'p illiims:

e're also likely 10 sce o fragmentati ideaof rru[h
HHE says.“The ideaof asingletrulh, ﬂw& tysbetr non-
senifcal whether we arc Inlhlnga bout the pqnl-i'. the present or the
fuature; is going to continue to be chillénged” says Williams,
THE FOURTH ESTATE 2 :
Based on Sunlers approach, SMF has created A0eniria'g o

(see next puge), looking at the possible future af the n.:\mmcﬂg
as the fourth estate.

Some factors are unavoidable, like the impact of increased
lechnological disruption on the media industry, Other [aptape
are best deseribed s "hey uncertainties” — significant factops that
are difficult to calll

The two key uncertabnties in this scenario plan are: The publics
level of trust and the level of government involverment in
the media. ®
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SPECTIVE

The public cannot see the barmers that hald back With a high level of public trust and journalistic

the news medias ability to write freely. freedom, the media can hold those in
TRUSTED CONTENT pinwer accountable,
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af breaking news sources.

BENDING THE

-4 BUSINESS PLAM
Subseriber-based (pnding models PODCASTING ¢

hoast the publicstrust in the media, . o rfgulnl-:ti space

because of the high quality conten), the
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popularity.

INHIBITED WRITING FREE TO WRITE
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BEYOND REASONABLE
DOUBT =G

FOPIA Is 3 legal hurdle jéurnalists
must jump ower whan sauirding
Infarmation.

INFLUENCERS WHO
INFORM =0

Social media provides a
rlaﬂnrm for anyone and
everyone o create. share and
consumme news content

PHFIH'"HG Fﬂm SRS —— = - BORING UNTIL
With the meditumn of print =
PROVEN GUILYY 32

b decline, gone (ens are the
readers loyal 1o those print While courts remainopan to
the press, irreponsible reporting

publications. : :
threatens the medias ceedibility

The publics discerming eye for highly restricted PURLIC SCEFTICISM Without trust, the media will essentially be

conten! means they don't trust il airing stories (o deal cars,

GRAPHICS: JamieVenter
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THEEDITOR'S LETTER

I MIGHT BE WRONG...

ndiohead's * Might Be Wrong™ is one of my lavourite
songs, The lyrics “think about the goad times and never
look back™ hold & special place in my heart.

On paper. Ui segms like an obvious oxymoron. Bul I think
Thom Yorke, lead singer of the band, was instead expressing
oplimism about the futtre when he wrote those lyrics - think
about the good times yet to come

In the same song. Yorke sings [ used to think there was
no future left at all” A relatable sentiment for many young
journalists who may be weary of the future of the industey.

Smaller newsrooms, failing business models, and laws which
could limit our capacity os canveyors of the truth may all he
reasons for this.

Yorke doesn'l imake any assertions throughout the song, hence
the Lrack’s title,

1n the same Hghl, SMF2022 should not be viewed as a cryslal
ball indicating how the medin industry 1s definitely going to be.
But rather how the industry could look.

The future holds many uncerlninties. SMF 2022 is not about
predicting the fulure, rather telling stories about the fulure

Fach article highlights an uncertainty in the media and aims
to address them by looking at what our industry could look like

irt the coming vears— whether it be the state of said newsrooms.

business models or laws,
As journalists, we tend lo examine, analyse or reporl — focusing

an what has already happened. Doing this, we neglect the value
to be found in what has not vet happened.

Tomorrow holds ko many answers that we passively receive,
but what would happen Il we could get ahead of that curve?
What would happen if we could actively loak to the future and
anticipate what is in storef

Janus, the two-headed Roman deity of the past and the [uture,
acts much like the Journalists of this publication,

By looking at the past and the current trends ol today, we can
effectively tell stories about the future. It's important to analyse
vesterday; but just as important to focus on tomorrow,

As young professionals stepping into'an unceriain industry, we
believe there Is 0 mountain of untapped wealth to be lound in a
future-focused publication,

Whether it be to highlight the possible bright lights ahead. or
the dark shadows that could be heading our way.

I personally prefer to look at the future in a positive light. Not
knowing what lomorrow holds means that every day could
be better than the one before, Perhaps newsroams get bigger,
successtul business models are established, and the laws we abide
by allow for free journalism

But then again, I might be wrong,

By Tim Malinzi

SMF editar-in-chief




ILLUSTRATION: Jessica Hillizr

Us bieen 22 years since | wallked, ns Head of Department,
through the front doors of our lovely Edyardian building
housing the Department of Journalism, in fanuary 2001
What am [ saying ... 7 It hos been 44 years since [ walked
through that front door in January 1978 to start a career in jour-
nalism, fortunate to be selected a< one of the very first
cohart of honours students
Shortly before, when 26 Crozier Street wus renovated 1o house
an academic depariment, the first Hol), Piet Cillié, tamously
shouted after 8 hugs explosion in the loft* — with the victims

stumbling out, burning and gasping for air - not "Call the ambu-

lance!’, but "Call the newspaper!™

Such wnos the atmosphere 26 Crozier Street breathed since then
Newst Owver all these years one of the privileges of my life was
to have studied in 26 Crozier Street (with cassmutes whom [
cun still call eomrades), and to hiave warked in 26 Croxier Street
{with colleapgues who will remain comrades),

Maost of all: To have had the honour to accompany just more
than two dozen journalism students each year to great futures,
whatever routes they chose to take after leaving our depariment
for the last time. May 1 add: Thank vou. T have learnl so much
from you.

And yes, | know, sometimes vou were more jnclined to refer to
Crazier Street rather than Crozier. But you will agree, this place
has a unigue aura

‘There is a special sense of being, of belonging, to our beautiful
building. what with her own crest and motto, And, of course,
hervery own resident ghost, Since the first years housing our
department, she has undergone huge changes. The loft has never
been used until the powers-that-be were convinced about our
space issue.

The department, starting off with 20 honours students, were
bursting at the seams with Master's and PhD students:

Plus. to accommuodate our digital universe, the raw clay brick
wille threatened to'implode on us whenever another cable had
lo be installed, In the renovation/restoration processes, first the
one halfof the loft was modified 10 accommodate human beings
instead of squirrels, and then the other half.

Still, it was not enough. The loft’s audio and video production
facilities were inadequate (#Funderstalement). Eveniually, the
annual “Strategic Plan", desperately submitted every year, landed
on lertile ground.

Our Annexe could be built, spectfically designed for multi-
platform, mullimedia news production. Today, our 26 Crozicr
Streel i5 still the elegant Edwardion building from the front, but
boasts our super-modern Annexe from the back, almost literally

SMF 20022

personifying the double-headed Roman deity Janus, the god of
doors, gates and transitions. Janus, also the name of our annual
newsletter, represents the dualities of beginnings and ends, of
looking to the future, while looking to the past. Exactly the work
af journalists; the scribes of today, who record today's events
apaingt Lthe realities of the past and the promikes of the future.

Since 1978 our planet has tilted under our feet and has
morphed into a 24/7 media merry-go-round. The possibilities
are endless, and | do hope all who enter 26 Crozier Street

will embrace all those limitless opportunities. Indeed, become
agents of change to empower communities through whatever
forn: journalism will take in future

May our beantifol bulldimg continue to bless all those
who find themselves fortunate to study, work, play, laugh,
cry - and grow — Instde her walls.

* The explosion was caused by highly flammable gas that escaped
when barrels with slue were apened — it wis not the right time
to light a cigarette.

By Lizette Rabe
Chuoir of the Deportmeit of Journalism

et Stellenbasch Unhearsity
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houses as it ensures that they will still have a publication in
the future, suys Antoinette Beck. academic head at Teneo
Internationil School, who has 27 years of experience in language
teaching and education management.
Beck says she finds the standard of news content tailored
for children's consumption by South African media houses

Pmduring- news lor children should be a priority for media

‘disappomting: She uses news resources tailored to children from

the Newv York Thnesad she does not find locil content adequate,
She says that the New York Theies bas an anling leaching section

where some content fram the main site is adupted for children,

and a variety of resources are produced specifically

tor children.

T don'l believe that media houses i South Alrica have the
time, probably, and money al this stage to build these teaching
assets.” she says. Despite miking up 34% of the South African
population, children are only mentioned in 7% to §% of news
stortes, says William Bird, director of Media Monitoring Africa.

From there —childrens voices are only Itcluded in 8% of

artlcles wrillen about them."When children are covered, they
generally seem to be silent,” says Bird. The ditficulty of reporting:

on children may be a reason that journalists avoid writing about
them. he claims.

However, various media professionals sxy that it ks important lo
tailor content specifically for children to develap thelr
miedin literacy skills and build a culiure of news consumption
while young.

SEEING FACT FROM FICTION
Accessing and engaging with news is crucial for children as it
builds critical thinking skills, says Beck.

Fxposure to news ensures that children get "a wide diet of

E RO RAEC r - i e
£F ARE NENTIQNEL 1N

information” — is children are éxposed (o ditferent perspectives,
styles, and lines of questioning, which contributes to a
well-rounded education. according 1o Beck.

Suzaan Hall runs Huisgenoot Jumor and Youtig YOU, which
are both negments tailored to children within their respective
magazines. Both Hufsgenoot and YOLU have almost two million
weekly readers, making them the biggest English and Afrikaans
magazines i the country, according to the Media24 Website.

Hall ays that exposure to news sourdes empowers chilldren o
cantribute in discussions about current affairs. "1t [is] for kids
who want to sound smart around adults us well. So they want to
be like; "Okay, but I've actually read that] she says.

Huisgenoot Junior tries to pair quirky content with more serious
news to entice curious children 1o engage with news stories;
says Hall So, for example, a side-box about someone who ate an
absurd amount of Marmite may be featured next to astary about
the Zondo Commission, she says.

It is important that children are empowered to be agents of their
awn [uture by growing up with an awareness of whal is going
on in the world, says Nicky Cox, editor of First News Children®
Newspaper: First News isa weekly newspaper aimed at children
between the ages of 7 and 14 in the United Kingdom that is read
by 2.6 million people weekly.

Cox is nlso the CEO of Presh Start Media, the production
campany for FYT, 3 news segment run on Sky News which |s
presented by children, There was a time when children had
limited access to information, says Cox. “But at least they didn’t
have misinformation.”

EASY AS ABC
While it s necessary to explain things and add extra contexst
when writiag for children, it 15 also jmportant not to talk down to

OF THE SOUTH AFRICAN POPULATION

OF THOSE INCLUDE CHILDREN'S VOICES

SOURCE William #ird



them and be condescending. snys Hall,

She says that when explaining a story related to the interest rate,
there s an extra loyer of explanation required tor children. This is
do they dare uble to understand what they read. A clever chaice of
language can stop the extrn explanation from feeling patronising,
savs Hall.

Having an opporfunity for tactile engagement with children’s
media content s also impeortant as it can get children excited
about reading, sayvs Heather Robertson, editor of Diily
Maverich 168.

Daily Maverick release a four-page children’s segment called
MavericKids, as an attachment to their weekly newspaper. It
features writing tailored o children o try and build a culture of
excitement about reading, according to Robertson.

“They can actually make it very Interactive, They can cut out,
they can draw, they can puzzle.” suys Robertson, adding thut this
persanalises content for children,

1t s important to think about how children will be interpreting
the world dnd o write with that in my mind, says Coo.

“If lhere’s been a big terrorism attack, [or example [...] whist will
they be thinking? What will be their feass? What will be their
warries?” she asks.

Cox adds that being crisp. clear and respectful. while creating
the feeling that readers are on a shared journey of discovery with
the writer is eritical

WORM INTHE APPLE

Although media houses in South Africa may have desires and
plans to make mote comprehensive ind impictiol childrens news
conlent, there is currently a lack of resources to do this,

This is according to Reginald Witbooi, a news reporter il the
South African Broadeasting Corporation, who often covers
stories invalving children.

Media houses are reluctant Lo commil resources to childrens
conlent — partly due o difficulties in monetising the content, says
Hitll. Parents make the final decision when it comes to purchasing
media content, she says.

Advertsing revenue for children’s content is generally poor,
suys Bird, He says the type of organisations that want 1o target
children are generally not wealthy, which means they offer low
rites 1o media houses,

“It's not necessarily a very lucrative area— children’s news. 1
think it's easy for media companies to kind of not bother. but
Lhey need (o bother, because it really is crucial for the future” says
Cox.

RESPONSIBLE WRITING

Legal considerations are also a stumbling block for journalists.
looking to amplify the voices of children in stories; claims
‘Witbool Anyone under the age of 18 Is alegal minor, and the

CATH - D
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medin requires permission from a legal guardian to interview
them and use their image. Although it can be dithcult, it1s
important for the media to use their platform o cover stories
about children, says Withoot

Rather than writing about what ls interesting to the public, jour-
nalists should balance what is in the public interest against what
15 in the best interest of the child This is the ethical tightrope that
Biri believes journalists must walk when writing about children.

“The number of ethical lssues that you will encountet in the
reparling of children will be significant, and the harm that you
can giuse is very clear) says Bird

An extra duty of care also needs to be applied when dealing with
child presenters, says Cox.

However, she says that children are generally more robust than
adults give them credit for

“With Ukraine, we flew Scarlett, one of our [FYT presenters]
who wis 13 af the time, out to Poland to meet the children —the
refugees that were coming over the border,” says Cox.

FYThas o counsellor available for the children if they are
distressed or worried about something. But so far, thal has not
really been necessary, says Cox.

BUILDING BLOCKS OF THE FUTURE

Beck believes that unless children are exposed (o news content.
they will lkely remnin on social media spaces — engaging with
viogs and IHogs rther than news.

An added bonus of producing high-quality children’s content is
that it can build a positive brand association with a publication.
This could transcend to sustained readership when they are older,
says Hall,

“They know it as a part of their home. They know that they've
found interesting facts in it betore and then they'll hopetully
grow up as a reader of this brand.” she says.

Hall believes that there Is currently no real media product in SA
that tnkes news sources and decodes them for children.

While there are segments attached 10 adult content that children
can engage with in SA media, it is important to create a product
that specifically caters to children, which they can access on their
own terms, says Cox.

‘When content is specifically tailored to children, they le] that
“people have thaught enough of them that they have bathered to
actually crente something especially for thent’, claims Cox,

‘Evidence suggesis that the way a society treats its youngest
peaple i< whal determines jts [uture, saye Bird.

Bird says that, according o research, good early child develop-
ment is linked to lower levels of violence, higher litermcy rates,
mare equality, better employment, and better security,

If the evidence regarding the benefit of early childhood
development is 0 dear, Bird wonders why this is not paid hearly
enough attention. e

@IILDREN ARE 27%
OF THE WORLD'’S
PEOPLE, BUT
THEY'RE 100% OF
THE FUTURE

KIDS NEWS FIRST
The Unitad Kingdony's [UK) leading children's newspaper
Is read by 2.6 milllon people every week.

The scape of thelr readership can compete with some
of the UK's biggest publications, clalms Nicky Cox, editor
of First News Childrens Newspaper, a weskly newspaper
almed at children between the ages of 7 and 14.

However, when Cox left her job at the British
Broadcasting Corporation |n 2006 to start First News,
she says she was ridiculed by other jJournallsts. “The
adult newspapers all said that there was no market for a
childrens newspaper —that children weren't interestad In
news And, IFthey were, they'd read It onling” savs Cox.

But we persevered and we're <till here 16 years later”
Nearly half the schools In the UK are subscribed to First
News, says Cox. Anindependent study conducted by the
Natlonal Literacy Trust found that children making use
of First News made faster progress In developing thelr
literacy skills than other kids, she explalns, _

Cox Is also the CEO of Fresh Start Media, which s the
production company tor FY/, a news segment run on Sky
News which is presented by children. FYJ was started
four years ago and has been the highest-rated show on
Sky News on multiple occasions, says Cox. The children
of FYl have exceeded all expeciations, Cox talls SMF “We
thought that it would be a lot more of us kind of spoon
feeding them, and it not at all. They're well read and
Interestad,” she says, "It really IS thelr show that we help
them with;” says Cox, adding that children growing up
online and In front of a camera means that they are oftep
more.comforiable in front of a camera than adults are.

The commercial success of First News and FYJ Is proof
that chilldran's content has marketable value, and should
nat be an afterthought from publications, says Cox.
“Children are 27% of the world's people, but they're 100%
of the future”




SMEF 20122

Loz Maseko, jourmaliet foe domiek
PHOTO: Sipplled My ieinth Nhlimapo
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write stories. T was nol mandated to take
photoes or videos, or to use social media,”
says Mitchley. “Now that has all changed”
Warking remotely during the Covid- 19
pandemic allowed journplists to develop

1he skills required to work independently,

but it also challenged them 1o be flexible
in a working capacity, savs Ane van Zyl,

i journalist who started working lor
Netwerk24 in January 2019.

Van Zyl siys during the pandemic, she
had 1o bre more self-reliant and adapt to
working from home, while also finding
ways ol reparting on important storiés
withoul pulting her own life or the lives of
others at sk,

Journalists need to have o multitude
of skills to flourish in the dynamic
environment of the modérn journallsm
industry, states Van Zyl. Some of these
shills include “versatility, adaptability,
creativity, exceptional skills in starytelling
(whether 1t be through video or writing)
and the ability to work in high pressure
environments”, she says,

These days, journalists are required 1o be
a “jack of all trades’, says Mitchley. *[This]
is problematic, because il vou are a jack of
all trades, you are a master of none.”

IS LESS MORE?

Mitchley worked ot a newspaper about
ten yearsago. Al the time, the paper
emploved between 8 and 10 journalists
full-time. Now there are only three or
four, he says. But while the number of
journalists has mare than halved, the

|
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i Wisamy e, joumsshist for Humgmoot
PHUTO: Supphed! fohn finers

overall workload remains the same,
he explains:

Young journalists need broad skills that
will enable them (o successtully submit
multiple elements for a single stary, bul
must also be able to write multiple sories
at the same time, says Mitchley. If they
are not equipped to do this, the result
will be a “loss of quality in journallstic
output’, he says.

Van Zy] agrees that producing quality
content, and in multiple layers, has
become an important skill for journalists.

In addition to being able to write
well, jpurnalists who enter the industry
will “need to have the willingness and
knowledge to adapt to @ more digital
environment”, she says.

They will also be reguired to have the
technical skills to record “high quality
content in different formats”, as well as
the ability to distribute it anline quickly,
savs Van 2yl Familiarity with the social
media sphere is necessary 1o promote
journalistic conlent and (o make it easily
accessible to the public, she adds.

NAVIGATING A
CHANGING INDUSTRY
Al the core of a journalisis vocation is the
collection, preparation, and distribution
of news, says Lwazi Maseko, a journalis
for the fonrmalismm and Meidio fob (Jamlalil
al the University ol the Witwatersrand.
Althpugh, from here an, the way in which
journalists.go about completing their job
requirements will be different, she says.
“Journalists will be expected 1o be more
Innovitive and [orwarit-thinking, and find

Alex Mitchiay, journalit fon frow=1.
PHOTO: Supplied/faoques Nelles

new ways of engaging with their nudience”

accarding to Maseko. Additionally,

journalism professionals within the
industry must also becomie cteative in the
fight agninst fake news that has come with
socinl media, she says.

For future journalists to be able to
cope with an increased worklosd. and o
combat the canstant critique they receive,
thiere will need ta be a “revitalisation
of the mentorship programme” in
journalism, Mitchley believes.

“Sentor journalists need to ke juniors
under their wings,” he says. “Mentlotship
i5 a big part ol ensuring thal we don'l lose
quality journalism”

Overall, the responsibility to be guided
in the journalism industry under strong
mentorship lles with the youny journalists
themselves, according to Carla Visagie, a
journalist for Hidsgenoat who joined the
newsroom at the end of 20021,

To ensure both the fulure success of
their own journalism careers and of the

&£ MENTORSHIP IS A BIG
PART OF ENSURING
THAT WE DON’T LOSE
QUALITY JOURNALISM.




industry as a whole. journalists need
to enstre that lhc}r--gﬂln NEWSTDNIm
experience, shadow professionals in
the warkplace, read the work of good
jowrnalists, network, and make thelr own
contacts with people in the media,
Visagie explams

“You must go knock on doors" she
days, “Make your own opportunities for

yoursell”

EDUCATIONAL COMPENSATION
Many universities and ournalism schools
hawve undertaken the task 1o ensure that
the training journalism students recelve
will equip them in niding.a struggling
media industry, accarding to Du Toit

“One part of that has been that
[tournalism schoale] have set up what
is known as the "haspital model of
teaching.” she explains, This i a teaching
structure that incorporates a practical
working component along with regular
journalism studies, so students dre pre-
pared for the working world, savs Du Tolt,

One way universities have done this is
by running student publications, says
Visagie. Working at astudent publication
will lay a solid foundation for a career In
the media, she adds,

This is because, through peer-learning,
students are able to bounce ideas off of
cach other while having the apportunity to
be creative with their work: states Visagie.

By working praclically; journalism
students will *learn how to navigate that
warld, even if they can't assume there will
be secure emplovment tor thent', says Du
Tail. As newsrooms are dilferent (o what
they used to be, universities should teach
students the ability to freelance, network
and create their own job ppportunities,
she says.

To ensure the true essence of journalism
remalns untouched, media organisations
and schools have also started
experimenting with new journalism
strategies, explains Du Toit. One of these
is known as participatory journalism,
which she believes is the ultimate key for
the survival of fournalism in the future.

Or szannei Ton. sevor =ctuzs of jourmism
and media sturdies at Rhodes Unpremity,
BT Supmpaland M Louw

Participatory journalism refers to “the
shift away [rom the assumption that
journalists are prolessionals who repart
objectively o the news for the benefit of
the public’, to a more socially purposive
and participatory stvle of journalism
invesled in progressive social change,
sayy Du Toit

Through this journalistic form,
participants become empowered to
transform their own circumstunces,
shie says.

WHERE ARE WE HEADING?

Due to technological advancement on a
global scale, the journalism industry will
have o continue with a digital approach
to remain relevant, according (e Mascko.
“[Mournalism] is now mare online-based
with social media platforms.” she says.
“Now vou have to be everywhere. That's
where we are heading”

Newsrooms have already begun to
incorpurate artificial intelligence, such as
augmented reality. into the journalistic
working space, opening the gateway into
further journalistic experimentation,
Mascko explains, With this, the human
component that once formed the
foundation of journalism. is at dsk of
being ¢liminated. says Mitchley.

"I think newsrooms are going to gel
smaller as budgets get tighter!” he says.
“And as the newsrooms get smaller, they
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cut stall compliments”

‘The journalism industry |5 dependant

oi readers, so if the public is sulfering
financially, socally or ecconomically, then
journalists will alse sulfer as o result,
sccording to Visugie. “[As journalisis]
we are not immune to the economic
clreumstances;” she says.

Ultimately this matter talls into the
hands of the management of media
houses, who have the responsibility to
“figure out 8 way to increase profits, and
maintain and create a larger newsroon’,
stites Mitchley.

‘The journalist’s sole duly should be
reporting the trith, he says.

‘GOOD JOURNALISM'
Truth telling, vertfication, reliability and
upholding ethical standards are the basics
of good journalism, according to Du Toit.
Despite financial constraints, these fac-
tors should always be at the “heart of what
journalism still neads 1o be”, she says.
For Van Zyl, practising authentic E,
jowrnalism also meuns highlighting
relevint stories for a target market
In essence, regardless of external
chianges, future journalists should stve
to contribute towards social development,
democratisation, and empowerment, Du
Toit believes.
“That s ultimately what journalism
15.” she says "I (1S not that, then it's nol
jourpalism.”

Ané wam Tyl purmatist for Merwericd.
PHOTO: Supbid/Jsca Maraiy
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DIVERSITEIT

SO VERANDER DIE
GESIG VAN DIE
MEDIABEDRYF

Suid-Afrikaanse nuuskantore was

'n paar dekades gelede hoofsaaklik
wit en manlik, maar die gesig van
dié nuuskantore is - letterlik — besig

bedryf meen dat daar egter steeds
ruimte vir verbetering is.

DEUR NAZLEY WILSCHUTT

‘ ‘ Tcre ek oor die 30 jaar gelede joernalistick betree het. is
Apartheid nog openlik in die werksplek 1oegepas. En
nuuskantore is dit nie gespanr nie.” s¢ Neil Scolt, vandag

die redakteur van Son.

Toe by vir die eerste keer as n voltydse joernalis aangestel is,

13 it aan hom duidelik gemaak dat hy daar was om-hoofsaaklik
dtories uil die Kaapse Viakie te dek Met ander woorde, “stories
deur 'n briiin verslaggewer oor bruin gemeenskappe”, vertel hy,

"Danr was ook ‘n black African-joernalis wat stories uil die
swart townships moes dek. Behulwe vir ons twee, was daar nog
net een ander bruin jeernalis, n vrou, wat hoofsaaklik misdaad
en die hof gedek het. Verdet was die hele ntuskantoor wil — die
meerderheid wil mans” séScotl,

Dinge 15 vandag aansienlik anders, maar daar kan meer gedoen
wird, vieral op bestuursviak, meen hy.

Tnge Kuhne, die redakteur van Rapport, sé die realiteit is dat
ditar wanrskynlile steeds meer wit joernaliste in vergelvking mel
swarl joernaliste in die ntuskantoor is,

Volgens die mees onlangse State of the Newsroom-verslag

[LLLISTRASIES: Nazley Witschutt



walt in 2021 deur die Universiteil van die Witwatersrand

1 Wits) ze 1nemﬂ]i_'i_ﬁ£fhfepﬂrtemem saamgestel is, is daar wel o
verandering in die aantal swart en bruin redalteurs wanneer dit
vergelyk word met die stand van sake ‘n paar jaar gelede.

Diie verslag het na 39 van die nasionale en streckgebonde
kommersigle koerante geloyk en statistieke (s vanal middel
2021 geneem. Daarvolgens het 20 swart mense verlede jaar 'n
redakieurspas beklee, lerwyl nege wit mense, ses bruin mense en
vigr Indiese mense dié posisie beklee het.

Dil is teenoar die State of the Newsroom- vLﬁhg v 2013 toe
altesanm 24 vun die 30 koerantredakieurs wal in daardie verslag
opgencem is, Wit was.

Alhoewel daar intussen ‘o toename in die aanial bruin en swart
redakteurs was, weerspieel dié gelalle egter nog nie die nasionale
demografie van die land nie, lui die verslag.

"Dinge lyk beslis beter us wal dit 20 jaar terug gelyk het toe die
nuuskantoor bafe wit was” sé Kithne. Die nuuskantoor reflekteer
volgens haar egter steeds nie die gebruikers van die medium ten
ville nie.

DIVERSITEIT VAN ONSKATBARE WAARDE

Die land se sosio-politicke omgewing kan nie van die diversiteit
In die nuuskantoor gesket word nie. Aangesien dic land so divers
i, In terme van tale, kos en ander prakiyke, Is dit il kritieks
belang dat die nuuskantoor dié diversiteit weerspieél, meen
Amos Mananyetso, redakteur van Daily Sun.

Manmanyetso meen dat almal op die redalsie 'n bydrae kan, en
behoor! te lewer. am vir lesers 'n poeie prentjie te skets vor dit
wal in die [and aan die gebeur s,

“Ons by Daily Sun dek byvoorbeeld nous vanuit al die nege
provinsies. En omdat die kulturele diversiteit van hierdie
provinsies groot is, mact ons verseker dat. wanneer ons wel
joernaliste aanstel, hulle instaal sal wees om iets [nu die
nasionale tafel] te bring wat vir alle lesers van woarde sal
wies, s hy

!h".[mmn}femn verwys byvoorbeeld na die joern aliste in KwaZulu-
Natal (KZN) wat gereeld stories oor die Zocloe-koning skryi.

“Omdat obis joernaliste van KZN is, kan hulle stones oor die
Zoeloe-koning met gesug skryl en ook waardering daarvoor
hé. Dit word dan "n opyoedkundige reis vir al ons lesers van die
ander agt provinsies,” sé Mananyetso,

Carl Themas, ‘1 junior joernalis van Netwerk24, stem saam dat
diversiteit in die nunskantoor van kardinale belang is. Volgens
hom help diversiteit dat verskillende stories vertel kan word.

“'n Diverse personeel beteken verskillende geleefde ervannge,
Bit dra by tot 'n diverse nuuslys” s¢ hy.

Volgens Thomas is dit belangrik en “altyd goed” vir publikasies
om “¢lke lipe gemeenskap gehoor fe laat voel”

“By Die Burger het ons mense wat in die Knap bly en mense
wat in die Kaapse Viaktes bly. Ek bly in Atlantis. Ons bly
tussen verskillende rasse, boa verskillende bronne en wen
verskillende persone se vertroue wal bydra tot diverse stones,”
verduidelik Thomus, "Ek het al stories geclryl oor mense en

3 N SMF2022/

RSE PERSON EEL BETEKEN /
VERSKILLENDE GELEEFDE

ERVARINGE. DIT DRA BY TOT 'N
DIVERSE NUUSLYS.

slagoffers van Atlantis, Darling, Sir Lowry's Pass, Mosselbaal,
Kaapstad, Bonteheuwel, Kinaifontein, Delfi, en selis aor mense
in die Noord-Kaap!™ Thomas <& hy skeyf gereeld oor 'n wye
verskeidenheid onderwerpe. “In een dag het ek geskryf vor

twee kinderiyke wat in Paarl-Oos en Philippi gevind is, oor n
matrikulant van Bonteheuwel en ook kinders van Milchells Plain
will deur 1 man gered j&7 48 hy,

Vir Scott is dit belangrik dat nuuskintore die samelewing
weerspiedl, want “dis tog wanrvandian ons nuus daagliks kam”
Hy is dit eens dat joermaliste juis pok ‘n groot rol daarin speel om
diversiteit aan te moedig en te bevurder.

"8 as daar nie diverditzit in ons huuskantore is nie, hoe kan
ons objektiel oor gebeure skevi wit die diverse sumelewing
wiarin ons ons vandag hevind?” vra Scoit,

Scott gee die voorbeeld van een van hulle joernaliste, Basil
Davids, wat in Robertson woon. Weens Davids se betrokkenheid
in die gemeenskap is hy ingelig dat 'n vrou wal op die kerk se
perseel gebly het deur die kerk uitgegooi is. Hy het toe daaroor
berig. veriel Scoti.

Volgens Theresa Olivier. adjunkredakteur van Netwerk24,
verseker 'n diverse nuuskantoor meer inklusiews inhoud.

Sy meen dat dit op die lange duur sal bvdra ot die
lewensvatbaarheid van media-huise en -platforms, _

Verder help dit om die perspekiiewe van joernaliste sowel as
lesers te verbreed.

“Hoe meer divers en inklusiel jou nuuskantoor is, hoe beter
sal jou dekking en aanbieding van al dié samelewings in'jou
gemeenskappe wees. Met diverse nuuskantore en diverse
nuisdekking kan jy vertroue by jou gehoor bou.” s¢ Olivier,

Kay Karriem, uitvoerende hoof van Kay Karriem Media en die
redakteur van Kuier, s¢ dat die bedryi aansienlik verander het
wanneer dit by diversitzil kom, manr meen ook dat mense dieper
moet delf en nie net na die oppervlak moet kyk nie.

“As jy net dieper delf en die korrelisie in diversiteit en
besluitnemingspaaie voig, sal jy sien hoe hoer op jy gaan, hoe
witter en nog manliker is dit steeds. Dit is steads die geval — veral
in Afrikaanse nuus en nuuskantore. Dit is hoolzsaklik
beweer Karriem,

Kiiline s& dut diversiteit vir haar ongeloof
“Wat my betref, as jy mett '
jotigmense in jou nuuskany
wil praat, het jv swart mense
dit elke dag, Jou eie belewsni
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verduidelik Kihne,

Die lesers kan van die publikasie vervreem word indien doar
nie diversitetl 1s nie, 36 Kahne.

“Hoe bly jy comnected mel die lesers se belewenisse en se
!fﬂl'winld as jy nie hulle Jeefwereld reflekteer nie? As ons nie
bruin verslaggewers hel nie, gaan daar 'n afstand wees tussen ons
en die bruin lesers. So dit is absoluut belunerik. dink ek.”
se Kahne.

NUUSKANTORE IN ‘N VERANDERENDE WERELD
Scott sé die Son se redalksie glo daarin dat diversiteit binne én
buite hul nuuskanioor bevorder moet word.
“Hoewsl ons 'n teikenmark het, weet ons dat ons 'n plig het
om nuus ull alle gemeenskappe te dek, maar daar is delinitiel
nog plek vir verbetering, Veralas dit by die opleiding - hetsy
indiensopleiding of by opleidingsinstansies — van joernaliste
kom, moet diversiteit by die leerplan ingesluit word” meen Scott.
Mn.ulmﬁ-tsu b dat danr altyd |:+Ick vir wrhclrrmg is. Die

D}EDN{VS i, se niuskantoor is so divers as W:H iy k:m kry,
.?ﬂiﬁfﬂ% Mandnyetso.

““Onis het jai:' ranliste en subredakieurs gehad met uiters
*uﬂrqmlﬂpmﬂc agtergronde. inshutend hul gmmsaglr:rhmnd
dowaliteit van onderwys, woonadresse, ensovoorts,” sé hy.

"As iy 'n eendimensionele span het, sal jy 'n vervelige pul}llkaxlt
produseer wat net deur cen afdeling van jou potensiele gehoor
gelees sal word)” meen Mananyetso,

Volgens Olivier moet nuuskantore die veranderende en diverse
wireld waarin ons vandag leéef, weerspieel om te virhoed dat
hulle agterbly en die gevaar loop om "uit le ster(”.

OOPKOP JOERNALISTE, HOE GEHALTE

Terwyl diversiteit in nuuskantore verbeter moet word, meen
Thomas dal joernaliste nie net ter wille van diversileil anngestel
muoet word nie, omdat dit die gehalte van stories kan benadeel.

“Die weéreld verander elke dag. Maar met diverse joernaliste
moet jy ook seker wees om oopkop joernaliste aan te stel
dodat elke storie deur enige persoon met die nodige respek én
deeglikheid aangepak word,” sé Thamas, ' _

Volgens Karriem, gann dit met nuwe aanstellings by Kuier nie
daaront om bepaalde diversiteitsteikens te haal nie. "y moet die
regte mens, instelling en karakier hé om ons mark te bedien”
Né sy

Kithne ¢ dal sy graag miger bruin verslaggewers by Rapport

wil sien. “Daar is bate keer prktiese probleme. Een daarvan

is wanneer jy jou diversiteit probeer verbeter en 'n syfer of
persentasie moet probeer hnal. Ek wil nie hé ons moet gaan na
daai syfer vin byvoorbeeld 80% swart. 10% wit et 109 bruin
nie, it sal nie nmidw‘:_ndlg ons lesers dien nie, want dis nie hoe
ons lesersmark Iyk nie)” sé Kihne,

Sy meen verder dat daar in die Afrikaanse media, veral by
Afrikaanse koerante, nie “'n geweldige bree basis van ervare
yoerniliste is wat by koerdnte wil werk nie”

“Ek sten diversiteil as 'n vithoms wal jy wil hé om jou lesers
behoorlik te bedien. Dis iets waaraan jy altyd aandag moel gee
en dis iets wat el dink in die bree media aandag moet kry Dis
1 projek waaraan almal moel werk. Dis beslis ' projek waaraun
Rappors voorldurénd werk? sé Kihne.

ALTYD PLEK VIR VERBETERING
Sumewerking 18 belangrik wanneer dit by diversiteit kom. meen
Scott “As almal - die juernaliste, bestuur en opleldingsinstansies
— sanmwerk, kan ons in die tockams baie meer diverse
nuuskuntore verwag. sé hy.

Vir Mananyetso kan diversiteit pet verbeter as en wanneer dit,
oor die algemezn. regoor die land ook verbeter,

EI§I VANDAG AANSIENLIK ANDERS, MAAR DAAR KAN
VERAL OP BESTUURSVLAK.

"Nuuskantore en baie ander instellings in die land, is 'n
weerspiceling van die land. As daar geen insluiting by sport s
nie, sal dit in die nuuskantore wys As daat geen diversitelt in
besighede Is nie, sal daar geen in dig nuuskantoor wees nie]
sé Munanyetso.

Olivier voorsien dat nuuskantore in die toekoms oor-groter
diversiteit sal beskik.

"Lesers is nie meer nel in harde nuus gc’fmurnﬁse:rd nie én
daar ward ook nie meer van joernalisle verwag om. ﬂl:l.-l:ll:l-r
harde nuus e skryf nie. Daarom het lesers toegang.
verskeidenheid berigte wat veral aanlyn g
sé Divier. :

Nuuskantore wat [n die toekoms sal corleel e griellis
nuuskantore met joernaliste wat divers Is en oor Wfbhl.tt!—l
vaurdighede beskik, meen sy ke

Vir Kahne is diversiteif iets wat joernaliste

“aanhou doen” en beter moet doen. —

“Een manier om ta die toekorms te kyk, is om o bietjie na die
verlede te kyk. As jy gaan kyk waar Suid-Afrika 10 juar gelede
wits, wiar ons 20 juar gelede was en woar ons nou i
vir my bate moed vir die toekems,” s¢ Kihne, :

“Dit'sé ons het eintlik geweldig vooruitgang gemanl
Kan nét daarop voorthow” e

cl1ons




There is a gap in the South African mainstream media landscape - sufficient
outlets in the media for South Africans who speak indigenous, African languages.
From rural Eastern Cape to Limpopo, community newspapers and digital
publications are trying to fill this gap by telling the stories
of their communities in their mother tongue.

BY NA'ILAH EBRAHIM
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very manth, Mbali Dhlomo drives

o her hometown of Untbumbulu

| hinn KwaZulu-Natal (KZN). In her
m;ﬁ:‘-mﬂ copies of the manthly issue
uﬂiﬂuﬂmﬁ.ﬂ Newspaper, a community
mewWspaper written in her mother tongue
of szl

he week belore, Dhlomo compiled,

fRct-checked und edited every article in
ithe newspaper. She also did the |ayout

“#nd made sure it was sent to the
printers on fime.

In Umbumbuly, Dhloma’s arrival at the
South African Social Security Agency
(SASS8A) pay point was met with excite-
ment. She watched as people standing in
the SASSA line took their copies and sal
down again.

A security guard told her that people
had been asking when she would arrive.
He spoke with her about a newspaper

article that be had read months prior,
about the locust plague in the Northern
Cape at the time (March and April)

He therefore knew about the plague two
muonths before it aired on television —all
thanks to Intuthuko Newspaper.

—_

'‘GIVING A VOICETO THOSE
UNHEARD VOICES’

Dhiomo is the editor of Infuthukp
Newspaper, which operates in the iLembe
Municipality and other semi-rural and
urban areas in KZN. She also serves as
the chairperson of the Association of
Independent Publishers (ATP),

‘The association, which aims to advance
the interests of grassrool publications; is
home to 226 independent publications
nationwide, Of these publications, 141 are
written in indigenous, Alrican languages.
This is according to Dir Kate Skinner,
executive director of the AIP.

“This shows that there is 2 need for such
publications (o be on the market and in
airculation,” says Dhlemo. People may not
know about these publications because
of their lack of resources which means
that these community newspapers cannot
advertise widely, she says.

s We need fo haye these publications
[in indigenous African languageslin

-

€€ OUR PAPERS AT AIP SERVE THE

PURPOSE OF BEING A CHANNEL

OF THOSE UNHEARD VOICES.

circulation because they serve a greater
need in this country.” says Dhloma.

She claims that although a majority ot
South Africans speak indigenous, African
languapes, they do not have aczess o a
media source in national mainstream
mediain their mother tongue.

Out of South Alrica’s population of 60.6
million peaple, about a quarter speak isi-
Zulu, according to Statistics South Africa.

“Dwur papers at AIP serve the purpose of
being a channel of these unheard voices!
she says.

Yet, Dhlomo could name very few
mainstream isiZuly newspapers in KZN,
one of them being [solezwe. In the second
quarter of 2022, the total circulation for
Isolezwe was 30 197, according to the
Audit Bureau of Circulations,

Isolezwe 1s owned by Independent
Media, and has to be distrbuted to
accommodate isiZulu-speaking indivi-
duals in the province, she adds.

Tshivenda is another language that
has been “sidelined” in the mainstream
media and by the government, claims
Phumudzo Fercy” Makharamedzha, He is
the founder, editor and publishing editor
of Ngoho News. Makharamedzha says that
he is nol aware of any other publication
in the country that produces news in
Tshivenda.

LEFT OUT
By relying on one dominant language in
the media, the majority of South Afri-
cans are belng lelt out, claims Tembisa
Mjiba, the editor-in-chiel and owner
of ilike-lethu News, an isiXhosa and
English community newspaper in Alice.
Eastern Cape
Mjiba says that not publishing stories in
traditional, African languapes can lead to
fake news spreading within communities
There is.a possibility of spreading

misinformation when being told a story
ina language you do not understand,
according to Mjiba.

If you write a story about a local
community and more than half of the
people do not understand what it is
about, they will be forced to get the facts
elsewhere, says Lebogang Tlaba, group
editor of Rekord in the Free Stite.

There is value in writing news in
indigenous languages, says Tlaba. Thus,
it is important for media companies to
cater for indigenous Alrican langunges or
"vernacular’, he says,

“Let us try and embrice all our lan-
guages and tell our people their stories in
their own mother-tongue,” says Mjiba.

THE LOSS OF CULTURE
AND HERITAGE
‘The role of Ngoho News and other com-
munity newspapers is not restricted to in-
forming communities about news in their
mother-tengue, says Makharamedzha.
For him, promoting and upholding the
preservation of the Tshivenda language
and culture forms part of the business
plan of Ngoho News,
With most peaple speaking and being
taught in English, there is a fear that
the Tshivenda language and culture will
die out. says Makharamedzha. These
davs, many children born in Tshivenda
households cannot speak the language
with their grandparents, he claims,
There is a clear lack of news in
Tshivends, especially on television,
he says, The SABC's Channel 2 hasa
30 minute slot for either Tshivenda or
Xitsongn news, five times n week, acoord-
ing to the channel’s television schedule,
This is something which worries
Makharamedzha. The preservation of the
Tshivenda language and cullure is not
locking bright, he says.




“The truth is; nowadays, we are using a
different language [l:ngll»hf says Mjiba
“If we maintatin the trend our culture
is going down the drain, our language is
going down the drain. The true meaning
of our language is where we are lacking”

Mjiba says she has felt the consequences
of this trend in her own family.

Myjiba recalls speaking to her sen in
isiXhosa and explaining that she was
going to an interview, but he did not
understand, “He only knows [the English
word for] "interview” Can you see that he
15 losing his [isiXhosa] identity?”

“We are losing our identity bit by bit.”
she claims.

THERE ARE STRUGGLES BUT
THERE IS PASSION

“ITit was up to me, | would say that every
single community should have their own
paper in their own language,” says Anton
van Zyvl, publisher of the Limpopo Mirror
— a weekly, English publication,

Van Zyl believes this would ensure that
newspapers speak (o their renders ina
way they can clearly understand. “You
communicate better and you can also
have better feedback” he says.

Although the newspaper is predom-
inantly English, the ]'rl._ll'lhiﬂllﬂli has
Tshivenda and Xitsonga legal notices and
advertising, said Van Zyl.

Cosls are 2 major concern when il comes
to prinling papers in indigenous, African
lanpuapes, he says, Printing cosls account
for 40% of the Limpapo Mirrors expenses
after the Covid-19 pandemic, according
to ' Van Zyl.

'The newspaper prints 7 500 copies
weekly and has a readership of between
40 000 and 50 000 peaple, he says.

The Limpopo Mirror cannol currently
afford to have journalists and sub-editors
for articles in indigenous, African
languages, says Van Zyl, but he hopes the
newspaper can publish in Tshivenda in
the future.

“In an ideal world. peaple should
have nccess to journalism in their own
languapge. But, in the world we live in now,
publishers battle to find o model that pays

just for basic journalism - even in an
English medium,” he says.

qurvwm;. as a. community newspaper
and publisher is difficult, says
Makbaramedzha. Ngoho News has
struggled 1o find funding from businesses
and government, he says,

“Sometimes you even think about
throwing in the towel" he says.

When looking at the new generation
who barely speak Tshivenda,
Makharamedzha admits that it makes
him question whether Ngoho News will be
financially sustainable going forward

“We need [the new generation] to
buy newspapers so that we can also get
advertising” he says. Businesses wanl to
advertise in newspapers that are going o
sell, instend of stay on the shelf, he adds.

Makharamedzha knows that if he throws
in the towel, his community won't be able
to read news in their own language any
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peaple discuss iDike-lethu Newsin the
supermarkel, “Our people [in Amathole
District] want to see themselves and read
the newspapers in their own language,’
says Miiba. “1 know they appreciate the
newspaper and they even call us to give us
news. They email. They write to us, We do
get support.”

Mijiba says she and her team are not
producing themewspaper {or money. “We
are doing this becise we love il We love
our job," Mjiba says.

Diespite the fact that many publica-
tions closed down during the Covid-19
pandemic, community newspapers like
Intuthuko Newspaper have survived, says
Dhlomo,

“The question is: Why? And my re-
spanse to that is that we have always
operated from a point of disadvantage
or shortage,” says Dhlomo. A key to
Intuthuko Newspaper’s survival is the facl

€€ IN AN IDEAL WORLD — PEOPLE

SHOULD HAVE ACCESS TO
JOURNALISM IN THEIR OWN
LANGUAGE

longer. So he continues with Ngoho News,
because of his passion for journalism,
and the need to preserve the Tshivenda
language within his community.

SERVING A GREATER NEED
Dhlomo remains committed to her pub-
lication because she believes that there is
a “greater need” for publications such as
Intuthuko Newspaper.

“We are creating a platform for people 1o
listen, for people to talk People do wrile
back |and] they send SMb5es about what
they have read in the newspaper. Even if
it’s just one camment or 10 comments, il
mitkes a huge difference because il means
people are reading the publication.” says
Dhlomao.

Mjiba explains that she enjoys hearing

that the publication has always operated
from a limited resourCes fﬂm:ll of view,
she explains.

While thertimighibea lack oFnews
availabl€ ingnd African languages
currently, Mjiba hopes that this WLH
change fir thic future,

"1 e éin miinige to get thie muul'!r-
needed supplicl and promole [and
pn:s_frvu,] our languages; we can gofan
says Mijiba.

For Dhlomo, meeting theSecuity g
in Umbumbulis gives Hier hiope e the
future of Intuthuke Newspaper,

“That security guard. for me, was
the cherry on top,” says Dhloma, “The
type of articles that we feature, talks 1o
those people who actually read, and
that security guard prov edd 1o me that
Intuthiako is on the right track” e

GRAPHICS: Na'Hlah Ebahim
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South Africa’s young, up-and-coming journalists

will play a crucial role in re-establishing a healthier

working culture for the future of journalism, say mental
health professionals. The increasing pressure from shrinking
newsrooms means that the journalism industry needs to
make the psychological wellness of journalists imperative.

R A ! 15 veirs of medin industry

Wﬂ:pﬂ:ﬂmu teinder her belt, Jana

van der Merwe, investigative
editor at Netwerk24, calls the newsroom
“wbeast of its own’,

Van det Merwe says that, in her
experience, while exciling and engaging,
the newsroom {s an enviranment which
fosters extreme stress,

An examplé of this is the faet that a
journalist may receive backlash and
threats from the public after writing a
controversial stary, Van der Merwe says.
Additionally, South Alrican journalists dre
often expased 1 "horrilic crime scenes”,
are dealing with unreasonable managerial

BY JESSICA HILLIER

expectations, and face the pressure of
deadlines, she ndds.

Like Van der Merwe, Cassey Chambers,
operations directar of the South African
Depression and Anxiety Gronp (SADAG),
refers 1o the medin industry as/a beast,

In o job as stressful as being a journalist,
Chumbers says South African newsrooms.
are performing reactively instead of acting
to preserve pournalists’ mental health.

MORE THAN JUST MENTAL HEALTH
“When you're looking at preserving.
vou're trying to avold trawma [und] you're
trying to avoid stress” save Chambers,
aeding thal the nature of the “beast™ that




ILLUSTRATION: Jessica Hiflier

is the corporate world, often means that

stress and rauma are unavoidable parts of

thejab.

“You're often reporting on really heavy,
traumatising stull” savs Chambers.
Preserving one's mental health would entail
not reporting on such stories, which is
agains! the nature of the business, she sayw

Underdtanding mental health halistically
is comples, as the needs of individual
human beings differ vastly from one an-
other, suys Chambers. But, being mentally
healthy is a pretequisite Lo being able
to perform well at any job, not just asa
journalist, she adds,

There is no “one size fits:all” approach
regarding how a newsroom should
respond to matters relating Lo mental
healih, says Chambers,

“Mental health is nat just your mental
stite — it’s also your behavioural and your
ernotivnal [state])” says Lucinda Valentine, a
registered social worker In private practice.

Valentine emphasises the importance of
mental health specialists, such as social
workers, in assessing the holistic hature
of mental health intervention. In the ficld
of journulism, considerations such as a
journalist’s work and home environment.
and the stressors and traurmas theyare
subjected to regularly, must be figtored
into their mental health assessment.

In terms of maintaining good mental
health, “theres a corporate sibil
and tligres an individual fesp ml}‘?
o Vi ﬂ%lbﬂm R

11 is the responsibilily of corporate
enviranments 1o provide supportive
mental health resources to their em-
plovees, and it is the responsibility of
the individual journalist ta actually uti-
lise the resources provided, says Freddic
van Rensburg, the in-house counsellor
at Daily Maverick (DM).

ARE NEWSROOMS DOING
ENOUGH?

“Peaple who utilise the service of
journalists, can do, and need 1o do, a hell
of i lot more to support their journalists”
says Van Rensburg,

Karabo Matolo, a former journalist at
DM and now public relations account
executive lor Hook, Line % Sinker digital
agency. says her editor at DM used to
push staff to take davs off o 1¢nd to their
mental health. Having Van Rensburg
available for debrief sessions was
“amazing”, says Madolo, o

Van der Merwe also believes that &
Media24does a sufficient jub ol Pmﬁdqu
its employee s wilh meifal health sepvices,
which are offered for free and advertived
However, the attitude that the middle
narigement of o company holds toward
the preservation ahd matntenance of
mgntal health plays a massive role in how
seriously it is taken, says Van der Merwe,

Tl alvo afects what systems, if any, are
putinto place, she say< Van Rensburg and
Nan der Merwe both assert that for the
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future ol journalism (n SA to be success-
ful, newsrooms need to take the mental
health of journalists far more seriously.

“I think more can be done to support
thent, and I think maore can be done
to raise thilr awareness of the suppart
offered, and | think more can be done
to create a.space where journalists feel
comfortable to take up that support.” says
Van Renshurg.

Knowing your
own capacity
comes from

a place of

- strength.

Iﬁfﬁﬁfufﬂ.-ﬂfl%liﬁluiinnship between em-
ployees and empliyess in any work envi-
ronment is exploitalive, says Van Rensburg

“Tt sounds awfully dark. Tt sounds like
the industrial revolutionT he says. “But it's
Hterally still like that. Because we're look-
ing at a company whe wants toachieve the
maximum output from every single per-
son working there, al the minimal price”

He adds that in arder [or pewsrooms to
become truly successful environments,

23
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journalists’ employers “have o accept that
1hc]. are dealing with human beings They
are not dealing with machines™

‘What should newsrooms do bettes?
“Everything” says Viin Renshurg,
In early 2021, SADAG collaborated with.
the Smulh African Nntimml'.!’&&nrs' TForum

well-being of Sutith African Juumnﬂits
Chambers says that while the establish-
ment of this task tearm was incredibly
positive and mode her hopeful for the. -
ture of how the media mdu&lrydﬁl[s with
the mental wellness of journalists | Was
merely “a step in the night dir
While Chambers is optimistic that

A0Me NEWSTOOmS across the Eﬂm‘[rfh#\’ﬂ

begun to offer mental heplth epre services
and skills programmes, she concurs that
this does not mean much if the services
being provided are not utilised.

"The hursh' reality, however, 15 thal)
the newsroom is-a beast of its mgﬂ,l'nd
many journalists don't make uugﬂihﬁ:
servicesas often as they should. if at all®
says Van der Merwe.

Awareness needs to transpire into dction,
and individuals need to be willing 1o be
booked into therapy. says Valentine.

“But, as South Africans we are quite
hardeore, and we just want to get on with
it. So we neglect aurselves and we don'l
invest in our prental health to the point
where we're breaking down completely
and ean't hold our jobs - or are suicidal”
ulie says,

Chambere says more needs (o be done
lo increase mental health interventions
at workplaces. “To make it okay to talk
about these things,-and to normahse that
gelting help is a good thing,” she says.

Without much dispute from mental
health professionals, it becomes evident
that the culture of the newstoom is over-

due for change.

STOP SUFFERING IN SILENCE
I SA and across the world, specialists
have noticed that there is very poor
help-secking behaviour among journal-
ists, savs Chumbers.

Research conducted by the Journal

of Mental Health found that globally,
journalists are mare likely to rely on
informal suppart networks, such as lamily
and friends, than 1o seek professional
help, and that they are generally hesitant
Lo seek "managerial or organisationally
sponsored support”,

Of the various factors which influence
Journalists’ lack of engagement in ac-
tively seeking help, Van der Merwe says
time. stigmatisation, and the pressure
1o pérform af a high standard influence
and exacerbate the enormous pressure
jﬂu.rmllsh operate under daily.

Van der Merwe reckons that the ‘beast-
like’ newsroom creates the impression that
there is simply nol enough time in the day
tosit down and talk about mental healih,

“We are always very busy and then
you put it off.” says Van der Merwe, She
explains that when it comes to asking for
hﬂ]g, some journalists are afraid of being
seen as weak, while others are not aware
"of the red flags” that they may need help.

However, this does not have to be the
case, says Chambers.

“Young journalists have such a power
In changing what (his new newsroem
culture will ook like, and they are integral

p!]:m:ﬁin making mental health
pﬁudtj} suys Chumbers.

Vi Rensburg Believes that human
naltre convinges jor plhu that they can
tackle things on their ,b’q‘l they fmgﬂ
that operating .'-lt-m"l;rztck"' 1s essential for.
humun survival,

“We think that by-asking for help we
are weak, and that's a culture that we are
nol going to change overnight.’ says Vin
Rensburg. “All we can do 15 make sure
that the journalists know that their re-
sponsibilily is to take the apportunity that
is presented to them.”

Chambers says that, in her experience, the
culture created in newsronm environments
Is one where dismissing mental health for
the sake of being "tough” is not nusual.

“You're going to work long hours. You're
not going to sleep. You huve to do this,
and it is what it is. Pull up your socks and
get on with it This is how we were taught.
If% tough, but toughen up? she says,

But this mentality is completely burning

journalists out, says Chambers. "How do
we change that? Because it’s absolutely
not okay. We have a lov of people who are
simply ot coping”

TAMING THE BEAST

Van Rensburg’s solution to this issue

ligs 111 the pe-establishment of firm
baundaries, one of which s sticking (o the
terms of vour employment contract.

"1 beligve a lot of journalists experienced
burnaut following Covid as the shift
to warking from home etased o lot af
boundaries” says Van der Merwe

Van Rensburg agrees, adding that the
current competitive conditions of the
newsroom muake it ditficult 1o navigate
these boundarnes, which creates the
polential scenario where journalists "sell
their souls for a paycheck”.

“When we come from a place of
insecurity and fear. we start working
overtime, and we do more (hat what we
are suppased to do, ereating the picture
for the manager thit we've sot things
under control,” says Van Rensburg,

Knowing your own capacily comes from
a place af strength, he says.

To him this relates 1o being able 1o say: ©1
kmaw whao | am. | know what I'm worth, [
know what ' willing to do for the pay-
check I earn at theemd of the month”

“That'’s incredibly Important.” he says.

F url,hs;rmnt'n. Van Rensburg stresses
thiat the anus is on media companies 1o

truly emphasise that they will honour

the agreements stipulated in their em-
ployment contracis, and not push their
emplovess lo overexert themselves out of
fear of losing their jobs,

“The |news industry| needs to make
thetr stalf feel safe. And that safety implies
that, first things first: That your job fs
safe] he <ays »




DIASPORA

Despite an increasing number of South Africans crossing national borders
to live and work in other countries, there remains a vested interest in
locally produced news content amongst them. This growing cohort of
transplanted citizens has presented itself to the South African media as a

novel demographic, and yet remains largely unexplored.

BY KARA OLIVIER
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Green. the editor ol Saffis Mug is dotng a hnal read-through
of the magazines fifth edition, Once published, the interactive
digital magazine will appear worldwide almost instantly.

Meanwhile, across the Atlantic Ocean in San Francisco,

17 152 km away. Henriette Botha has just started her day, As
part ol her morning routine she spends a few minutes scrolling
through Instagram, checking South African digital news
phatforms for updates 1o the loadshedding schedule.

Her parents live in Pretoria and she has found it “tough
negotinting the loadshedding schedules and time zone
differences” when trying o call home via Zoom, she prLij

The last thing Henriette does before heading 1o work Is open
the lutest edition of Saffa Mg, where she pages to their adver-
tisement section looking for the closest store selling biltong.

“It's the little things you miss when vou are over here,” she says.

I ts hall past five on'a Friday afternoon in Mbombela, and Irma

A NOVEL DEMOGRAPHIC
Henriette, who has been living and working in the United States
(US) since January 2021, is one of the roughly 915 000 South
Africans living and working abread, according to data collected
by the Statista Research Department in 2020,

More than 247 000 South African emigrants had settled in

the United Kingdom (17K by 2020, while the second and third
largest cohorts exist in Australiaand the US. with nearly
200000 and more than 117 000 emmigranis respectively,
accarding to Statista.

“There is definitely a small tradition of South African
comimiunities maintaining interest in South African content,”
says Corrie Botha, a marketing project manager originally from
Vanderbijlpark. He co-hosts the podeast, Ore Vie Jou, (rom his
apartment in Amsterdam, Netherlands,

Botha and his business partner Eduan Kruger started the pod-

cast in 2021 after meeting through o mutual connection. Kruger,

ariginally from Mbombelx. now lives in Woerden, Netherlands.
where he works as o real estate consultant.

They recognised the need for a platform where South Africans
could discuss South African news and get credible emigration
advice and infermation, savs Kruger. The podcast gained
popularity alter only a few episodes. he adds:

LONDON, ENGLAND
PHOTD; Supphed/Alistar Seymour

Ons vir Jou hos reached over 2 000 listeners in 38 countries since
its inception, sccording to Botha

However, only time will tell whether local content tor South
Africans living abroad is a demographic worth Investing in,
according to Henning Neethling, chiel inancial officer at Sky
News Australia,

“You would have to consider whether there is sutficient growth
in the number af South Alricans migrating and working abroad,
and what the overall trend of their news consumplion Is”
savs Neethling.

ANCHORS OF CONNECTION
“I think the culture you grow up in runs much deeper than what
we all would like to admit,” says Neethling

Neethling, who-grew up on a farm in the southern Free State,
moved to Sydney. Australia.in 2008 to pursue a job opportunity.
e days he still feels 1 “level of connection” when meeting other
Alnkaans-spenking South Africans abroad.

"Remember that for people who emigrate {oul of SA] - its nal
ensy, It looks very idyllic and it sounds wondertul and we al|
think we leave our troubles behind when we leave, but it 15 a very
emotional and financially laxing journey for a lol of people,”
savs Direen.

Green, who is also the national group editor for Caxton Local
Newspapers, has been running Saffa Mags multi-continentil
editorial team from SA since 2021,

"[Emigrating] is less about wanting to leave and more about
wanting to go” suys Alistair Sevmour, a production coardinator
for Flux Broadeasting, Seymour moved to London, England in
April 2022 1o pursue a career in broadcasting,

Many of his peers consider returning to SA in the long run,
savs Sevmout. I pubilications invest in content that 1s geared
towards emigrints, they might remain loyal readers even if they
refurn 1o SA, he explains,

LOCAL CONTENT ONTHE GLOBAL STAGE
[n September 2022, approximately 11% of Netwerk24% sile traffic
originated outside South Africd’s borders, savs Madelein Venter,
national marketing manager at Netwerk24.

The US. Namibia, the UK. Australia and Norway are the

MBOMBELA, SOUTH AFRICA
: ligtd/ I Green
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ECULTURE YOU GROW UP IN RUNS
UCH DEEPER THAN WHAT WE ALL
WOULD LIKE TO ADMIT.

countries who generate most af Netwerk24 s page visits outsude
ol South Africa. savs Venter. Whilst this figure incluifes both
readers who hove emigrated and those who are merely oul of SA
temporarily, it does point towards a wide-spread audience,
she adds.

In line with this, approximately 10% of Duily Maverick's
9 million unique monthly users ariginate outside South Africi,

savs Alet Law, audience development manager at Daily Masverick.

‘The publication’s international audience has grown in step with
Its South Alrican counterpart, according to Law. There is a great
need for South Africans to connect with their roats, and South
African media is one way to loster that connection, says Green.

Eduin Roaos, deputy head of news at New Zealund Media
and Entertainment, moved his family to New Zealand in 2016,
shartly betfore the birth of his twins, with the hope ol providing
them with a belter future, he says.

They now lye in a semi-rural district north of Auckland and
“it's chock-a-block full of South African expats and almost
everyane knows each other’, savs Roos: “South Alricans, and
happenings in the country — like paolitics, sport, {riends, family -
all form some part ol our conversations)” he savs.

Despite having been in New Zealand for almost six years, Roos
remains a “pews junkie” and still “has one foot firmly in SAT he
says, "L try Lo stay on top of new and current affairs in SA and

consume content daily - primarily from New<24 and Netwerk 247

The majority of South Africans, to some degree, [ollow the
social media accounts of South Afnican news organisations, even
if they do not frequent their traditional news platforms,

SAVS Seymour

AUCKLAND, NEW ZEALAND
EROTCE Supplled/Eduan Hoos

A POTHOLE IN THE ROAD

Digital news sites are increasingly reliant on subscription-based
models and this can be "somewhat of a deterrent” to Sauth
Atricans living abroad, according to Roos. This means that much
of the news content fram these sites is consumed through social
medin, he explaing

In addition, not all lopics resonate with emigroted South
Africans, says Roos. However, “the latest visa or immigration
changes, travel restrictions, house prices, taxation tweaks,
migration numbers and destinations, and crime remain hot-
bunton tapics’, he says.

“The time difference between the countrigs could be another
obstacle,” savs Roos, Some news siles are “dead” overnight in SA,
while readers on the other side of the globe are in their daytime
comfent consumption windows, he explains.

Producing cantent for South Alricans [iving abroad can be
logistically challenging despile sources belng very eager to
engage, says Green, “When gur work diy ends, l|1t.=|n starts”

STRIKING A BALANCE
SA's news cvile is “super dense” compared to other countries,
according to Seymour.

“People like to look down on SA because the news that comes
out of there is mosthy negative, like the country is constantly
falling apart!” he claims. Seymour believes that constructive
journalism s the key lo maintdining 4 vested interest among
South African emigrants.

“If something nmazing happens, its almost like such ashock
for [South Africans living abroad]. They literally can't get their

o

““*(

-

SYDNEY, AUSTRALIA
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/' /YOU CAN NEVER
CUT THE UMBILICAL
“CORD WITH THE
COUNTRY YOU
COME FROM.

hends around it)" saye Sevmour, "Bad news i what creates sensa-
liba”, and thot sensation Is often utilised to drive likes and draw
reaers to the story, nccording to Kruger,

However, the key to engaging with South African demo-
graphics abroad i the future is striking a balance between
hard-hitting journalism and the more positive news stories,
accarding to Liesel Pienaar, the editor of Kuberkuier, a section in
Saric Magazine

‘The section, which is also published on Saries website, focuses
on telling the success stories of South Africans living and work-
Ing overseas and is one of the mugazines mast popular sections,
accarding to Pienaar.

“Espectally after Covid-19, people yearn for positivity in their
lives.” she says.

A GAP INTHE MARKET

There is a restricted amount of information available for South
Africans about their home country and fellow compatriots when
they are in the US, says Green.

Saffa Mae was born out of 4 need for connection, a lack of
reliable practicnl advice, and (o promale its business pariner, the
Sputh African Chumber of Commerce in the US, according:
to Creen:

The majonty of the magazine’s readees are South Alricans who
are living in the US or are actively looking o make the meve
overseas, says Green.

WOERDEN, NETHERLANDS
PHOTO: Supplied/Eduan lneger

\\ \
AMSTERDAM, NETHERLANDS O\“—'——’j/

"4 lot of people strugzle with immigration issues like opening a
bank account or applying for citizenship, and the implications
that surround them.” says Green. Saffa Mags targeled. interactive
advertising connects South Africans directly with specific ser-
vices and products tatlored o their needs as emigrants, she adds.

The South African Chamber of Commerce in the UK recently
contacted Saffa Mag about the possibility of expanding to the
UK. says Green. "There §s clearly a need for this type of content,”
she says.

Although Neethling no longer actively consumes South African
news, he believes there are certain journalism beats, like sports
journalisn, that pose a potential market tor the South African
medin to explore.

"Wothing makes me feel more proud to be a South African than
when our athletes perform on the world stage” he says

Catering content to South Africans abroad gives the plitform
a strong hook, and although readership might take a while to
increase, they will eventually start looking at the other content
an offer & well, aceording to Kruper.

"The moment you read that content you also reud the next page
and the next)” he siys.

GROWING THE GLOBAL NETWORK

“What you otfer to readers in other countrigs needs 1o make
them feel [like they are] a1 home,” savs Green. Publications
like Saffa Mag have the potential to become local publications
that cross continents by offering readers accessible hyper-local
content across the globe, she explains,

The moment South Africans cross borders they tend lo form
cannmections with ane another, even though they have different
backgrounds and might not have come across each other
atherwise, savs Green, “[South Africans| want (o connecl to
their roots”

Strang local journalism builds social cohesion and encour-
ages engagement from South African citizens who may live in
other countries but still have a role to play in Seuth African
communities. claims Green, "You can never cut the wmbilical
cord with the country you come from. You can maove away but it
remuins rioled invouw” she says o

PHOTD: Supplied/Corrie Botha
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INFLUENCERS
INFORM

The growth of social media
and its presence in our
daily lives has long been a
hot topic. Platforms such as
Instagram, Facebook, and
TikTok keep us entertained
and connected with others.
The scope of content is

— | endless, and news has
become part of the
infinite scroll.

BY NAKISHKA SKRIKER

explanation] lo meet prifessiondl and ethical stindards. e also

he Increased digitalisation of content has made news
I more accessible News is quite literally al dur fingerlips
— provided we havea device that can access (he internet;
Major publications have faken advantage of the online space to
publish news instantly, but independent content creators have
also jumped an the bandwigon.

"Everyane can shure news”” savs Anton Harber, adjunct
professorof journalism at the University of the Witwatersrand.
Harber is also the executive director of the Campaign for Free
Expression. a non-profit organisation dedicated to protecting
and promoting free speech.

“Citizens have always produced or engaged with medial” says

Harber. However, he considers this “unfiltered and unprocessed

commumnication, instead of jpurnalism.

Hurber defings a jpurnalistas someone who selects, gathers and

processes news (including verification, contextualisation and

expects journalism o be presented in a way that is "wseful for
those who wish (o be active and enguged ctizens”

MAKING IT CLICK

Kaitlin Rawson i=a Johannesburg-based content creatar and
tutor. Rawson has over 40 000 fullowers'on her news-based
ik Tok account and over a million likes. She regularly posts

videos covering South African politics and social justice 1ssues.

Many people prefet to get their news in ¥ideo lormal, says
Hawsan, Hearing someane speak cnn be a more digestible way
of consuming neéws, rather than having to séek il out and reéad
through it, she says.

TikTok's algorithm and app design means that people
who ateitt necessarily looking far flews may stumble across
Hawsan's videos on the TikTok "For You' page. where they are

Kabtlin Rawson THOTD: Instagrmm/Raitlin Ratnan

GRAPHIC: Makeshlea Skrikee
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recommended videos, "They don't nécessarily ave to go li.'-nkmg
for i, says Rawson, “It's kind of right there in front ol them.”

Christinn Maidman, a C.ip:lunmn content creator with over
55 000 followers on TikTok. says the algorithm maokes it “very
casy to grow fast il your content is good”.

"Inthe past few years I'vé started a number of businesses, ane
of which being a news publication called Daily Bagel!" he says

This publication semt out a daily newsletter thit brielly
summarised South African-related news, he says. To further
promaote the publication, Maidman created his TiKTok account
Lo summurise news stories. Although he chose (6 stop the
publication in 2021 (o pursue different business Interests, he kepl
the TikTok account going due to its growing popularity,

Maidman's account is dedicated to dchwrmg “local news
content inaway that hasa't been done vet”, he says. He
claims that no major South African publications have taken
advantage of TiKTok’s platform. At the time of publication,
news publications such as Daily Maverick, Mail & Guardian and
News24 had no verified TikTok accounts.

“Tor now, we are consolidating our already growing andience
and we do not yet see o big énolgh return on investment from
social media to éxpand our efforts there says Alet Law, the
aucdience development manager for Daily Maverick.

Seeing the gap, Maidman has dedicated his account to
delivering news in away that is both informative and entertai-
ning through short but comprehensive videos

Maidman says he prioritises accuracy over urgency, which sels
him apart from traditional fiust-paced journalists. *1 wait a diy
before reporting on @ new news story,” he says. “T prefer to bea
day late with reinforced confirmation that the story is true”

Rawson creates content [or"peaple who witnt 1o be informed.
but don't necessarily have the time 1o go and read and do
in-depth resenrchl’, shie says. Thus, she has taken an the task
of doing the research and packaging news content in nmaore
accessible way, she explains.

CONTENT THAT CONTRIBUTES

News confent creators on social media may have “the oppor-
Lunity to connect witl an audienee that teaditional journalism
doesn't connect with as much’, says Tamsin Metelerimp, a

_|L'|I..I.l."n1.‘lli'.i| al Daily Muverich.

“There ure many routes into journalism.” she says, °1 don't think
we should gatekeep the information shanngspace”

Drailj Maverick has invested in and buill their reputiation on
credible, trustwarthy, long form journalism - which does not
come cheaply or quickly, says Law,

“That sald, the more Independent voices there are, the better for
our ¢ountry’s democracy. and we would welcome more of these
It the news media instéad of viewing them as competition,”

<he says,

Maidman toes not consider himself a journalist. "Nol lora
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sectind” he savs, “Most of them work harder than [ ever could”

However, he feels that not everyone is suited for news content
creation. Firstly, he says, ane must be able to understand com-
plex news topics well enough to be able to explain them in easy
and comprehensible ways: Secondly, “posting consistent content
is actually more diffieult than it seems” savs Maidman,

“Most importantly, one must be able to leave their apinions at
the door when covering news stories, he says

Carli van Wyk is 2 ward councillor and mavoral committes
member for planning in the Stellenbosch Municipality. She cre-
ales rews content an her Instagram account, @eilizencarli, with
the aim of empowering local citizens through information.

“I try to, where there is news, simplify or create a platform
where people can engage with the topics” she savs.

Often, people aren't sure where W starl o hnd but what 2
news story is about, she says, Therelore, she tries to do weekly
neEws upl.l.nr:& on her Im!uq.mm stories. She also unpicks mare
complex news stories on her account.

Van Wyk does not think of herself as a journalist. but as a “con
tributor” to the medin. However, unlike Maidman, she believes
that sharing her apiman is part of her unique offering as a news
cuntenl crealir,

"I am aligned with a political party,” says Van Wyk.
acknowledging that this entails that she has certain biases.

Howsever, she asserts that het account is not strictly a news
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€€ ! DON’T THINK
WE SHOULD

GATEKEEP THE
INFORMATION
SHARING SPACE.

platform.”Its o platform where I share my ideas” she savs, "1 lry
— with most of the news | share — o say: "This is the news. Share
your opinion.”

‘There is a notion that politicians are disconnected from people,
siys Van Wik As someone in local government. Van Wyk aims
Lt make politics more accessible through her content.

Rawson considers hersell n journalist in the sense that she
attempts to hold herself up to the ethical standards expected
of one. She shares her own perspectives on issues, but makes
sure to be clear about whether she isspeaking from a “news
perspective” orin a personal capacity, she stales,

Huwever, Rawson feels that even when she Is not sharing her
pemsunal opinions, delivering content through a video format
makes people more critical of her

“Even when its nol necessarily sharing my personal opinion on
something, its still my face, {and] its still my vaice she says,

At the moment, | think a lot of my content shll comes across
as quite controversial,” says Rawson. “1 think people always
view politics; and especially social justice issues. as somewhat
conttoversial”

HOLDING YOUR ACCOUNT TO ACCOUNT

Rawson can recall a few occasions in which she has misspoken
on her account, or published a video without checking il tho-
roughly enough. In one instance, she recalls uplonding a video,
and quickly nolicing that she had made a mistake.

“I deleted the video, and then 1re-uploaded a new vession,
essenfially of that video; where T corrected what I'd said.”
uhie explains,

In other instances, she has left innecurate videos up to allow
for context and ulilised the TikTok ‘stitch’ feature (o add onto a
previous video with a follow-up video, explaining why.she may
have misspoken.

Rawson produces all of hér content independently, without the
support of an editorial leam or corporation, she stutes.

Despite this, she feels that she is often held to the same

standards, and sometimes even higher standirds.

It's easy to criticlse someone in a TikTok comment section, says
Rawson, adding that journalists writingarticles omline are not
npecessarily as vulperable to negative commentary.

“I'do get my fur share of hate comments, and it s hard not e
take it perdonally sometimes,” she says, "Tdo try ind remind
mysell that 1 don't have 1o take the opinjons of ather petiple on
baard if they're not an opinion that | velue”

Rawson is, however, open to constructive criticism from
experts in the held and those who are knowledgeable on the
topics she covers,

Mardntan hasn't yet been In the pesition where he has needed
tio isstle a correction, but he isn't too concerned about this
occurring in the future, he says:

“I think ewning up toa mistake and ‘righting a wrong would
anly further push the point to my audience that [ cars about the
truth,” he says

TERMS & CONDITIONS APPLY

Traditionally, journalists are held to o certain ethical standard,
and abide by certain codes of conduct, such as the Press Code,
savs Metelerkamp. With online news content creators, it might
be difficult to enforce the same standards, she says.

T think itwould be very ditficult to create mechanisms of
aceduntability within those spaces.” she adds,

However, people engaging with news cantent creators should
“approach it in the same way that they use iraditional news
media”, says Metelerkamp: This means not simply taking news al
face value, she explains:

News content creators have o place in the imedia landscape, says
Metelerkamp. "It might be a while before we understand where
that pliace is and how to regulate it; but they definitely
add value”

Rawson feels that it would be beneficial to have a regulalory
board in place, thaugh regulation wouldn't be as bigof a
cancern if social media platforms had more elfective
muoderation.

This would prevent people trom spreading blatantly false
information. she says.

“Social media is a powerlul tool for journalisis bul it is also o
powerful tool for disinformation agents,” says Harber. "In the
end, it Is only atool and it depends how one uses it”

Social media has changed the way we produce and consume
news in both positive and negative ways. he savs. "We can
anly hope that peaple become more critically aware as media
cansumers, [and will be| able to distinguish between facl
and fiction.”

Rawson believes that people could benefit from citizen
education on what responsible journalism looks like and when
o LrUst  source.

A little bit of scepticism |s always helpful. she says. o
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he Covid-19 pandemic brought

about a boost in the audience

engagement of streaming
services, says Keyan Tomaselli, author
and communications professor at the
University of fohannesburg, This rise is
owed to the attordability, convenience and
freedom that viewers have to choose what
they want to watih and when they wiant to
watch it, ays Tomaselli

But, amidst a spike in streaming

plattorms, where does South Africa’s
broadcast media stand? Firstly, there are
structural issues in SA, such as loadshed-
ding — where the country’s main source of
energy, Eskom, is incapable of

“BY MICALEB LAWRENCE

consistently producing electricity,
influencing both 5As broadcast media
and sireaming services, he says.

In addition to this, the choice of plat-
form for viewers is an issue for broad-
casted news, as consumers have free
reign when it comes to their choice of
streaming content or using digital satellite
services, he says

“While television (TV) Is not likely
to disappear soon, the longevity of the
internet will continue to dominate and, as
such, news will see a major shift towards
digital platforms,” says Latashia Naidoo,
an investigative journalist and producer
for Carte Blanche

Naidoo, a BRC Komla Dumer finalist

tar the Outstanding African Journalist
award, believes thal news consumers will
continue ta evolve, and so will the way
they consume news, However, in Naidoa's
apiniomn, this will not take away from the
rales of broadcast journalists

THE PUBLIC'S NEWS
BROADCASTER
SASs public broadecaster, the South Alrican
Broadcasting Corporation (SABC), has
been nationally broadeasting news to
South Africans [or more than 85 years,
according to their website

The rise of streaming platforms has
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"changed [SABCS| news production
rhythm', says Moshoeshoe Monare,
SABCY group executive lor news and
current affairs.

The SABC now understands that there is
no longer enly prime news, says Monare.
“It has also compelled [SABC News]| to
exploit new advanced technology and not
rely on old school technology that was
meant for Unear TV and radio,” he adds

The public broadcaster is commitied to
being impartial and independent when
it comes to news broadeasting, Monare
tells SMF. SABC News conlinues Lo tell
the “stories of ordinary citizens through
top quality programming that is relevant
and interesting in a way that viewers can
relate to”, he says.

The SABC News Channel has an audi-
ence share of 7 204 278 South African
viewers in a typical month lor their prime
fime news, ;1cq:nnijn_g to their 2021/2022
annual report.

"While the numbers fluctuate [rom
platform to platform, we [al SABC News|
are committed to attracting and retain-
ing our loyal news viewers by constantly
reviewing our offerings and understand-
ing viewers and listeners’ consumption
patterns and behaviour! explains Monare.

The SABC also looks into programmes
that can be shared on a variety of
platforms — whether it be digital, TV
of radio, explains Monare. In thisway,
SABC News can ensure that the fulure of
broadcast journalism remains focused on
content instead of the platform it lands
on, he says.

SO, WHAT ABOUT STREAMING?
Showmax, a streaming service in 84,
offers its viewers a collection of content,
including access to live news program-
ming from SABC News, as well as
internationally broadcasted news pro-
grammes like Euronews, Africanews and

Newszrowm Afrika, This is according lo
Laura Cooke, head of public relations and
communications for connected video at
MultiChoice, which owns Showmax.

However, the news streaming option is
limited to Showmazx Pro plan customers,
Coopke explains: The streaming platform
officially launched in SA in 2015,
according to their website.

“We are already seeing how live
reporting has changed over the years as
broadcasters geared their content towards
audiences on streaming platforms where
user numbers can be gauged in an in-
stant” say Robin and Lee-Anne Adams,
vin email correspondence with SMF. The
husband and wife duo work as broadcnst

journalists and media professionals in SA
and abroad

The reality of current news consumption
1s that a lot of the content gets viewed
through streaming platforms, says
Naidoo, as these “alfer viewers a plethora
ol content options”. Naidoo believes there
15 an opportunity to diversify the content
on streaming platforms to include a news
focus, which would open the door for
streaming services to claim the monapaoly
ol broadeasting news content whilst re-
taining longevity as content will be otfered
online and can be rewatched, she explains,

WHAT THE NUMBERS SAY

“We [Showmax] are confident that our
existing content line-up is working for
the needs of our customers,” says Cooke.
The streaming service, which is available
to DStv customers, saw a 68% [ncrease
in their paying subscribers in the last

financial year, according lo Cooks. This
confirms that the current content strategy
ol Showmax is on the right track, she says.
In SA, the majority of audi¢nces leaning
towards streaming services are made up
ol Netflix pard subscribers, nccording
to o survey conducted by Finder for the
streaming statistics of SA for 2021.

Finder's statistics show that 52.08% ol
South African respondents prefer using
Netllix over the other streaming platforms
available to the country, while 5.65% of
users are subscribed to Amazon Prime
Video. Both Netflix and Amavon Prime
Video were launched in SA in 2016

“In the fight for a biggest audience share,
you may see providers trying to cater toa
wider range of audience in their content,
and that may affect the kind of content

they newsgather,” claim the Adams pair.

“DStv retains its older, more well-off au-
dienices and retains its broader attraction
due to its news and sports channels,
which are not avatlable on the streaming
channels” claims Tomaselli. The SABC,
however. retains the majority of the lower
end’ SA audiences, says Tomaselll.
Unfortunately, like many other public
service broacdcusters, the SABC now lacks
viable funding models, he claims.

BROADCASTING TOWARDS

TOMORROW

Broadeast journalists may face

challenges if streaming plattorms adopt

news-focused programming, savs Naidoo.
"The 'live’ element of news may no

longer factor in how content s

broadcasted on streaming platlorms,




given that there's no real-time offerings
available for such,” she explains.

In this regard. news that is broadeasted
may be more curated with pre-recorded
shows, further resulting in a loss of the
‘breaking news’ element ol live reporting,
says Naidoo.

Diespite the challenges that lie ahead
for this medium, broadeast journalists
suggest that there are ways in which
streaming platforms can be beneficial to
live reporting. With the advent of
streaming platforms providing viewers
with broadeasted news, journalists can
look forward to "a larger and more diverse
auelience base”, claim the Adams pair

“Because there is an ever-growing array
of streaming platiorms, it means you're
able to report stories to a wider spectrum
of users,” they add. For broadcasting
programmes like Carte Blanche, their
success and longevity is a result of the
quality of the content they produce,
sayx Naidoo.

'The programme maintains its
mass-appenl for TV audiences, thus
transcending decades of technology, as
well as news expansion models, she says.

When producing live news content
for an audience, "there is no denying
that content, and especially broadcast
reporting; costs maney |, say the Adams
pair. “That money has to come from
somewhere. A fee palicy, in principle,
should greatly contribule to the quality of
output,” they explain to SMF

THEN AND NOW

In a world where the news cycle remains
ever-changing and evolving, journalists
are no longer obliged to subscribe 1o a
traditional role, claims Naidoo,

Aspects like social media and ordinary
citizens who share news-related content
(o their onling followers, also come inlo
play tor broadcast jpurnalists, she adds.

In relation to this, “some would argug
that this has made the role of a journalist
redundant; however, it's not an accurate
perspective of the role [broadcast journal-
ists] fulfil on a daily basis”, says Naidoao.

The Covid-19 pandemic brought sey-
eral other challenges for future live news
reporters."Lockdown necessitated the
need lor [broadeast journalists] to relook
our working model. Radio presenters
were doing their shows from hoeme,
news-anchors were doing rolling news
off teleprompters from their homes too,”
explain the Adams pair.

Over the years, a transformation
from traditional news roles to a more
technologically savvy news role was seen,
says Naidoo.

“What this means is that broadcast jour-
nalists now need to upskill themselves to a
point where they are able to report in the
field, and edit and file stories for playout,”
add the Adams pair.

This influsnces the way broadeast
journalists connect, source news, and
share news with audiences, says Naidoo,

In addition to this, live news reporting
moving online has made room for “the
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‘breaking news' aspect 1o be instantaneous
and maore impactful given that the reach
15 much greater via social media than
through traditional broadcast mediums”
she explains.

REPORTING LIVE

Journalists are skilled enough to equip
themselves to adapt to the changes their
industry faces, says Naidoo, "While
broadcast journalists are familiar with the
live’ element of how we report, | don’t
believe that it would nullify our ability to
report the news on a different platform,”
she says.

The medin industry is constantly
changing and. as such, broadcast
journalists need to adapt accordingly,
explains Naidoo.

This may mean stepping out of their
comfort zones, regardless ol what the
future may hold for the live reporting
element their work entails, she says.

“Learning to entrench themselves within
the new and unfamiliar [is] the only way
we can maintain relevance in, and within,
such a diverse, multifaceted industry
says Naidoo.

PHOTOS AND GRAPHICS: Micaleh Lawrence
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A trending medium in SA

On-demand podcast content is becoming increasingly popular in
South Africa, with some experts saying that it is set to overtake the
radio broadcasting scene.

B8Y LIAM ABERCROMBIE

places such as the United Stajes (US) and Europe, but
it 1s definitely also @ teending medium in South Africa
right now: says Catherine Rice, podeast produscer at News24,

“I think people searching for specific content will go to pod-
ciast, They know they're going 1o find [the'content they watit]
because there's 2 padeast for just aboul anything.” states Rice.

The growth of podcasts in SA can be attributed (o the freedom
of the mediim, and the fct that anyone can start a podcast and
expresy thelr opmions without needing permission, says Nicole
Engelbrocht, an independent podcast producer and host of the
True Crime South Alrics podcast,

Same local examples include The Garetly CHIT Show, hosted
by Gareth CHIE and Podeast and Chill with Mac(G, hosted by
Macgyver Mukwevho!

Pudu:ﬁlﬁ are already very popular and 'well kivown in

ON AIR

According 102 2021 report by The Infinite Dial, 48% of
South Africans aged 15 and over were familine with podcasts,
cotupared e 23% in 2019, For reference, 78% of the US
papulation were tamillar with podicasts i 2021,

The Infinite Dial s 2 company that focuses on digital media
consumer behaviour in the US The company recently complet-
ed its second report for South Afnica, where direct comparisons
berween the South African and US- marker are made.

The podenst medium hos starled to leave a lootprint in the

broddeasting industry, with on-deniand and niche content
growing in popularity amongst lsténers, This is according to Jon
Savage, director al InBroadcasting.

InBroadcasting works closely with brands such as TikTok.
YouTube and Instagram, says Savage. adding that the company
focuses on the digilal space in Alrcw

“The audiences wre there, The commercial ability is there. The
format 15 there!” says Savage about the podcasting industry,

RADIO V5 PODCASTS
Padeasts have allowed audientes to decide wineh cremtor
are talented., rather than leaving the cholce toa mdio s{stion
munsger, clatms Savage, "The good and the bad 'of |podeasting)
15 that 1t has cut out the need for a middleman,” he adds,

Live radio iy easily accessible and currently'occupies a place
the broadcast industry, says Savage

The Infinite Dial survey states thi in 2021, 69% of South
Alricans over the age of 15 listendd 10 radio, both on-alr
and online

Mowever, the rise of podcasts hae stnrted o influenice the
industey in such o way that radio stations have How started to
produce their own podcusting content, sayvs Savage

CONTENT: NOW OR LATER?
On-demand content is more audience-tocused because people
choosie whit content 1o listen to, and when (hey wanl 16 listen to
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it, sayy Chris Borain, head of group lnnovation at African Media
Entertatament (AME)

AME 150 medin company that-focuses on digital medis
services and ridio assets, and owns twi raidio brands: Algas FM
and OFM,

“Audiences have gotlen used o consuming content when they
wint to = video or audio,” says Borin, Digital audio, such as
podeosts and streaming, fill that expectation. he adds.

As o result, the country’s radio industyy, too, (5 preparing (sl
for a shift 0 an-demand content, according toEngelbrechl. And
thal content s in the form of podcasts, she savs.

The exceptions for on-demand content are real time events
such as sports events, as well as interactive content such as (alk
radia, 38 these cun't be packaged for a pre-recorded podeadt,
says Frineols Retlel, the chicl operating officer of lono fm, 3
podeasting and streaming integrated platform

“There is definitely still a place for real-time content as things
happen. Bul for the most part, | think content-on-demand 15 the
waty 1o o le ndds

“Fthink that there i5 a place for both [radio and podcasis], and
certainly in South Africa, with a largte portion of our population
not having datly access to atfordable intermet,” states Engelbrecht

The benefitof radio is that it can still be listened o without the
need Lo pay for intirnel aceess, she adds

According to Statintn, 67.9% of South Africans are nctive
internet users as of January 2022 In compirison, 91.8% of the
L5 pnpulmmn are acive mternel wsers.

“The cost of dati s alwiays a problem in SALand wnil thie
drope thete will always be some concern i Lo how large the
podcasting] sudience G ber” savs Borain

A PENNY FOR YOUR EAR
“When a radio station sells advertising, they're selling their
Brosedeast space and they've sellmg their audience. That's the
only thing that brands want te pay for — reach nnd access to an
tudience,” says Savage

He believes pm.{c.uﬂ-i hirve better maenetisation _r'l'r11.:r1r1:l|
than radio. Podcasts also sell advertising space to brands and
sponsors in order Lo corn fevenue, says Savage

Podeasts mike use of sudioadvertising, wheee thete s 3
combimation of digital pre=roll nds, mid-roll ads, sad post-roll
nels, suys Retief

" [ Thisis] basically stmilor to YouTube —an ad 19 the begitnlng,
ads i the middle. and an ad at 'the enc] he says,

"What citches alot of people by surprise Is that your most
valuable ad slor is actaally the pre-roll slot.So, the one right in
the beginning.”

Mary people think that the post-risll slot 1s less valusbie than
the ollier slots bechuse Hsténers byay nol reach (he end of the
podeast, says Retiel -

"I you consider that you anly pay for the post-rolls that are E
delivered. and alsa that:its the end of the padcast = you're sitting
with somebody thal has now linished oo activity, [and] they

&6 AUDIENCES HAVE
GOTTEN USED
TO CONSUMING
CONTENT WHEN
THEY WANT TO -
VIDEO OR AUDIO.
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need to decide what to do next.” he says.
“That gives vou the advantage thal theres 4 fuirly good chance
that they will follow that ad to your brand”

The advantage with pre-roll slots is that the histener is entirely
invested in listening to the podeast ot this stage, says Retief

“You would typically get your pre-roll listeners on a second or
o third imipression, or even alter they've listened o the podeast
they may remember Lo go and respond Lo vour ad)” he explnins,

The most popular ways of selling ad space on podeasts
are either doing a live-read or pre-recorded ad, or getting a
sponsarship for the product in the ad in the form of brand
partnerships savs Sivage. "Brand parinerships are essentially the
main way 1o do it”

Additionally, YouTube has mude it possible for podeast creators
to get memberships or “Super Chats’, which are a more direct
way of getting viewers to contribute towards a channel, says
Renaldo Gouws, a lormer radio presenter and now a YouTubser
whe uploads podeasts on his channel,

"You can earn pussive income from YouTube putting ads on
your videns or on your podoast.” says Gouws

Podeasts can also be monetised through subscription and
donation models, save Retiel

“You could have content, which is not generally available lo the
public, but only available on subscription” he adds

At News2d, certain podcasts are put behind the organisation’s
paywall, Rice says. This usually includes specialised podcasts
which take a lot of time to investigate and edil, she says

The current challenge for podeasts is that they are unregulated,
says Savage. “They're risky, i‘munusu there isn'l an institution. It's
just independent creatars,”

Brands,; advertising agencies and marketing executives that
dre wsed o spending millions of rands on radio are nol “entirely

ETHAT’S THE ONLY
THING THAT BRANDS
WANT TO PAY FOR -
REACH AND ACCESS
TO'AN AUBN

¢

PHOTOS: Liarh Abercrambie

comfortable with gming to this new media that has smaller
andiences, and it’s o bit of 2 risk’, claims Savage,

DARK SIDE OF THE MIC

°1 thirtk one of the mice things is that podcasting is quite a

fow barrier to-entry medium, which is why we seea lot of
independent producers,” says Engelbrecht. However, this comes
with its own challenges, For a podeast to be successful, the
producer needs to be consistent, she explains.

Owne of the biggest challenges 1o podcasts m SA is people paot
having access to the interner, says Engelbrecht. “1 think that's one
of the things thats going 1o perhaps slow down our growth in
the podeast medium”

With many South Africans still struggling to get a consistent
internel cannection, coupled with data costs, the country’s
podcast medium will struggle to grow to the level that countries
such s the US have, states Engelbrecht

An additional challenge is that, as the podcast morket matures,
there'sa tendency for advertisers to go for the top podeasters,
says Retief.

An example of this is Joe Rogan, a US-based podeaster who
gets millions of downloads on each episode, explaing Retiel

Hogan's podcasts include tapics such as current events, politics,
science, and hobbies, with @ range of guests who lealure on
the show

Many podcasters in other countries have to look at smaller
advertising campuigns which are often geographically
focused - something that is pot a problem in the wider US
markel, says Retief,

Some well-known intermational news podeasts include The
Braly by Tle New: York Times, the BBC's Global News Podcast,
and Today in Focus by The Telegraph.

“I think by the nature of it as well, you need to decide whether
you have a broad podeast, where you have a huge nudience, or
whether yougo for a niche where you may have a more valuable
audience. but a smaller audience,” says Retief.

Far Engelbrecht, the future of podeasting in South Afriea
depends on how well producers cun navigate these challenges.
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The death of print has been
proclaimed for years.

But while many physical
publications have shifted to
the digital realm,

printing technology
constantly advances and
professionals refuse to

give up on paper.

BY TAMIA RETIEF




20120, media mnglnmemte
I N Media24 announced that they
would be closing multiple print
publications, with a few Lransitioning to
digital platforms and others becoming
independent publications

This action was a response to the fiman-
cinl Impact of the Covid-19 pandemic

Since then, publications such as funweek
were also shut down, and the community
newspaper Weekend Witness, along
with Mediald's ather KwaZulu-Natal
communily newspapers, were sold to

Capital Newspapers. says Egbert de Waal,
spokesperson for Media24.

Yet, some publications, including those
from other publishing houses, were re-
launched toder new puhlislun starting
a revival in print media, accarding to
De Waal These included Roai Rose and
Hewse & L

“This is.not an industry thats dead. In
fuct, it continues to re-invent itself as time
and technology changes” says Sabina
van den Oever, the sales and marketing
manager for Printech, & company that
supplies. installs and fixes printing equip-
ment in the Southern African region.

ELFIEE

THE HEART OF PRINT

For most media houses, their print
publications are still the "lion’s share” of
their revenue, with printing tlechnology
at the heart of print media, says Dr
Kate Skinner, executive director of the
Associntion of Independent Publishers
(AL,

The printing industry, like most, pow
leans more closely into the current culture
of technology: Being on-demand and fast-
paced, savs Ken Horn, 1T support man-
agrer it RISO Alrica; a printing company
established in 1946 that manufactures
duplicators and inkjet printers.

To print-on=demand (POD) means to
print only what has been sold by the pub-
lication to the end. user or retailer, save
Hussein Khan, a general sales munager ot
WNovus Printing: one of the largesi print-
ing companics in the country.

“In POD the publication goes back to

ita Hetief
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press hundreds of times based on the suc-
cess of the same, since the publication s
nol muss-printed belore release.” he says.

Prior o the Covid-19 pandemic, printet
manufacturers were already aware of
the need to have faster printing presses,
says James Hart. director of African Sun
Medio, u printing company alfiliated
with Stellenbosch University thot locuses
primarily on university press.

Hart explnins that, at present, prinfing
100 newspaper coples may ¢ost just as
much as 10000 copies. This 15 because the
installation cost ol the large, old print-
ers, such as a traditional printing press,
is more expensive than the actual cost
of printing. thus limiting the printing of
smaller amounts ol copies, says Hart,

To cut costs and create a more efficient
systemn, manufacturers have made smaller
and faster machines that may make
it possible 1o print smaller batehes of
newspapers, he saye.

Because of this, most small-scale publi-
cations would not be printed on rradi-
tional newspaper quality paper, but would
need to be printed digitally, Fart exploins:

“[Printer manufacturers| took these
massive big machines that take up like
hulf a rughy field, and they made them
quicker, shorter, smaller and cheaper,
savs Hart.

As the machines run for shorter
amounts of time, it becomes cheaper to
cater for the newspaper market,
he explains

“I've had students here that wanted to
start their own newspaper and they said
[ .] they just want 500 copies. If you
switch that thing on and you switch it off,
five minutes later, vou've printed 2 000
copies. It's just so fasl,” says Harl.

THETECHNOLOGY AT PRESENT
Since 2011), commercial inkjet technology
hns become more widely manuficrured,
with more print service providers using
this technology in thelr practices, says
Shaun Prinsloa,

Prinstoo is the national sates manager of
commercial inkjet machinery at Altron

Ducument Salutions, which supplies
Xerox printers to businesses.

Inkjel technology uses digital printing.
which results ina shorter run time, thus
creating products faster, says Prinsloo,

This has become RISCYs primary focus,
as they have been manufacturers of inkjet
machines for the last 15 years, says Horn.

Apart from speed, inkjet Iuhrmlnt.,} aléo
saves costs while meeting the demands of
clients who require commercial printing.
he savs.

“Commereial printers benefit {rom our
products is they provide the capacity and
.1£1|]1I1.r to more ﬂt.ah cater to the growing
need for print-on- _demand services!
says Horn.

At larger printing companies, such as
Novus Print, they use o variety of printers
to achieve different goals, says Khan,

“We have sheet-fed presses that are used
for shorter-run book-type work, digital
presses are used for a variety of purposes,
gravure presses for long-run high-quality
commercial work like retail leaflets and
magazines, heatset presses whose
product ranges are similar to gravure,
as well as coldsel presses which are
predominantly used for printing news-
papers.” explains Khan.

KEEPING UP WITH THE PRINT
Publications such as Gans-Berg News, 0
community newspaper in the Western
Cape, have shifted to independently
publishing their weekly newspapers to
reduce long-term costs.

Gane-Berg News are currently using an
Epson printer which is typically used as
an office printer, according to Michelle
van Zyl. the community newspaper’s
owner and editor.

From a financial perspective, printing
in-house will, in the long run, be a lol
cheaper than using a bigger printing
house, says Van Zyl.

According to Hart, publications such as
D¢ Burger can peint 80 000 copies of o
L6-page newspaper per hour. There has
not been any change in speed over the last
I5 years because most newspaper presses



THE PRINTING INDUSTRY
IS A LIVING ORGANISM

currently in use dre more than 20 years
old; says Hart.

For companies such as Printech; who
focus on lithographic printing and
bindery equipment. ensuring thal their
technical stall is continuously trained and
eiquipped is an investment well worth
making, says Van den Oever.

While the company originally started
oul importing and rebuilding Heidelberg
printing presses, they now specialise in
servicing and traiming operators to work
a variety of printing presses; such as
Heidelberg and Koenig & Bauer, she says

Vat den Oever savs the key to their
success is training therr technicians both
locally and in Germany. They learn more
skills and then return home to apply these
dleills to their work

"Giiven the high standards of Germany,
our engineers and technicians return to
Sputh Africa empowered to raise local
standards of excellence while keeping
abreast in' the ever-chunging world of
technology,” savs Van den Oever,

SUSTAINABILITY: A COREVALUE
When looking at the future of printing
technology, one cannot exclude sus-
tainability, says Haorn, This is because il
has become an impaortant factor, from
an energy-saving perspective to the
components of the product, he says

Cine of the ways in which RISO practices
sustamnability |s by offering printer
systems with hardware and supplies that
are environmentally friendly, such as rice
bran oll ink tor their RISOGRAPH digital
duplicators (office printers), explains
Horn. They nlso utilise "cald print™ -
which means that they do not wse heat

dryers when printing, he adds

“This duplicator creates a ‘stencil’ or
master of the original, and can print up to
190 papes per minute using rice bran oil
ink.” savs Harn,

They have also developed & new system
which allows for printing to continue
through power outages, says Horn, This is
possible because of a “low-¢nergy draw of
the equipment”, be adds,

African Sun Media uses recycled paper
where clients request for this, says Hart,
They also ensure that the paper used
comes [rom a supervisid, environmen-
tally sensitive tree plantation, he adds

According to Hart, 90% of all paper used
for printing comes from forests where
the trees were planted specifically tor this
plrpose.

"PRINT IS NOT DEAD”

“Allin all, while the industry in general is
in decline, it is'also changing, These
[technological] changes and advance-
ments can only act as s benefit to the
future of print publications,” says Khan

‘We believe that ouraudiences still love
print and will continue to do so” says
Skinner, The AIP organises 171 publichers
who produce 226 publications, with mast
of these being physically printed. she
states. “We can't afford to close our print
editions” says Skinner.

While he was initially pessimistic about
the future of print, Hart has changed his
tune, "I said years ago that print is dying: 1
said if len years ago, But T'm still here and
print is not dead”™

For Tobie van den Bergh, the editor of
the Middelbiirg Observer, it is fimportant
tar prinf to adjust to new changes.

The Middelburg Observer is a Caxton-
owned newspaper in Mpumilanga.
It 1s printed at CTP's head otfices in
Mbombeln on a community goss printer.

“We're in a world that changes every
second. Nobody can predict what will
happen the next second, day or year. |
believe print will be with us for years
to come, supported by whatever will be
next,’ savs Van den Bergh

Prinsloo shured a study from a chapter
in the Journal of Print and Media
Technology Research of 2019, The applica-
tion of augmented reality in print media®
which states thot augmented reality may
midie 2 greater appearance in print media
through the use of QR codes, linking print
publicaions to their digital platformes.

PRINT IN FOCUS

In the next 10 years, printing technology
will be focused on shorter run times, with
customers expecting work ta be done
even [asler and af an even higher quality,
says Van den Oever.

She predicts that these developments
will be seen in the products released,
namely tor “litho, fexo and digial
machinery”, and that one product will be
able to perform a job which previously
required multiple machines.

“The companies with equipment such as
|mentioned above| would have the Benefi
of producing o single sheet to
100 000 sheets, in perfect consistency
being in register and colour, with varinble
and personalised data added to the print
medin.” explains Van den Oever.

She belleves that these advancements
in printing technology prove that print
media is not a dying industry and will not
be replaced by digital technologies. "1t has
been diiven by people for people]” says
Van Den Devern

All print media consists of brands
meeting consumers needs and ndjusting
products (o each customer’s personal
taste, which the peaple working in print
strive to do, she says.

“The printing industry i5a living
Organism in its own right.” e
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The digitﬂliiﬂtiﬂﬂ of ke roots of modern photojournalism dite ba
. The year the Leica 1(A) — the world's first 35m|
photojournalism has

went on sale. This is according to the National M

seen the field evolve American Histary.
from hﬂﬂw camera Nearly a century on from the release of the revolutionary

35mm ' camera, the field of photgjournalism grapples with a's

equipment to palm-sized wiSch e ehinnge e fistneé of e indhidtey ertifeRk The e
smartphones. However, of smartphones

while the equipment, e THE FALL OF FILM
3 The transition from film cameras (o digital cameras morethan
;_‘r tltors, fieldwork and & 8

20 years ago was the biggest chunge in the pholojournalism
ptured within the field, claims Alan Eason, who has been warking as a press
. 1 ave Cmed; L photojournalist at lhl_: ]_Jar'h- Dispaich since 19949,
s , r : ' With the move to digital cameras, photojournalists needed
kel ; to shift their perspectives to capture stories, according to

Fiush Naidoo, vice chair of the Southern African Freelancers’ o8

_Ph otojo - | R .-. ears prior to digital, we had to make sure we captured imag
- mmalnsth 4 ; E . v-.-- tealdd astary creatively. Nowadays, with digital, we tend to

images as Pi]‘iﬁlt‘l]t‘ says Naidoo
impurtant- ently chinged the way we compose the images. ‘

the art ofphoto pe 0 -:quipmnthm hecome much 11Ehterand we tend to spend
' 4 fese tine in the field” he adds.
. . Hete days, trditional DSLR cameras have moved ta g \
BY KARLA DE B! L tless system, which features a single, removable lens and 4;

L clisplay, says Eason. This system has benefits in terms
e and weight of the gear, as well as a host of other
il components, he explains.
Mviancement in technology, such as eye controlled
autofficus [and] incredible low light 1.ps.lnhliﬁ for example, has
made life easier for photographers,” says Eason.

MOVING TO MOBILE

“The smartphone is like a whole newsroom in one devige,”
says Alet Pretorius, 2 freelance photojournalist who provides

h O n eri S I i ke photographs to Gallo Images.
p .\" "With just one tool you can take images, record interviews, lake

2 videos, write stories, edit photos and videos, send images, videds
a Wh Gle news- and text, live broadcast from the scene ind more; she says.
¥ With newer forms of photojournalism, the job description
of modern photojournalists entails much more than

roo m i n o n e photography and heldwork, states Edrea du Toit, a

photojoumnalist for Rappaert.
~ It requires skills and knowledge from various platierms, allow-
d EVI c e o ing the field of photojournalism to grow, says Graeme Williams,
r who has been working as a photojournalist since the 1980s.
Photojournalism is not mobile journalism, says Williams.
“The onset of better technology within out cell phones will
inspire a new breed of pholojournulists]” says Naidoo, “Bul, in
saying that, the person still has to have passion and the desire

to capture a photo that tells a non-biased story and is not
one-sided”




OO Karla de Bod

The change in enavironment also means that photojournalists
are competing against millions of images available, as there
are many different ways to tell stories and vanious platiorms to
publish on, says Pretorius.

Smartphones are enabling more peaple to move into
photojournalism, resulting in an lncrease in the supply markel,
she says. Assuch, photojournalists lave to make sure their
images stand out from those available, she adds.

WHEN THE PICTURES DESK EMPTIES OUT

With the rise of smartphones and the impact of the Covid-19
pandemic. the size of newsrooms' picture desks have
significantly decreased.

‘These days, very few publications have any photojournalists
warking there as full-time employees, says Naidoo.

Today, journalists are often writing the story, taking the
pictures and filing for socinl media, says Pretorius:

"The quality af photography by journalists has improved a lot
in the last few years, she says, “But the best stories are often a
team elfort with a dedicated journalist, photojournalist, data or
internet journalist and/or designer”

D Toit says ten years ago, she was part of a team of 10
photographers who were shooting for both Dje Burger and
Rapport in Cape Town. Al the time ol writing. these publications
ench emplayed ane photographer, she says

- B

-
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-
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News publications are reliant on sourced images, but do take
thetr ewn phatographs when they can, says Du Toit. Publications
also make pse of more supplied tmages, and will continue to do
50, a5 |t 15 often eyewitnesses that are first-on'a scene instead of
journalists; Lays Pretorius

“We use news ngencies like Gallo, Getty and other international
agencies, but also members of the public that supply us with
images for specific staries]” says Du Toit. “Prioritising stories
that we know will deliver greal images has also become very
important fot the averall visual aesthetics of o publication”

NEW AND MORE COMPETITORS

Pretorius states that professional photojournalists need to
continttously improve on their lechnical abilities, as well as
the way they tell stories, to keep up wilh new competitors and
amitteur photographers,

The number of amateur photographers has increased, as almost
anyone can take instant photographs if they are at a scene before
a photojournalisi, she save

Because of this, anyone who has access to a ll phone
can produce high quality content, which puts pressure on
photojournaliats, according to D Toit.

"With the rise insocial media and cell phone usage. it has
forced photojournalists to become much more creative because
al the high camera quality that cell phones produce these days!”

Frisv bt ter v hil) Azt Pretorius Edrea du Toit aned Gresmme Williams werkmg in the fi=ld. PRETDE: Supplied




says Du Toit-"We are no longer the only people who can create
high quality content”

However, while amateur photographers are able to pro-
duce photogmphs with a high camera quality, this does not
necessarily translate Into being quality content, says Du Toit.

‘This-has a negative impact on publications, as newspapers have
become increasingly relinnt on amateur photographers to supply
them with photographs; causing the quality of photographs
within publications to drop significantly, she claims.

As such, there will always be a need for professional
photojournalists to provide publications with “hard news
images . which amateur photographers cannot always provide,
2ays Du Toit

“1 do believe that there is a space for both photojournalists
and amateur photographers to work together. Amaleur
photographers provide those instant images of events that might
take the professional photojournalist some time to get to the
scene.” she sivs

RIGHT PLACE, RIGHT TIME
Great photojournalism comes with good planning, research, lots
of patience, and being in the feld of the right time, and the right
place too, says Eason,

Willlams does not believe that the move to mobile journalism
will necessarily have an impact on career apportunities for
photojournalists. It is their skills, not their gean that sets them

dpart, He says.

“What mobiles [have] influenced so dramatically is that
everyone has the possibility now to report on something.

If you're in the right placeat the right time, you canget a
photograph and it can tell a story,” says Williams.

Anybody could be at the right place at the right time, and
get the picture, he says. Bul skill would be the difference
between an ordinary snap, and a4 photo of journalistic quality,
Williams maintains.

Photojournalism means to be better, he says. “It means that you
just really put in the effort of a journalist, and you've got to work
al showing that actual working photographs ure a hell of a lol
better than some person with their cell phone”

ZOOMING IN ON THE FUTURE

Many of the technical skills required in the past are not as
importanl anymore, says Enson. And the equipment used within
the field will contimue to improve, perhaps beyond the use of
humans, Pretorios adds.

“Like In most industries, artificial intelligence (AT) will deli-
nitely be part of the future of photojournalism.” savs Pretorius,
"It will be easier and cheaper to just send a drone equipped with
Al that will be able not just 1o take images, but good images.”
The technology to do this already exists; shie adds.

While the rise of digitalisation has changed many aspects ol the
ficld of photojournalism, it will not chnge the essence of what
photojournalism is, says Williams, »
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META

The metaverse is described as a digital, interactive representation of the
real world, and is often characterised by the use of augmented and virtual
reality technologies. Is journalism ready
to take on tech’s hottest trend?

BY AIDEN LOUW

¢ing at the lorefront of new technologies and seeing how
B these lechnaologies can be used to better journalism is

the mission of Al Jazeera’s Emmy-nominated immersive
storytelling and media innovation studio, AJ Contrast

This is according to Zahra Rasool, the hend and editorial lead
of AJ Contrast, " The way that I look at doing journalism and tell-
ingstaries, is that all of these different technaologies that we have,
gre-thols it ordet to tell storiesin different ways she tells SME

‘A SENSE OF WONDER’

“My attraction to journalism has alwayvy been a sense of wonder”
says Bun Boayens, o journalist who has been in the field for
almost four decades

As the former editor of Die Burger and Wegl, as well as having
waorked for the South African Broadeasting Corporation
(SABC), Booyens has witnessed the field of journalism confront
new technolegies and [nce challenges to old revenue models,

“The media adapts unpredictably to change,” he says: adding
that how the media will adapt lo the metaverse is mere
speculation at this point.

Rasool agrees with Booyens on this unpredictability, and says
that while AT Contrast is no stranger (o metaverse technologies,
stich ag virtual reality (VR) and augmented reality (AR), she i&
unsure what Al fazeeras place in the metaverse should be,

META MOVES

The metaverse 15 a/ digital, interactive representation of the real
warld, explains Boaz Keren-Gil, the chief technology officer

al Treedis, a leading metaverse company that helps businesses
create their digital twin.

To nchieve this digitalisation. he says melaverse companies rely
an the use of AR and VR technologies.

"When we are using AR technologies, we are augmenting the
reality that we physically see around us by adding things like
images and sound” says Keren—Gil. "With VR technologies, we
are simulating a- 3D environment where users can interact”

Treedis is approached by businesses from various industries
wishing to make use of such technologies, and (he company has
reached a total of 600 different businesses this year, according to
Keren-Gil,

“We have everything,” he says. “It's bizarre. We have acroplanes,
ships, hotels, strip clubs, Like really, everything”

VR is at the crux of metaverse technology, says Keren-Gil.
Creating the technology needed to make VR experiences more
accessible is one way in which entry into the metaverse will
become more normalised across the board, he says,

Creating a VR experience entatls using cameras which cost
roughly R500 000 to laser scan a room, says Keren-Gil. The
scanning process takes between 10'and 12 hours, he adds:

The laser of the new iPhone 14, that lsunched earlier this year,
has the same scanning lechnology found in expensive cameras,
he savs. The same room which takes 10 to 12 hours to scan could
be done in an hour using "a simple iPhone’, says Keren-Gil.

DIGITAL TWINS

Data collection is the backbone of the metaverse, says Keren-Gil.
Companies like Facebiook and Matterport are ultimately data
caompanies, he explains. “What they want to do to the world
around us is to create o digital twin [...] for every asse|

on Earth”
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MINDED

The metaverse loomsand, as such; it is crucial to con-
sider whether there s o intlesd should be a space for
journalism, experts say PHOTO: Aiden Louw
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Thesze meta moves are also on the agenda of the World Eeconomic
Forum (WET), which published its "Digital Twin Clities:
Framework and Global Practices’ report in April 2022, The idea
of digital twin cities allgns with the United Nations 2030 agenda
for sustainable development, according to Jeff Merritt, the head
of urban transformation at the WEE

Merrilt tells SMF that digital twin technology can hielp to op-
limise the ecological environment and improve cities' resilience.

"It could lower energy costs as well as optimise the ecological
tayout of cities, The technology could also significantly improve
resicents’ guality of life and enhance the meclusiveness of cities)”
hie explains:

“Through the integration of virtual and real, as well as by
integrating 1!"H]ii1‘l:t‘ poessible scenmarios — digital twin he l‘-:}‘ll.i!‘:
classrooms and nursing homes could provide full-range
full-time, customised services and follow=up services for
Individuals; thus optimising theit experience;” savs Merrill

VERSING WiTH VR

Boovens believes metaverse technologies could lend themselves
Lo specific beats 1n jowrnalism, [ike lifestyle and imvestigative
jowrnalism

ncorperating AR into content curated by travel magazings
could make for 3 more enhanced and engaged interaction
with the mformation produced, he explains. “Most tourism
Information is really third-hand and low-level. .. Its really bad,
claims Booyens.

Investigative journalism could also find its place in the
metaverse, says Boovens. “You can come ina ditferent [avatar] as
erative to a witness-protection type thing”

Rasool agrees that some stories may be better suited to these
technologies than athers

Al Contrast produced a story using AR and VR called Still Here,
which follows a woman coming home after being incarcerated
for 15 years. This immersive project ailows viewers to explore the
world of the sublect in close cantacl.

While incarceration is a well-covered logic, Rasool explains
thit using this technology helped them 1o spotlight the story in a
NEw way.

“The audience thit we were trying to target were people who
[...] don't know that much aboul the issue. People who are upper
middle class, wealthier, urban populations — whao hear about it,
but are not necessarily well informed.” explains Rasoal,

She adds that this demographic would be the nnes attending
the event spaces where the story premiered and who would have
dccess to the technology needed 1o Interact with Sull Here, like
VR gogales, for munph.

As much as his sense of wonder for the futare of journalism
and the metaverse excites him, Booyens does have his
reservations.

Ultirately, he say 4 nothing better than the grittiness
of reparting news in real time, without the buffer of these

IF WE WANT TO PREVENT THE
SPREAD OF FAKE NEWS ON NEW
PLATFORMS, WE HAVE TO GET
THERE FIRST AS JOURNALISTS

technologles. "And I think that news should stick to the actual,
gritty things.” he says

Ihe immersion that Booyens claims removes the Emlm-m
and realness of an event is something Simon Waod, an | Emmy-
nominated filmmaker, sées as VR greatest -irnr}h]img-:lrmg_jh

The number one advantage of VR is that “it's very hard to look
away in thal space’, says Wood "It pushes subjects close 1o you
and creales a form of empathy”

Wood and his wife, Meghna Singh, created a VR documentary
called Contatner, which confronts slwery in-a shipping con-
tainer. The film premiered on a digital Venetion Island in 2021,
which was designed to look like an island in Venlee, he says,
“The container itsell is a confrontation and invites people to look
at something that perhaps theyre aware of, [but] that they're not
willing to see”.

EMPATHY OR VOYEURISM?

I think we need to be more caretul [and] imore sware when we
are using immersive technologies! snys Rasool. AT Contrast uses
cutting-edge technology, like AR and VR, to amplity the stories
of underrepresented communities, she explains.

TWith a lot of Immetsive ':'Lhuul.m,k there 15 thisvoveutism
that s associated with 1" says Rasool, using the example of
taking audiences on a VR tour inside a refugee camp

Rasool says that when she first began working in VR spaces,
she was one of the lew people ol colour. "Most ol the peaple who
were doing the storvtelling were while creators, and the storjes
1at ey were telling were mostly of non-white people)” she says.
“T think we'vegot to be aware about [...] who are the people
who are able 1o create, and we've gol o intehtionally diversify
and democratise the use of those technologies” explains Rasoal

She says that diversitying the creator poal is made ditficult
by the barriers of entry posed by the technical knowledge and
training needed 10 opérate AR and VR technologies.

Far this reason, A7 Contradd collaborates with creatars close 1o
the stories they are telling and provides them with training.
siys Hasool

FORGING THE FUTURE
While AT Contrast has been considering entering the metaverse,
Rasool says they need 1o ensure that their role towards public
service is not overshadowed by their role as innovators,

“| Al fazeera’s audience| is pretty international, and a lot of it
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is/in the Global South.” savs Rasool. *
don't necessarily hiave access (o the metay
would have in the Western countries”

Thus, the audience for the content Al Jaz
the metaverse would be small. she adds

On a more local front, varicus South African news publications
contacted by SMF stated that they were nol yet making use of
ARnnd VR technologies

There may nevertheless be consequences for journalism if the
industry does not enter the metaverse. says Simon Allison, editor
of The Continent, a local publication designed to be read and
distributed an WhatsApp inan attempt to combat fake news

Allison belleves lake news spreads easily on WhatsApp because
14 relutively free of news organisations, and because it 5 an
information-sharing plattorm that relies on close networks and.
therefore, suppasedly trusted sources of inlormation.

He ciles WhatsApp as the most egregious example of what
happens when journalists do not enter new platforms

“Those are the people that
erse, like the peaple

eera would create in
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doaz Keen-Gil, thec

“That’s what gave space for fake news 1o flourish, because
actunlly, journalists hadn't staked their claim properly on these
new [ri;u:i-rrrh" stys Alllson. “fournalists have no chajce but

to start pla we adapt to new technology and
information ahmnﬂ syitems that come along, [including] but
not limited 10 the metaverse,” he adds.

Allison savs this adaptation s erucial if journalists are to avoid
the same misgivings experienced at the advent of the digital era
When old tec hnnlru,h_-» and ways of doing things, like print, were

clung onto by media houses. and where journalists “failed to
adapt 1o reality”

Allison is unsure of what operating in the metaverse will
look like but says it 15 something The Continent is seriously
considering

Cioing forward. a legal “wild west™ 15 how Booyens describes
whal the metaverse will be like for a while. Allison; meanwhile,
asserts that "if we want to prevent the spread of fake news an
new platforms, we have to gel there first as journalists” e
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THE MEDIA'S STEAMY TABOO

long been a no-go-zone for mainstream media,
e a vehicle for promoting wellness and
assive conversations.

BY TIM MALINZI

hejopic of sex ebbs and fows in and out of the South

African media’s spotlisht, One day, it’s a hot topic - the

next.not o much, says Christinan Boonzaier, a freelance
writer with a masters in journalism.

Boonzaier, who did his masters thesis on the history of
pornographic magazings in South Alrica between 1939 and 1989,
does not expect this trend 1o change anytime soon,

When Boonzaier completed his thesis in 2014, many academics
still considered his topic “socially unncceplable’, he says

"I immediately realised thetes a clear hole 1 eould fill with
research,)” says Boonznien

“Historically, [the portrayal of sex in the media] leaned more
heavily towards objectification, in part because only white men
were driving the conversalinns,” he savs,

Although the portrayal of sex can perpetuate objectification,
Boonger argues thal if can also allow for empowerment.

“Today, of course, not only are women contributing o this con-
versation; but input is multicultural, Which is why the pendulum
1s pretty much swaying all over the place— from empowerment to
abjectification and back.” he explains,

“1 don't think the South African media has found its footing yet”
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A DELICATETOUCH

Gotlhukwang Angoma-Mzini, the editor of Womens Health,
believes the 1opic ol sex will become more accepled in the medla
as lime goes o,

“The more time passes; the maore we all start to-get camfortable
with sex. Not as some taboo thing but as part of a healthy
adulthood,” she says,

Clovering sex and sexuality as mainstream {opics should,
however, be done delicately — keeping the intricate nuances of the
subjects at the tarefront, according to Avri Spilka, a counselling
psychologist specinlising in sexual welibeing.

“T have more of & hape, than an expéctation, that free-thinking
journalists will callaborate and support each ather in bringing the
multiplicity and complexity of human sexuality into mainstream
media,’ says Spilka,

-

'3 [PHERE ARE WAY TOO
MANY OTHER THINGS TO
BE SHOCKED ABOUT -
SEX SHOULDN'T BE ONE
OF THEM

LET'S TALK ABOUT SEX

At face vidue, defining “sex” is nol as easy as it may seem, Spilka

says. Often, lungunge can make it tricky to navigate the several

connotations and meanings attached to the word.

Spilkaunderstands that the definition ol sex is not always clear-
cul: Thus, understanding what sameone means when lalking
about "sex” is important for her practice.

There's a limited understanding by people of everything that
goes inlo sex, according to Angoma-Mzini.

“Often people think its about body parts and heterohor-
mativity, Its obviously more nunnced than that - from the
mentnl health and emotional elements of sex, (o the varieties
anud pawer dynumics, all the way to enhancements and toys.” she
says. Because of the multifaceted dypamics of sex. people need
Lo engage with the topic wilh a sénse of open-mindedness, days
Angoma-Mzini.

TURNING BACK THE CLOCK
A century ago, sex was not covered in the South Atrican media It
wasn't until the boom of the imternet and the rapid globalisation
of the 19905 thal sex became more widely spoken about,
according to Boonzaler.

“South African women in certain circles roughly 100 years:
ago wete rapped an the knuckles lor wearing lipstick in public”
he says. "So, you can just imagine how conservatisn reigned
supreme then”

At the time, the South African media followed strict droconian
censorship laws which had been adopted [rom the United
Kingdom, says Boorzader. This meant that thete was an extremely
tight grip on which topics were allowed to be explored {n the
miedia - and sex was not one of them,

"Parnographic postcards, and later magnzines, were present in
south Afnca from around the late 19305 he claims. "But they
were all imported from abroad, kidden between sels of crockery
antl other whatnot {o outwil the censors”

Fast forward 1o the 19805, and these strict Laws were mostly
relaxed, says Boonzaler: During the 90s, "sex as a topic swept
across South Afriea’, he adds:

“By 2000, the sexual landscape was inore relaxed.” says
Erla-Mari Diedericks, a columnis! for Netwerd 24 who regularly
writes about sex and sex-related Tupmr

“I started writing for Playbey in 20117 says Diedericks. "I could
fairly write about anything. From tovboys, to orgasms, to nude
dick ples”

THE LANDSCAPE TODAY

Despite the growing acceptance over the yvears, the South Alrican
medi is'still relatively conservative when it comes o discussing
sex, says Boonzaier.

“If we, rather simplistically, consider that the media mirrors
society — then it makes sense why South African media is sgll
quite conservative. South Africans, more generally, are still quite
canseryvative when it comes to sex,” he explains.

This conservatism is only one side of the story, according to
Rinn van Heerden, the producer of Sex in Afrikaans, 1 docuseries
which premiered on Showmax in February,

According to Van Heerden, the South Afncan public is more
apen-minded than they get credit lor

“We will always have the conservative element, but people
clearly have a need for more information regarding sex he says.

Diedericks agrees with this, noting.that she can get over 10 000
reads onan article about sex.

A major challenge Van Heerden faced when producing Sex in
Afr iketarnis waas finding people willing 16 speak openly about sex,
and their own sex lives, on television,

“I'keep on saying that we got avery brave group of people
together,” savs Van Heerden. "'They are ploneers”

Van Heerden says the public’s réaction 1o the series was "better
than r:puclcd". and that a diverse group of peaple watched the
show despite it being called Sex in Afrikaans,

However, Boonzaier claims that many Afrikaans-speaking
people were appulled by the show, indicating parts of the country
are still very conservative when it comes to Lhe lapic of sex,

“There are way too many other things (o be shocked shout -
sex shouldn't be one of them," says Boonzaier. "Unless it has to
do with sexun! offences, which 15 still ¢ major problem in South
Africa and deserves the spotlight”

The pl.l]J'lL s rejection of sex in the media does not only occur
in series like Sex in Afrikaans, bul also extends to written media,




according to Diedericks. She says the publications she works for
still receive backlash from readers who do not want content about
homasexuality to be produced.

However, these readers are in the minority, and she hardly
receives criticism anymore, she claims. Nonetheless, these
accounts indicate that not all South Africans are entirely
comfortable having sexual content. and especially diverse sexual
content, published

Wennens Health ninys to incorporate a wellness aspect when
pottraying sex in Lthelr publication, says Angoma-Mezini.

“Peaple are alwuys looking [or sound ddvice on sexual wellness,
50 nol just sex)” she says. “We aim to ensure the content is smart,
sclence-based, and pf-the-moment. We tackle topics people are
talking about, as well as'the issues that sex/relationship experts
dre hearing about in their offices”

One such expert, Spilka, believes the way sex und sexuality are
perirayed in the medin can be extremely influential on the public,
especially for individuals who cannot access information about
sex in other ways.

“What's concerning i that these representations are very limited
to mostly white, middle class, able bodied. young, classically
attractive, heterosexual and monogomous peaple,” says Spilka.

“These partrayals are rooted in gender stereotypes which
show ‘good’ men as sexual pursuers and ‘good’ women as sexual
gutekeepers” the adds. "There are whole libraries of bodks
dissecting why these representations are so damaging”

Spilka hopes to see the mainstream media showcase the diverse
ways sex and sexualily can be represented. and she:calls upon
journalists to fulfil this mandate

"My hope is that good journalists will do good journalism, and
ensure that future portrayals of sex and sexuality are in the pub-
lic’s interest, and not just in the inferests of a select few!” she says.

Using both the South African Constitution and the Press Code
ds puides, South African media have the ability to change how sex
is tfepresented, cliims Boonzaier.

"Both the Constitufion ind the Press Code allow [the media] 1o
be a bit more ballsy when it comes to how we report on sex as n
topic in the media,” says Boonzater,

“Times have changed, and we really need 1o be less closeted
about a topic like sex that really permentes everyday life an
muany levels” e




THE CLIMATE IS CHANGING

The way the media portrays the causes of climate events is often disconnected

from the broader political and economic elements influencing climate change,

and excludes those most affected. Going forward, experts say it is important for
the media to dive into the systemic nature of the climate crisis.
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ature does not sit by idly and allow the world to change
N without responding, Rather, it is continuously adapting,

says Prof Guy Midgley, head of the Global C hi ange
Biology Group and director of the school for climate studies and
center for invasion biology al Stellenbosch University (SU).

Instead of focuging on climate events in a sensational manner,

the media should adapt its approach to climate reporting
and rather shed light on the systemic nature of the problem,
according to Dr Dale McKinley, political activist, researcher
and educator at The International Labour Research and
Information Group.

“Climate change is 2 greal example of how broken journalism is
right now, and provides some really good examples of what [the
media] can do about it,” Nic Newman, senior research associate
al the Reuters Institute for the study ol journalism. told SMF=
Téa Bell,
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an awareness is also needed for the mitigation and adaptation
cancerning climuate issues, he says.

Credibility can be guarded by not erying wolf too often,
dramatising every extreme weather event as ‘unprecedented; and
h not looking for further doomsdiy angles, Carnie adds,

“There are many different climate stories unfolding all the
time, and each has its own angle. When extreme weather events
happen. the hard news stories usually tocus on the actual event,
which is appropriale,” says Leonie Joubert, a freelance science
wriler and author.

However, Joubert adds that it is "very very true that much of
the reporting or media analysis does not look at the system that’s
causing the problem”

REPORTING IN SILOS5, MISSING THE MARK

One reason for the lack ol coverage on the systemic problems

(565 CLIMATE REPORTERS NEED TO CRITIQUE
THE ECONOMIC ‘GAME’ THAT IS DRIVING US

TOWARDS AN EXTINCTION-LEVEL EVENT.

WANTED: A SENSE OF HOPE
A fair criticism of journalism today is that it focuses on the
negative, because negativity sells, cliims Newman,

“Climate change i3 one of those stories where we see alot of
avoidance [in the media])” says Newman, “It's one disaster after
another on the front page”

There is also a "growing faligue around the same-old.
same-ald angles and dry Intergovernmental Panel on Climate
Change (LPCC) reports’, according to Tony Carnie, a freelance
environmental jouwrmalist.

Readers who do not believe in chmate change turn away and
dig fnto their beliefs even more, while others who can't beat Lo
think aboul where the world is going, swilch off, says Newman.

Climate coverage will have to move away froam doomsday
scenarios and focus more on giving peaple a sense of agency and
hope, withour compromising a sense of realism, he adds.

REMAINING CREDIBLE AMIDST THE CRISIS

Scme of the biggest challenges climate journalists will face in
coming years |5 maintaining credibility while simultaneously
building wider political and social support, says Carnie. A locus

of climate change is that reporters anly write according to their
specific beat(s) and neglect to consider climate issues within a
larger context, according Lo JouberL.

Health reporters might cover extreme floods’ impact of waler
barne diseases, while municipal reporters might talk about
infrastructure failure or a lack of service delivery n informal
settlements alter llooding, she explains.

Toubert argues that reporters covering specific beats won'l have
the apportunity to consider the political economic angle (o
climate change stories. This being that "many vulnemble people
in the Global South are vulnerable because they have been born
into countries that have been looted by imperial and colonial
interests [or generations”, she adds.

Furthermore, these countries remuain trapped in poverly as
North-South inequalities are driven by ngoliberal capitalism,
according o Joubert,

WHEN CLIMATE BECOMES CORPORATE

Climate reporters need to critique the economic ‘game’ that is

driving us/towards an extinction-level event, says Joubert.
“The business media 1s particularly guilty of lailing in its
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The M4 Route in Westhrook. Durban clos=d due to heavy rain just s weeks aft=r extreme floods
struick KwaZulu-Natal in April 2022, FHOTO: Twitter/&TrafhictA

journalistic duty 1o shape public discourse, inform the public,
and hold governments accountable!” claims Joubert "Business
reporters are largely cheerleaders of capitalist business interests,
anly critiquing whether corporations play well by the rules of the
capitalist game or not. They don't critique the rules of the gane.”
she suggests,

Tnstead, the dominant media reflect the interests of societies
with political and economic power fostered by corporations
that are “basically running the political and economic show”,
according to McKinley.

"Muost dominant media s ad-driven. Their funding models are
dependent upon those political and economic elites” he claims

As o result, the media tends to avoid the fundamental causes of
climate issues where corporations or politicians might be
irvolved. with the exception of events that prove to be so
egregious or mxrupl that it |mpn=~.|1!_l.. 1o ignaore, says MeKinley.,

"Fundumentally, it's about the forces of capilal who have an
interest in maintaining existing profits in carbon-based fuels,”
says Wewman. Many of these forces might alse have an interest
or stake in media companies, he says.

The capitalist system, which is based on constant growth and
accwmulation of profit, is unable to address the issues of the
climate emergency, according 1o McKinley. The issues he refers
to-are not restricied to climate change’s environmental impact.
but also includes its human impact, he says.

The Continent, i lree weekly newspaper in athiliation with the
Mail & Guardian, mainly focuses on African stories and interna-
tionul matters through an African perspective, suys Sipho Kings,
theeditorial director and co-founder of The Contiment.

To keep the newspaper tree und widely accessible, it relies on

support from funders, says Kings. However, “dilferent models
work in different situntions”, and he waris agalnst donor models
pasing pussible ethical complications.

“Danor models need to be crtiqued and carefully watched,
as there is a similar danger of editorial mterference to what can
happen in commercially-biacked newsronms,” he says.

Climate reporting is a core parl 6f The Continent because “the
African continent {s responsible lor virlually no pollution but is
alrendy payiag a huge price — economically, ecalogically and in
terms of Hves lost”, Kings says.

NOT JUST A SCIENCE ISSUE

When journalists move away from covering climate change as
a science, and start clothing it with a human angle, it becomes
evident that climate change is interrelated with poverty, food
shortage, and secunty in Africa.

This is according 1o Dr Dominic Okoliko, researcher and post-
doctoral fellow at the School of Public Leadership at 5U focusing
on sustainability communication and public sensemaking.

"We need to shift Irom secing climate chibjge as a science issue]
says Okoliko. “What about the angle of how it Is affecting the
community, and what can I do about it? News coverage needs 1o
give a voice 1o these issues”

The public is often unaware of those who are fundamenially
impacted by and mest vulnerabile 1o climate chinge - the
marginalised and poorer communities that live in areas
susceptible to extréme weither events, according 1o McKinley

“The voices of othaaldom and of the elites dominate the public
sphere and news reporting. People on the ground. who are
directly impacted by [extreme weather] events to which repartage
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the impacts are not as immediate and dramatic as an earthguake
or train crash. F
“People often want to see dead bodies to be convinced that
there 150 dendly threat ahead: Bur this is a slow-moving train
crash and many people still see elimate change as something tha
might atfect future penerations,” e says,
Humanity has already made many ereversible environmental ™

refers, ire seldom heard)" McKinley says in Include Ohur Story, 4
boeok he co-authored about multiplying voices in the news media
Generally, the loudest voices in climate réporting are
governments and scientists, savs Okoliko, “There is i need Lo
change that”

“Voite coverage needs to balance 1o a great extent. For that to
redlise, it would shift the norm that guides journalism which

tends to give attention to an autharitative voice.” he says. changes, acconding to Midgley. He explains how the planet’s
When more attention is given (6 the hinman isipact that climate  inhabitants - the plants, animals and ourselves -

change exerts an poor and marginalived communities, news are EIEIMFEH ol the tce age. _
avoidance will decrease and peaple will begin "to appreciate the "Were moving ourselves out of the ice age at an evet, :
depth of the problem’, according to Okoliko. increasing pace [...] There's some big risks out there (USRS
getting too far out of this envelope,” says Midgley,

FROM GLOBAL SCIENCE TO A LOCAL ISSUE “The planet will survive. Biodiversity will suryive
McKinley argues that there is a need for "listening jowrnalism” [ts our modern society that is under threat” e
when reparting on climate change, which is much more attuned
to-ordinary people’s voices. experiences and strugples.

The complexity of the science behind climpte change is
interesting al an academic level. but often remains too
inaccessible for ordinary pecple and commumnities in the tropics
or subtropics, according to Carmie.

“Muost people. especially in poorer communities, want 1o know
how a changing climate will alter their lives lon their docrsteps
and during thelr own lifetimes). Why shauld they care unduly
about melting ice caps or rainfall projections for 20907" he says.

“The complexity of climate science is not a durable ar
absorbing narrative for people caught up with the challenges of
their daily lives”

As 4 result, it becomes important 1o engage more closely with
communities and younger audiences, and to translate climte
narratives into stories with broader public appeal. often at more
local levels, states Carnie.

However, Okoliko points out that it is aften ditficult [or
reporters to engage with local community members il a prior o
connection las not been established.

“When | interviewed reporiers tor my [doctoral| work, some of
the things they highlighted was how local community
members are not interested in speaking because they don't know
the person that is coming,” he says.

In wrder to soften the barrier between reporters and
community members, reporters will need to linse with
non-gevernmental organisations involved in local communities.
according to Okoliko
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SLOW TICKET TO CLIMATE CRASH o o 1 ;
e of the bigeest challenges Carnie s faced asan Rt Domintic OofRayf=tetctior and b oSy iy B i
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Leefstyljoernalistiek

in die era van

sosiale media

'n Magdom inhoud word daagliks,
en byna moeiteloos, vir gebruik op
sosiale media-platforms geskep.
Waar pas leefstyljoernalistiek in
hierdie prentjie in?
DEUR DOMINIQUE FUCHS
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it gewildheid van sosiale medin
D skep rampspoedige gevalge

vir leefstylipernalistiek. S sé
Georgia East, die vrvskot-inhoudskepper.
-lotograal en kookboekskrywer wal die
bekroande leefstyl-blog, East Alier
Noan, begin hel.

East, wat daagliks leefstylinhoud
aan haar bykans 10 000 volgelinge
op Instagram deel, meen dat
leelstyljoernalistiek geleidelik besig is
om uil te sterf aungesien dit nie dieselide
treklorng en interaksie-vermo€ as sosiale
media het nie.

“Joernallstick moet vinnig tuwe
inligting kan verskal zangesien gehore
nie meer die geduld of aandag het om
na inligting te soek nie” 8¢ sy, “Sosiale
media-inhoudskeppers bied ook die idee
dat hulle vriende met hul volgelinge is.
Mense is meer geneig am na novriend as
'n yreemdeling te luister”

Die koms van die sosiale medin-sfeer
verporsadk verder dat die konsep van
joernollstiek in fels meer vioeibaar
moet verander. East hou voor dat die
toenemende pewildheid van video's néy
'n rede vir die moontlike witsterf van
leetstyljoernalistick 15

“Hoekom sal jy oor tels oplees as jy
liewers 'n stap-vir-stup-video kan kyk?”
vra East. Sy dink egter dat daar plek vir
leefstyljoernalistiek én sosiale media-
inhoud moet wees. Tiyla Gasparre meen
dat daar wel spasie vir albel is. Sy is ¢en
van die lwee susters agler die gewilde
Instagram-kosblad, The Cape Town
Glutton, wat vanaf 2015 n valgelingbasis
van 11600 gekweek her.

Sy voeg egter by dat drukmedia dalk nie
meer vir lank sal bestaan nie, anngesien
susiale medin meer toeganklik is.

"N SINKENDE SKIP
Alle media sal uiteindelik digitaal word,

glo Gasparre,

Hoewel talle gedrukie leetstvltvdskrifre
groot aaphang op sosiale medin geniel,
ervaar hulle steeds 'n afhame in sirkulaste.
Tuis, tesame met 5y Engelse eweknie
Heme, het byvoorbeeld meer as 25 (00
volgelinge op Instagram, en Sairie spog
niel meer as &6 000 valgelinge. Tussen die

tweede kwartale yan 2021 ¢n 2022 het die
sirkulasie van albei hierdie publtkasies
egter onderskeidelile met 13% en 1%
gedaal. volgens data van die Audit Bureau
of Circulations (ABC) van Smd-Afrika

Volgens East dign sosiale media as
hedendaagse medisyne vir mense se
kort aandagspan en moet joernalistiek
aanpasbagr wees om by hierdie kultuur
In e pag

“Ons glo dat inhoudskeppers
heel waarskynlik die beroep van
leefstyljpernalistiek sal vervang en dat
leelstylioernaliste hul inhoud saniyn sal
teem.” s¢ Gasparre.

Inhoudskeppers is daartoe in stoal
om mitklik verteerbare inligting op 'n

genotvolle manier te verskaf, sonder enige

pretensie of hicterjasies, sé East, Tydskrifte
beval hoogs gestileerde inhoud wut baie
lesers sal hewonder, maar nie mee sal
vereenselwig nie, verduidelik sy, "Sosiale
media-inhoud is oor die algemeen meer
herkenbaar en plags nie soveel druk op
perteksie soos tydakrifle nie” sé sy

DINK BUITE DIE BOKS
“Die uitdaging vir leefstyltydskrifte s om
relevant le bly en deurgaans jou lesers
se behoeftes eerste te stel” verduidelik
Arnold Ras, digitale bestutrder van
Stellenbosch Visio, 'n leetstyltycdskeil gerig
op Stellenbosch, Ras bestuur die tedskrif
se digitale teenwoordigheld asook hulle
sosiale media-platforms. _
Lesers put wel steeds-genot daaruit
om 1 fsiese produk i hul hande te
hou en danrdeur te blnal, neen Ras.
Hy is danrvan oortuig dnt daor steeds
n volhoubare tockoms vir tydskrifie
is, “Diis tog hoekom ons doen wat ons
doen: Om in te lig, te onderrig, en te
vermank. Goeie joernalistiek, op papier,
is ver van 'n stille dood sterl] ¢ Ras.
"Miskien is ek subjektief omdat ek 50 'n
onblushare licfde vir gedrukte media en
tydskrifontwerp hel. maur wanneer dit by
topgehalle-joernalistiek kom, moak lesers
hul beursies oop”
Hierdie pullikasie se sickulasie is vir
die afgelope vyt jaar gemiddeld 7 481 per
uitgawe, volgens Joco Scholtz, die tydsknif

se sakebestuurder. Die tydskrif se aanlyn
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sirkulasie is gemiddeld 14 511 per maand.
Hulle het ook meer as 5 000 volgelinge op
hulle Instngram-blad.

Stellenbosch Viciose lesepskap bestee
egler min tyd op sosiale media-platlorms,
volgens Schaoltz. Hulle sostale medla-
blanie word eerder gebruik om 'n tweede
lewe aan die inhoud van die tydskrif te
gee en om tydsensitiews en nuuswaardige
inligling met hulle lesers te deel

Pierre Stevn, redakteur van Weg! en Gol,
voeg by dat hulle lesers dit ook verkies om
tydskrifte in hulle hande te hou met 70%
van hulle lesersbasis wal steeds die lisicse
tydskrifte koop.

“Ons digilale platforms dien as
aanvullende bronne van kommunikasie
om nuwe gehore regnor Suid-Afrikaen
elders te bereil” «é hy: "Sostale medin is
‘0 oseaan van inhoud - n nimmere
worsmasjien wil 'n mens eensklag
inshuk. Om as n publikasie jo
vind tussen hierdie kakofon
videos en woorde, 15 alles |
maklilz taak”

“Die papier-sirkulasie
gevestigee tydskrifte da
dekade stelselmatig, en
merkwaardig dat die g
sn s0 min gedaal het”
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Die sirkulasiesyfer het egter skerp gedaal
vergeleke met die tweede kwartaal van
2017 waartydens die sirkulasiesyler
550 555 was,

Steyn verduidelik dat die span by Weg!
en Go! 'n premie begin plaas hel op papier
namate hulle digitale gehore gegroe
het. “Dit 15 duur om ydskrifte te druk
en versprel Waar Weg! en Gol in 2017
R40 gekos het, kox dit in 2022 R100 per
tydskeif] verduidelik Steyn.

Gehalte tydskrifte in 'n spesifieke nis,
crvwat baie ks, gaan al meer 'n tendens
word, meen hy. "'n Voorbeeld hiervan
is ons jaarlikse spesiale ujtgawes. In sy
geheel gesien, verkoop ons nou meer
Wag!- en Go!-tydskrifte as ooit tevore”

Kleiner sirkulasies van ou gevestigde
tydskrifle is dalk n gegewe, maar dit
is steeds 'n uitsiekende, aanpasbare
besigheid met 'n blink en winsgewende
toekoms, meen Steyn,

SOSIALE MEDIA AS'N BATE
"Tydskrifte moet, soos enige ander
bedryt. aanpas en groei soos die wéreld en
tegnologie o ons vorentoe beweeg” sé
Ras. Fiy meen dat 'n publikasie se digitale
leenwoordigheid nie tweede vioal moel
speel nie.

Betde Stellenbosch Visio se fopnle
tyidskriflesers en digitale gehore speel 'n
witers belangrike rol In dié tydskrit se
groci, ontwikkeling en sukses as 'n Suid-
Afrikaanse leefstyltydskrif, verduidelik hy.

“'n Mens moet voortdurend huite die
boks dink en kanse waag. 86 kom 'n mens
al nader aan 'n blywende annlyn gehoor
wal bereid is om hul tyd al e staan om op

laanlyn] inhoud ie reageer” sé hy.

Hy verduidelik dat spsiale media danksy
die meetbaarheld en onmiddellikheid
duarvan 'n ongelooflike aanwins vir
hierdie publikasie is. "y weet presies mel
wie jy praat en wanrvan hierdic gehoor
how." s¢ Ras

Volgens Stevn is sosiale media “'norvk
bron van inhoud”. Facebooli en Instagram
bied vir leelstylpublikasies toegang 10t
nuwe gehore ¢n nuwe geleenthede, s¢ hy,
Dit heteken ook 'n nuwe manier om met
gebruikers i gesprek te tree.

Wat sosiole media betref, is daor egter
nie een stel reéls wat vir alle publikasies
sal werk nig, s¢ Ras. "Sosiale medin is'n
bate wat ons in staat-stel om 24 1ur van
die dag met ons gemeenskap en nismark
te kommunikeer. Dit is 'n waardevolle,
real-fime baromeler van gewoanles,
sentiment ¢n gedrag” & hy,

Leefstylhandelsmerke moet seker maak
dut hulle relevant bly sodat hulle vir hul
verbriikers ook op sosisle media inhoud
kan bied. Hulle moel eégler steeds gotrou
bly ain hul waardes as ‘n publikasic en
platform, volgens Ermusta Maralack.
artikelredakteur van Kuier.

“Ty moel die behoefles van jou mark op
alle platforms verstann, want ans kan nie
sanneent dat die persoon wat die tydskrif
koop presies dieselfde persoon s wat baie
tvd op sosiale media spandeer mie” voeg
sy by

Verbruikers gian die produk kies
waarmee hulle kan identifiseer en wat
op verskeie viakke tot hulle spreek,
verduidelik Maralck.

Sosiale medm-platforms soos Instagram,
TikTok en ander maniere van digitale
en sostule interaksie, s wonderlik, sé
Maratack. “Maar as daar een ding |5 wat
ons by Kuier geleer het, s dit dat alles nie
vir almal Is nie. Ons ontmoet ons mark
waar hulle is en want hulle ons wil vind”

BETROUBARE INHOUD

Tye het inderdasd verander en sostale
medin speel 'n groot rol in hoe verbruikers
verkies om inhoud te verbrutk,
verduidelik Maralack. As verbruikers
antwoorde sock vir hulle vrae of 1ets wil
lees, sal hulle dit 6 ap Google soek ol

gaan l-“rfl- vat hekendes of beinvloeders|

s& het, sé sy, :
Volgens Maralack i mense uigelewer

dan ander se opinies b mﬂ%

Hierteenoor verskal Ieet'.r}r]]mrh'ﬂfhﬂrk '
il die inligting, feite en Insigte wat lesers
toerus om hul ciegevolgtrekkings nan die
einde van 'n artikel te maal

“Ty moet die inligting kan vertrow
Beinvloeders word betaal am lofsange
te sing, besighede skryf hul eie resensies
en doar is 'n magdom ongeredigeerde
en ongeverifieerde inligling om deur te
ploeg.” sé Steyn.

Weg! ve reputasie is gebou ap die feit dat
die tydskril se joernaliste op soortgelyke
maniere as sy lesers reis, en dat hulle
geloofwaardige en eerlike menings gee,
verduidelik Steyn. Die tydskrifl betaal

ook sell vir uitstappics waaroor die

joernallste skevt

“Selank ons mense met ons stories
kan boel, sal daar 'n tockoms virons
en vir goeie joernallste wees” 9é Steyn.
Joernalistick sal aanhou voortbestaan as
uitstekende joernaliste na die uithoeke
van die land en vasteland reis, hulle daar
INgrawe @s WIATTIEMErs €1 1 slem gee aan
1t plek en sy mense, meen hy,

‘N BLIK OP DIE TOEKOMS

Mense het 'n kort aanclagspan en 'n byna
oftversadighare aptyt vir inligling wat
vinnig verteer kan word, sé East. Daarom
moet inhoud wat geskep word, voldoen
aan hierdie behoeftes, meen sy, “Mense
het nie meer die aundagspan wat graag
wag vir eenmaandelikse inhoud nie.” s sy,

Enst verduidelik dat sosiale media-
neigings besigis am te vemnder
NAREESIED, dit nou na minder bekende
inhoudskeppers beweeg wat outenticke
inhoud op sosiale media plaas en slegs
produkte of plekke blootstel wat in lyn
met hul gehoor is.

Bekende beinvloeders kan nie meer elke
plasing 'n betaalde advertensie munk nie,
sit East. Mense soek liewers outentieke
inhoud en die gevoel dat hulle érens
beloort, meen sy.

"Daar is wel steeds 'n uimte vir
leelstyljoernalistick — dit sal egter harder
moet werk om voor te biv" e




Voortdurende veranderinge in die medialandskap oor die laaste klompie jare het
teweeg gebring dat verskeie plaaslike drukpublikasies hulself moes vernuwe om
volhoubaarheid te verseker,

DEUR KARLA VAN DER MERWE

ILLUSTRASIE Karia van dar Meras
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“ at jy nie kan sien nie, kan jy nie koop nie” 50 58
WTf:mn:s le Roux, redakteur en uitgewer van Idees.,
foernual en hulle Enpelse ewekniee, Ideus en Journd!
Hiulle het gedurende die Covid-19-pandemie gevind dit hul
tydskrifte dit soms nooit tol op die mkke gemaak het nie.

“Ons verspreiders is nie in winkels toegelnat om tydsiorifte uit
te pak niec en tot vandag toe sukkel ons met winkels wat bloot
die tydskrifte in hul stoorkamers laat 18, want die rakspasie het
dramaties verklein] vertel 5y

Ditis slegs deel van 'n uul.t.r storie wanneer dit kom by die
uitdagings wat die Suid-Afrikaanse drukmedin in die-gesig staar.

AGTER DIE KAP VAN DIE BYL

Die Covid-19-pandemie het die “vooral-bestaande strukiurele
langtermyn-inkrimping van drukmedia verhaas, met 'n
vertietigende uitwerkingop [Media24 se] eie. reeds kwesbare
drukrediabedrywighede”. So lui Medin24 se persverklaring van
7 Julie 2020 waarin hulle aangekondig het dat hulle sorwesg om
verskeie vin hulle publikasies se produlsie te stauk, en dié wal
optleel se produksic uit te kontrakieer.

Bate publikasies word nou, na die Covid-verwante inperkings.
minder gereeld of slegs digitaal gepubliseer en redaksies
moes hulle bepaderings tot die bedryf verander, volgens dié
persverklaring.

“Onverwagte goed soos die feit dat mense tuis gebly en meer
gekook het, het beteken [dat] hulle meer kos gaan doop, en
papiermeulens het begin fokus op verpakking eerder astvd-
skrifte. Dit het gelei tot hoér papierpryse;” vendiridelik Le Roux.

Die gevaly was dat baie tydskrifte hulle destydse sakemuodelle
moes hersien en die vitkontrakteur-model moes sanneem;
verduidelik Prerre bteyn, redakteur van Weg!en Gol.

“Die fedakteurs van tydskrifte soos Weg!, Tuwis, Fair Ludy' en
Surde || het gegnan en kontrakte gedluit met Media?4 om nog
steeds inhoud 1e verskal — nie nel vir die tydskrifte nie, naar
vir al die handelsmetkuitbreidings” verduidelik Steyn met
verwysing nidie bogenoemde sakemadel. “Ons is basies nou 'n
vipskitspin wal op kontrak inhouwd lewer aan Medin24”

Dit is nie dic eérste keer dat tydskrifte maoes bontstian am die
valbyl s lem te probedr vryspring nie Reeds in 2016 s die Ides-
tydskrif saom met vier ander tydskrifte as Media24-1ydskrifte
gesluit. vertel Le Roux: Sy het die produksie van fdees toe
onafhanklik begin behartig, *Die antwoard 15 eenvoudig - die
tydskrifle was blool ni¢ winigewend nie)" 5 &5

VAN TYDSKRIF TOT HANDELSMERK
Lundbouwerkblad se redaksie het tien jaar gelede reeds beset
dat hulle gedrukde media nic altvd hulle primére produk sal kan
wees ile, s& Chris Burgess, redakteur van dié [ydskeif.

Volgens Burgess het die afname in sickulasie dit vir hulle
durdelik gemank dat alternatiewe mkomstestrome ontwikkel
moes word.

Die tydskrif se sirkulasie het sedert die tweede kwirtaal

EE PIE TOEKOMS VAN

TYDSKRIFTE SE SAKEMODELLE
IS OM TOENEMEND MEER NA
DIE VRYSKUTMODEL

TE BEWEEG.

(April tof Junie) van 2019 algeneem van 21 081 tot 11 744 in
di¢ voreenstemmende tyd vanjaar, volgens data van die Audit
Brirenu of Circulations (ABRC) van Suid-Alrika

Voarheen way Lindbouweekblad een viin twee grool
fandboutydskrifte in Suid-Afrika, volgens Burgess

*Landbowweekblad en Farmers Weekdy was waar 'n groot deel
van die bemarkingsbegroting van landboumaatskappye spandeer
is,” vertel hy. “Maar met susiale media ¢n selfone waar |[‘J’11!.,FE
emand] Klein video's kan mank, en mel joernalistick wat op 'n
munier 50 vinnig 'n groot demokrasie geraak het — enipe lemind
kan now 'n joernalis wees.'

Deesdae kan duar nie meer na Landbouweekblad as net 'n
tydskrif verwys ward nie, maar derder as 'n handelsmerk, sé
Burgess, Dit i amdat hulle nou verskeie produlkie onder dié
naam publiseer.

‘[t raak baie meer gefragmenteerd. [y doen nie meer net
o tydskrif nie. Skielik het jy bate meér wat jy moet doen,”
verduidelik iy, "Ons [het] eenvoudig pegaan eh gaan kyk ap
watler platforms ops met boere kan gesels”

Landbouweekblud is nou alles van 'n tydsknf vir boere
en diggene wat in die landboubedryf betrakke is, tot 'n
televisicprogram, n webwerl, geleenthede, konferensies en selfs
‘' Whatsapp-veldiog, volgeris Burgess,

Weg!hel 'n soartgelyke sakemadel aangeneem, sé Steyn.

Dit bestoan noy uit 'n tydsknf wat omtrent 46 455 kopicd per
uitgawe sikuleer (aldus ABC se data), maar dan is daar ook die
televisiereeks Wegl Apterpaaie) podsendings, 'n webwerf en
verskele sosiale medin-platiorms, verduidelik hy.

“Tydskrifte is lank nie méer pet produkie nie — ditis
multimedia-handelsmerke. Dt 5 belangrik om in 'n mens
se agterkop te hou! meen Steyn. “Dit i5 soos 'n seekat met
baie arms”

VRYSKUT SNY KOSTES

"Ons is in dig toekoms yan tydsErifie.” s€ Lise Coetsee,
groeibestunrder by Medin2d se lecfstylatdeling. “Ons pryse gaan
ap. Mense kin dltyd dit tydskrifte so duur geraak [het]”

Lesers moet epter in ag neem datl dit harde werk is om 'n
fydakeif vitn ho# gelalte saam te stel en dat 'n span mense
daarvoor betasl moet word. verduidelik sy,

Diie toekorns van tydskrifte se sakemodelle is om toenemend
meer na die xT}'ituImnd-.] le l--m'n.g volgens Coetses, "Ons
gaan 'n 20080-muode| wees, sal ek s& 80% uitkontrakiteer en 20%




bly in die besigheld”

Hoewel die winsmarge verklein as werk uitgekontrakitesr word,
voel Coetsee dat die algehele kostes verbonde aan die produksie
van 'n publikasie uiteindelik minder is oor die langtermyn.

"Asjy dit van g0 hall 'n groter prentjie kyk, dan is dit beter,
Maar as jy net na die sakemodel van cen l}"dbl\f‘!l kyk, dan is jou
winsmarge nogal klein" verduidelih sy.

Die tydskrifte wat steeds binne die maatskappy veryaardig
word, verskal baie groter winsmarges op ‘n slag, verduielelik
Coetsee verder. Sy voeg egter by dat dit dalk 'n gevalp kan
wees van die weeklikse puhi:Ln-.in wil meer gereelid 'op die
ralcke verskyn,

Steyn meen dat die vryskutmodel vir jocrnaliste toelaat om
ander werk te doen buiten net dit wat hulle byvoarbeeld vir
Weg! en die publikasie se ander tydskrifte doet. Fy noeny egter
dal hy nie scker is of dit op dic langlermyn valhoubadr gaan
wees nie

“Dhie huidige model wat ons nou bedryf, maak fot ‘6 grool
mate staal op daai institusionele kennis wat 'n span al oor jire
opgebiou hel om dinge nan die gang te hou. 56 op die kort- (ol
mediumtermyn, [sal] dit kan werk” se hy. "Dis mense wat al fare
lank vir Wee! werk. Dis 'n poed geoliede mosjien”

Hy voeg egter by dat die probleem ontstaan wanneer “dele
van daardie masjien begin wegskilfer” en die joernaliste ander
projelite of poste aanneem.

VIND DIE NI5
Gedrukre tydskrifte sal uiteindelil uit die korporatiewe
omgewing beweeg, voorspel Steyn

"Media24 se fokus is bate duidelik en hulle draal nie doekies
om nie: Hulle sien hulself toenemend as 'n digitale maatskappy.”
meen hy, “Die papierprodukte mank nog steeds vir hulle goeie
wins. Dit is hoekom dit daar is; [...] maar op die langtermyn mik
hulle nn ' digitale toekoms”

Hy yoeg egter by dat daar steeds 'n totkoms vir gedrukie
tydskritte sal wees. Hy voorspel dat dit veral in onathanklike
besit sal wees, en dat di¢ mode! dan ook in die langtermyn die
meer volhoubare ¢en sal wees. “Dit gaan baie nisprodukte wees
en dit gaan duur wees? sé hy.

Caoetsee noem dat tydskrifte hulle inhoud unigk gaan moel
maak sodat dit anders is as die inhoud wat verniet op die

internet beskikbaor is. [ Mense] gaan koop die tydskrif vir goeie

betroubare, in-diepte inhoud wat as 'n ontvlugting kan dien.”
Robyn Wilkinson, die rednltteur en uitgewer van Haolisticn,

EE TYDSKRIFTE IS LANK NIE
MEER NET PRODUKTE NIE [...]
DIT IS SOOS 'N SEEKAT MET
BAIE ARMS.
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verduidelik dat sy haar tydskrif as 'n tipe versamelstuk aan die
lesers daprvan bied. Sodoende het desers iets wal vir hulle die
mocite werd is om te how Terselfdertyd staak dil dan minder
papier-rimmel, gangesien mense dit nie sommer gean weggooi
nie, s 5y.

Holistica is 'n tydskrif wal geng is op o nismark vir diegene wat
van ‘o holistiese teefstyl hou en deelneem in aktiwiteite soos joga
en meditasie, 5¢ Wilkinson. Dié onafhanklike tydskeil publiseer
twiee Keer 'njanr 7 000 uitgawes wat 1n winkels soos Woolworths,
Clicks, Dischem, Pick n P.w en Spar versprel word, volgens
Wilkinson. Ouer uitgawes 15 ook in gesondheldsrestaurante,
joga-ateljees en by welstandsgeleanthede beskikbaan 5€ sy,

Soortgelviis Brujs gerig op 'n spesifieke letkenmurk wan mans
en vroue bo die oudérdom van 50, volgens Trudie Myburgh, dig
tydskrif se redakietr en uilgewer,

n Studie wat detir die Oxfard-1nstituut vir Bevolkings-
veroudering gedoen is, dul aan dat “die groot golf van oner
mense Suid-Afrika van 2030 tot 2050 [$al] tref”, & Myburgh.

“Die 50 plus-mark is vertroud met gedrukte publikasies en
meer gencig om nie net digitaal te wil lees nie. So, dit maak sin
am hierdie mark met ‘n gedrkte tydskeif te bereik wat ook
digitaal beskikbaar is wir diegene wat dit aanlyn wil lees”
meert Myburgh

GEKOMPLISEERDE INKOMSTESTROME
Beide Myburgh en Wilkinsan noem dat hulle nie in die tockoms
ap advertensies us hulle hoolinkomstebron gaan sthatmank nie.

“Ons hoolbron van inkomste ward wit verkope vin die tydskril
verkry [in die vorm van| kleinhandel- en subskripsieverkope
vir die gedrukte sowel as digitale weergawes van die tydskof)”
urdLudLhL Myburgh. "Adverfensieverkope vors ‘n sekondére
bron van inkomste”

Wilkinson vertel dal baie van haar advertecrders wat
destyds in haar tydskrif geadvertees hel, nou eerder aanlyn
adverteer. Sy vertel sy maak ook nou meer staal op die
omslagprys #s hoofinkomstebran.

Burgess voeg by dat bae vin diegene will cérs a8
adverlensicklignte gedien het, ook nou hulle ¢ie inhoud
produseer, “Dit Is nie nel joutradistonele mededingers teen wie,
en saam met wie, ji moet werk nie; dis nou opk jou voormalige
klignte wat hulle ete medin-goed doen’” <é by

DIE PAD VORENTOE
Le Roux meen dat tydskrifte op hierdie stadium moet scker
muoak dat hulle inhoud so goed moontlik is en “met [hulle] lesers
praal’. "Sonder [jou lecers] el fy nie 'n tydskeif of ' [sakemode]]
nie," sé

Myburgh voeg by dat mense nooit sal ophou lees nie, ongeag
die formant van die leesstol. "Wereldwyd is die gedrukte
media sieeds sterk. Tndien papierpryse en verspreidingskostes
bekostigbarir bly, glo eld daar is 'n toekoms vir gedrukte
tydelrifte. Veral as die tvdskrif ook digilaal beskikbaar is”™ o




Experts say the journalism industry is currently plagued by severe instability.
In these uncertain times, media houses are trying to find the best ways of
staying profitable.

‘ ‘ I Ti:. not Covid that destroyed
us, says Hopewell Radebe, the
projects and otfice manager
of the South Alrican National Editors'
Forum (SANEF), The industry was
“already on a downward trajectory says
Radebe, referring to the instability of the
journalism industry.

A decrease in readership Is a contrlbuting
factor 1o this instability and this was noted
before the Covid-19 pundemic, he says.

“There had been a warning going around
that we needed to innovate the medin in-
dustry and find ways 1o make the business

BY JOEL ONTONG

sturvive beyond advertising” he explains.
“We are at a junction where we have to
innovale or perish,” says Radebe, relerring
to news companies adapting their revenue
madels for the digital space.

In this unstable tndustry, "a lol of people
have lost their jobs and the industry 15 not
taking more people than it used to', says
Tim Cohen, the business editor it Daily
Maverick. The industry is much smaller
than whal it used lo be, he says,

‘The tull-time journalism workforce
decreased by half between 2008 and 2018,
according to the 2018 State of the News-

room report published by the University
of the Witwatersrand (Wits). The report
says that the worklorce went from 10.000
to 5000 over that period. but warns thal
the number of job losses could be higher.

Currently, the journilism industry isa
tough environment to be in, says Glenda
Nevill, editor of The Media Onldine.
Newvill has seen many journalists on
non-permaneni conlracts, She has also
seen journalists’ salaries stagnate. The
freclancing environment is becoming
more fierce as well, she says,

Instability in the industry can be traced

GRAPHLCS. ozl Uniong




Lo the 2008 financial crises, she claims.

"I a seary envirenment. I'm not oo
sure il 1 had a child whe wanted to go into
[the journalism industry], Id say - 'Go for
ity she:says,

Some medin workers have stepped
away from the news world to sustain
themselves, according 1o Anton Harber,
adjunct professer of journalism at Wits,
“This uncertainty and instability have
driven muny journalists to find sate
havens in public relations, carporate
communications or related work!” he says,

“Many are struggling to make a living.or
to build sustairable enterprises.” he ndds.

THETHREAT OF BIG TECH

One of the journalism industry’s greatest
threats is 'big tech’ companies such as
Google and Faceboolk. says Cohen.

Companies like Google and Facebook
have gbsorbed a huge “share of mind",
says Cohen, meaning these platforms take
up more of peaple’s free time. The share of
mind is sphit further between video games
and television, he says; leaving a smaller
share for news.

However, the pandemic showed that
trusted news is still in high demand, and
audiences will go to the medin to get it
days Radebe. But, audiences expect their
news to be free, he says.

This Is because Google and sockal media
platforms were “picking up interesting
stories and putting them up for free”,
days Radebe. News companies struggle
to compete agalnst these entities and lose
oul on advertising revenue, he explains.

Radelie says the journalism world
had a delayed reaction to this threat.
“The mdustry woke up late and [said] -
‘Actually vou guys have been Killing us!™

Styli Charalambous, the chief executive
othcer {CEO) at Daily Maverick, believes
that the likes of Google and Facebook
“budlt a better mousetrap” when [t comes
to advertising revenue.

“There was no divine right to
advertising that was the sole domain of
news publishers,” he continues. These
companies simply have better systems for
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£€ THUS FAR NO MODEL HAS
PROVED TO BE THE
SILVER BULLET.

gnrnering advertising revenue, compared
to news compames, says Charalambous.

‘Hewever, he takes issue with companies
like Google and Facebook not belng held
to the same level of account as media
houses, These companies should be held
accountable if they publish false stories, he
says. But currently they are nof. he claims:

Despite the tough enviranment of the
online space, "different ports of the online
world provide differenl apportunitiey’,
says Cohen. There is potential in different
online resources that news cOmpanies can
use Lo their advantage, he adds

HYBRIDITY IS KEY

News companies rarely have one stream
of revenue, according to Anton van
Zyl owner of Zoutnet, publisher of the
Zowdpansherger and Limpopo Mirror.

Hybrid models, where companies have
multiple income streams, are popular
routes for many media houses, he says.

News publications may utilise
advertisements, subscriptions; shopping
portals and donor funding, among ather
things, according to Van Zyl. “its dithcult
to say which of these might prove to be
sustainable.” he says

For small local publishers, like Zoutne,
finding the best model is a challenge, he
says. “Thus far no model has proved to be
the sibver bullet. Donor funding is dithcult
te secure and even less accessible tor
small loeal publishers” says Van Zyl. The
Zoutpanaberger has a print order of 2 500,
while the Limpopo Mirror has a print order
of 7300, he says.

“The online ad model Is horrific and it's
hard to canvinee readers to subscribe and
pay for news.” says Van Zyl Since they
operate in marginalised communities, a
paywall is ot an option, he explains.

Therelore, hybrid models are most likely

the future, he emphasises, Companies
such as Dr.IH)-' Maverick and News24 bolh
have multiple sireams of income, he says.

FINDING THE SILVER BULLET
Daily Maverick’s main sources of income
include philanthropy, commercial revenue
and reader revenue, says Charnlambous.
Commercinl revenue is generated
through selling advertising packages und
sponsorships through their publications
and events, according 10 Daily Maverick's
website. Reader revenue nminly consists
of membership payments from their
audience, states their websile.

“Philanthropy wis |our| overarching.
dominant income stream, which is not
great because you're susceptible to the
whims of funders,” says Charalambous,
Daily Maverick then launched their
membership programme, Maverick
Insider, four years ago, he says. To grow
the business side of the company, they
are focusing on commeteial and reader
reventie, savs Charalambous

Certan revenue models are gnining
significant popularity, such as the
subscriber-based model. says Henriete
Loubser, editor-in-chiel at Netiverk 2.
Both Netwerk24 and News24 have articles
which are [ree to read, but also have a sub-
scription option for premium content,

News24 Inunched its subscription
plattorm tn August 2020, according to
thie News24 website. Netwerk24 has had
i subscription option since its launch in
2i14, according to the World Association
ol News Publishers. The two publications
also make use of commercial revenue,
accarding (o their websites,

Other popular news websites also use
subscriptions, but implement it in different
waysand have different offermgs. For
instance, The Cittzen has some content for
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£ THERE WILL BE A FEW
WINNERS AND AN

ENOURMOUS

AMOUNT OF LOSERS.

Iree and provides exclusive content and
benehits (Hke accommodation vouchers)
Lo subsseribers. Muneyweb also provides
premium content to subscribers, along
with fewer advertisements, access 1o
online irchives and other benefits. This
is according to cach publication’s
respective website,

“Subscription models seem to he the
future of the journalism business. with
advertising supplementing this income,”
says Loubser.

Though newsrooms have been shrinking
for years, they have begun growing again
due to the income from subscriptions,
claimi Lonbser, "Wiarldwide there s a
recagnition from the public that it costs
money o produce quality journalism
and that thev can contribute towards this
through subscriptions to news websites”
he adds:

“In & lot of major developed markets,
like the US and Europe and the UK,
people are warning of subscription fa-
tigue” claims Charalambous.

This is biecouse the audiences house-
hold budget fur subscriptions is not just
competing with other news companies,
but also entertainment companies such as
Metflix. he says.

However, the general move toward sulb-
seriptions is a good one for journalism,
claims Charalambous. The move forced &
lot of organisations to evaluate the quality
of their journalism and consider whether
they were serving the needs of their
audiences or their advertisers, he says,

News companies such as News24 muyt
have a high standard of journalism to
justify a paywall for their premium
conteit, otherwise audiences will not

see thelr subscriber option as worth
paying for, Charplambous explains, In
this way, subscriber options lead to better
journalism, he claims.

The fact that News24 uses a subscriphion-
based system Is very sigmificanl, says
Cohen. This is because News24 i5 the
"dominant news player™ in South Africas
online space, he claims

Many of the leading brands in the news
market are doing well using a subscriber
based model, but that sume success may
nol translate to smaller projects, says
Cohen, “There will be o few winners and
an-absolutely enormous amount of losers”

THE MICROPAYMENT MODEL

An alternative revenue stream for news
cOmpanies is micropayments, nccording
to Dominic Young, the CEO and founder
ol Axate. a company based in the United
Kingdom which provides micropayment
options for anline publishers.

Users who have an Axate online wallet
can pay for articles from publications that
have signed up to Axates micropayment
service, he savs, Axale dogs not publish
news itself, he adds,

Instead of paying for a subscription, 2
person can pay a small fee to view a single
article, such as 25 cents or €1, using an
Axate online wallel, says Young.

“1 started Axale because I was reflecting
on the fact that the relationship which
traditional readers have with traditional
newspapers 18 casual” he says Readers
rarely muade strict commitments to
a single newspaper and instead used
multiple sources for news, he says. Axate
facilitates this same type of relationship,
but online, according to Young,

This is why Young telers Lo this
model s casual pavments, instead of
micropayments,

Though he believes that this is the
future:of news and media revenue,
Young says it has been ditheult Lo get
publishers on board with the idea, Some
publishers are worried that they will lose
their subscribers if they offer a lower
commitment opportumty, he says.

Young does believe that subscriptions
and micropayments can successfully
work together.

However, Charalambaus believes the
nucrapayment model has already “fallen
flat” Il a company ulillsés micropayments
and a form of subseription, micropay-
ments could “cannibalise” a company’s
subscription offering. he says.

“Rather than paying my R73 a month,
let mie pay my R2 for this article,
Charalambous explains,

A LEARNING CURVE

It isa game of trial and error for news
companies when trying to find the best
revinue model, says Nevill “We are learn-
ing as we gn”

It has become clear that the news meddia
industry will have to draw ona number of
revehue sources, says Hutber, “Publishers
will have 1o invest more in producing the
quality of news that people will pay for”

The industry needs a model that 1s
financially stable, allows {or independem .
journalism, and strives for profit, he says. X\

“The work of journalists will be more \o AN
important than everin the pursuil of ;
truth, transparency and accountahility,
and hopelully society will come to =

\
recognise its value and pay forit, X \(\
says Harber, @ 3 \\




Food For Mzansi didn't exist five years ago. Today, it is the biggest digital agricultural

publication in South Africa, surpassing mainstream competitors. Having expanded

into health and the continent-wide agricultural space, the publication continues to
trailblaze the way forward with narratives previously untold.

B8Y CODY HANSEN

ust off Pansls Main Road, on a quiet inclined street, there
J ks a pale blue building surrounded by a metal black fence

Qutside, o water fountain sits m the middle of a peatly
maintoned garden. boasting spekboom in bright shades of
green. A stoep with a tin ool houses nelghbouring doors - both
nestled underneath patterned windows. One is a double door.
old and wooden, which leads to a room with white walls framed
with phrum _I:_',rn}'-l'u-: from across the Alrican continent,

Closest 1o the photograph of Zumbia, asmall kitchenette peaks
through the entrance way, while more roonis are visible in the
distance. In this unsuspecting space lies the heartheat of a publi-
cation taking South Africas agricultural landscape by starm,

ORGANICALLY PRODUCED JOURNALISM

“The Food For Meansi Group isa house ol niche vertical brands
which includes Food For Mzansi, Health For Mzansi — which
recently wan best Gen Z news publication in the African

Digital Media Awards —and FoodForAfrika.com, an Alrica-wide

agricullure news publication” says Iver Price, co-founder and
editor-in-chiet of the Food For Mzansi Group. These are more
than just digital news publications, says Price.

“They're Little movements for change — omnichannel brands
that reach audences with great journdllstic content whereier
they may be”

"We speak for previously unseen, unheard, and
underrepresented nudiences. If they appear in our publica-
tions, there s avery good chance that they're the first people in
their families to have ever been featured by the media in South
Africa, says Price

These people's stiries aren't linear, and often their lives aren't
pretty, says Price, “But they work incredibly hard. They're
entrepreneurial. And despite everything that goes wrong, they
still believe in this crazy, beawtiful country called South Africa

A MOMENT OF REALISATION

“Food For Mzanst was inspired by an unexpected opportunity 1o
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present an agriculture television show, Landbowwigetliks on VIA,
way rack In 2018 says Price

He describes this as a "Damascus Road experience’, in which
he travelled more than 100 000km and interviewed nearty 50
farmers. Price says other than two exceptions, they were all
white men involved in large-scale farming.

“Although | was llthi‘lllq.'[i bry their work and contribution to
food security, | alsp could not lgnare that Fwis now complicit in
sharing a one-sided view of the agriculture sector” says Price.

A he looked further into the issue, Price realised the main
dtrenm medm was underrepresenting an important audience.
“These were the more than 2 million other farmers: Mastly

small-scale and subsistence farmers, who were also greatly
contributing to food security]” he says.

REAPING THE HARVEST
The idea didn’t start off with a publication in mind, says Kobus
Louwrens, co-founder of the Food Foar Mzansi Group,

“It was initially just going to be kind of like a social cohesion
experiment backed by one sponsor, and then our audience kind
of lound us]” savs Louwrens, "Then we saw that there's actually
a viable audience for a whole new sgriculture publication In this
market,” Dlespite starting as an experiment born out of passion
Food For Mzanz is now othiciully South Africas biggest digital
ggricultural publication. surpassing competilots with bver a
century ol history. says Price

Although IAB-SAS "common currency” platform, Narratiive,
was recently retired. Price references figures drawn on | July
2022 where Food For Mzans had 404 645 unique browsers for
the priceding 30:doy period, while Lamdborweskblod had
293 292 and Farmers Weekly came inat 199 758,

1n total, the Fopd For Mzansi group also has around 50 000
newsletter subscribers, says Louwrens

CULTIVATING CURIOSITY

Faod For Mzansi covers a wide spectrum of news in the
agricultural field. “From the latest on agricultural politics |and]
cconomic and mternational developments, to agricultural
Innavation, agricultural trade, indlgenons foods, healthy food
choices, land reform, rural security, sustainability, agri-tourism
and so much more.” savs Duncan Masiwa, head of news at Foad
Far Mzans:,

“We unashamedly salute the unsung heroes of agriculture and
construct new narratives about the agricultural sector. Mzansi's
farming sector has long suffered from negative harratives and
myths that exist about the sector” he Sy,

One of Masiwn's favourite stories covered by Food For Mzansi
wis i series of stories written on the 2019 Youth in Agriculiure,
Forestry and Fisheries Awards.

"Mure than a vear after the government announced the
winners of a competition aimed at ackae H.rin:dgim_ the wark of
exceptinnal young farmers, some awardees had still not recerved

£E Despite everything that goes
wrong, they still believe in
this crazy, beautiful country
called South Africa

their prize money of between RA0 000 and R200 000, he says.
The winners turned to Food For Mzansi for help, and after
multiple stories were published, they finally teceived their prize
muoney, says Masiwa
“It’s quite a special feeling one experiences when you've helped
a farmer or a group of people who were on the receiving end
af some kind of injustice,” he says. “In the end, that's what
joursalism s all about, right? Being a voice for the unheard and
unrecognised.”

CHANGING THE GAME
Fuod For Mzans 1= positioned as the new face of South African
agriculture, according to Louwrens,

“Lthink in the broader South African medin landscape, we like
to think we've-got a role to play in terms of diversifying,” he ndds.

"We're a black-owned. small, independent company. Our
mission 1% to represent and diversify stories that are Lu.-tm, 1 [ald
and the people that are being represented,” says Louwrens,

“We also like to think that we play a bit of a disruptive role in
our mche”

Foud For Mzansi takes a lot of pride in the amount of coverage
small agricultural successes and small-scale farmers are recei-
ving in other mninstream publications af the moment, he says.

"We like to think ntaybe we played a little bit of a role tn
making tarmers the herpes that they seem to have become now
aver the lust couple o vears,” says Louwrens.

Noluthando Ngeakani, head of news at Health For Mzansi, says
she didn't think twice about applying after seeing that Food For
Mzansi was looking lor a features writer.

“l-guess what inspired me is secing people who looked like me
doing such amazing things in agriculture, and how refreshing
the brand is and its mission to give ather perspectives of a sector
that had once rejected people who look like me)” she says

I just thought it was beautiful to see young, black [armers
[and] women in agriculture just being célebrated and embraced.”

syvs Npcakani.

DOWN TO BUSINESS
Whereas typical digital news publications may be reliant on a
single stream of revenue, such as advertising, Food For Mzans
have multiple, says Price. "We are an omni-channel brand
cleverly monetising ditferent products”
A mujor income stream for the group is events, says Louwrens
One of the events hosted by Fond For Mzans is the Mzansi



Youtig Farmers Indaba. & gatheritig of 200 of South Alrica’s finest
voung farmers and agriprencurs sponsored by agricultura] and
olther enterprises, sayvs Price

Another income stream is advertising, which is “small but
growing’; says Louwrens: The group is working hard to build
advertising relationships, e adds

“We are up againsi publications that have 100+ vear-ald track
recards and relationships in whal’s actually avery conservalive
sector: But we're seeing really good things happening there in
termys of some of the major agri-advertisers starting to trial us”
dnys Louwrens.

The group also makes "quite a bit of money” from the
combinition of their podcasts and newsletters, says Louwrens

Ihey currently have two podcasts, Farmer’s Inside Track and
Sisters Without Shame; as well as seven weekly newsletiers,
according to Meagan van der Vent, olfice manages and audio
and video producer at the Food For Mzanst Group.

While the groups publications are advertiser-driven, a grant
received two years ago has been a game-changer tor Food For
Ml=ansi, savs Louwrens.

We were one of only two South Alrican _vu'tnllL atians o win o
Google News Initiative granl,” says Louwrens. This helped tund
a nationwide citizen journalism programme called Sinelizwi, he
says. S0 far, more than 60 people have been trained in the basic
principles of news. journalism and mobile video journaiism
through the programme, says Price

FROM THE QUTSIDE, LOOKING IN
Wandile Sihlobo, chiel economist at the Agricultoral Business
Chamber of South Alrica, believes Food For Meapsi has filled a
vaid in South Africas agricultural media space

"For a long time, [South Africa] had the rraditional magazines
that are focused on agriculture’, but there wasn't a lot of
investment in developing an online presence with fast-paced

reporiing, Sihlobo tells SMF

I think Foed For Mzansi has managed o do that]
Sihlobo believes Foad For Mzansi has an edge because they
target n younger audience in their writing style, approach to
news; and their coverage of important pelicy points; he says.

There has been a positive redeption trom the agricultoral
industry towards the publication, suys Sthlebo

“They have this fresh voice and fresh perspective, and even the

way they display their news and their reporting - it carries that,”
he says. "As things stand today, [ see potentinl and growth in
what Food For Mzansi 18 doing.”

he says.

PLANTING SEEDS FORTHE FUTURE

"My vision has alv-mslmm lo cricale o 5|u1111|_.m| new playerin
the South African and continent-wide medi space; i company
thal is innovative in terms ol business models and has a
disrugtive culture in terms of re-inventing things that we've sort
af become used to,” says Louwrens

A few years ago, Food For Mzans was the new kid on the
agricultural block with lots to prove, says Masiwa "T think we'te
past that now!”

Having started out with two co-founders and one emplovee, the

group now employs nearly 20 people, says Price. "That's bigger
than many newsrooms in this country today. We've also reac
1 point where the business has bucome sustainable without
hu:!tg 0 big tunder an hoard)” he <ays,

“Furthermore, | would like to believe that the | 2 glabal media
awards we've won in just more than three years are testimony to
the journalistic excellence and media innovation we strive for)”
savs Price.

Diespite their success, Price says the group is still in the startup
phase, and “will conlinue to be for the next two years, at least”

“Tust like a new-bhorn baby who's grown into a toddler, it will
take many more years to reach our full potentinl” e

1ed
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Frow left to nght: Meagan van der Venl office manager at the Food For Mzonsi Group. Luo Doridiey, journalist at FoodFardfricg, Duncan Masiva, head of

news it Food For Mzans, Noluthando Ngeakan, head of news at Health ForMzzost and Vateka Hable jourmalist at food For Mzans, PROTO Cody: Hansen
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adv. Language and the media’s give and take
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Language use reflects society, and media reflects language use. In an era of social
media and fast-paced change, the dynamic nature of language is sure to follow...

BY CONNOR COGILL




nature of language means that itis constantly subject to

change. These changes do not just affect the way we speak
ind tweet, but are reflected in the ways we produce media
Qhisis according lo Prof Rufus Gouws, a lexicographer and
fessor of Alrikaans linguistics at Stellenbosch University
(SU) Language changes are not linguistically motivated, bu
are the result of how society uses language, as well as the
communicative needs ol speech communilies, says Gouws,

“The media plays a role [in changing language use| by
reflecting the language use of the various speech communities,
e says. “The media can introduce new language forms, but they
rather reflect what really bappens in actual Tanguage use”

Fn.:u!ﬁ'ai:ﬂcal shifts to changes in register, the dynamic

AN INTER-LINGUAL AFFAIR
“Tnrowr era, language change is happening at guite a pace.”
claimy Gouws, This Is because the use of language in the media
has to reflect the use of language in sociely; he explains,

These idens are echoed by Leo Cordom, an Afriknans
multimedia journalist at Netwerk24.

“Language is constantly changing, and 1 believe journalism is a
testament to that,” he says.

2 g€ LANGUAGE IS CONSTANTLY
CHANGING, AND | BELIEVE
JOURNALISM IS A
TESTAMENT TO THAT.

However, language change is not the same for all languages,
according to Marius Visser, chief sub-editor at Huisgenoot,
Visder works primarily in Afrikaans, and claims that the writien
waord has vet o catch up with the spoken word of the 19805,

He points to broadcast news as an example of this language lag.
“Some penple [in broadcast journalism| are not even willing to
say the word kar (car). They would rather say moror”

"There's a register that they keep when they speak on the news,
when they write in the newspapers, and so on." says Visser,
“Thit, 1 think, is dangerous, because young people grow up and
don't recognise their own language when they watch the news”

Visser refers to the different dialects in Alrikaans medin. and
how only Standaardafrikains is represented. This is 0 "source of
estrangement’, he adds,

REGARDING REGISTER
Although the gaps in dialectal representation still exist, the
speed with which the written word catches up with the way we

speak has Increased, sy Visser, "More vaices [ond] more
diversity gets to be put on the page” _

*|The| informality that we get away with in the written word s
becoming tar more of a reflection of how people really speak”
claims Visser, "I think Its a viry good thing; that we're moving
towards wriling the way thal people speak. in a language that
peaple can recognise as their own”

However, these changes in formality are dependent on the type
al stary betng produced. according to Cordom.

"When we look ot busineéss or palitical stories, it ls more of a
formal nnture, because the sources used for such types of stories
are experts and academics,” he says.

When it comes to penp!f:'s staries that are based on their own
experiences, Cordon sees the shift in language a lot more.

"Regarding Standaardafrikanns and Kaaps, I always aim to.
treat the dialect in which the person speaks with sutficient
campassian and respect,” he says.

THESOCIAL FACTOR
Chiefamong the reasons for change In media language is social
medin, and econamic and cultural power, says Visser

“The age of the demographic that commands the most
advertising dollars has pone down,” says Visser. This tranislates Lo
mure economic and cultural power resting with younger people,
which, in turn, alters the discourse we see in the media, be says,

Jana van der Merwe, Afnkanns investigative editor af
Netwerk24, savsshe thinks soclal mediaactually places more of
an onus on jeurnalists o keep their wriling o a
prafessional standard,

"Our standard of wniting is what differentintes ws as
professional journalists [from| the public,” she says,

“I think the use of social media is an excellent platform for
freedom ol speech, but on our platforms, our cheices of words
need to remain formal, as we peed lo maintain objectivity at
all times"

CHANGE IN PRACTICE

While Van der Merwe was working al Hufsgenoof 2 few years
ago, the decision wis made to stop addressing sources by their
last names and, instead, address them by their first names, she
explains. This was an effort to connect with readers on a more
personal level, she says

There is alio "a greater social owireness” impacting the way
Journalists write, says Van der Merwe. "As journalists, it is our
responsibility to be socially aware”

“We are very cautious of not writing or using word choices
that can be misconstried for opinion, condonement or is beéing
subjective,” she adds.

On a linguistic level, some terms full into disuse because of




CONTENT WARNING: THE FOLLOWING SECTION
CONTAINS MENTIONS OF SUICIDE.

ideclogical changes; whereas others do because the actual things
they refer 1o have becore olisolete, expluing Gouws

One such example of ldeological changes implicating
languuge changes is the Afrikaans term “selfmoond”, which
directly translates ta “self murder’”. heing dropped in favour of
the term “selfdood”, which translates to “self-deatl’, savs Visser.

This chinge i Helpful becaunse ib chanpes the wiy people think
aboul suicide, necording to D Latren Mongie, & sociolinguists
lecturer at SU

"1t o small distinction = “moond and ‘doed’ = but 1 do think
that itk a positive change, and [ do think thavith in the direction
ol whiere we nieed to'gor says Mongie, adding thal this shift vwas
“a very sensible one” becnuse it maintains the meaning, bul hasa
less harsh connotation

THE SPEEDING TREADMILL
A possible shilg-effect of the new standard of language is that we
are faced with the “{readmill of eupliemisms’, claime Visser

“Through social media, and throngh *wokeness' and cancel
culture, there Is a guick wrnover of prohibited words™ he chims.

Visser tines the example of terms used thiroughout history 1o
refer to people with low 10s, The term "idiol”™ was meant (o liea
neutral term, bul then adopled a pejerative connotation and was
replaced by “moron’, he explains. Once “moaron” also started
beityg used in an msulting way, it was replaced by “imbecile”
whicht also becare pejorative, he adds

This "treadmill” of replncing & negative térm with a neatral Goe
without changing how we approach or perceive these terms is
what is problematic, scconding to Visser

“It= not about the word.” he says. "A lotof people think we can
salve all these prablems by using the right words, and thar’s ot
the case. Your whole approach needs lo change”

However, Incremental lexical changes are impartant in order
move forward as a socichy, says Mongle,

“Small shifts wee very important and very positive, becanse we
lenow that the way that something is describied hugely Blluences
how people percen'e it she says

Muongie refers to a psycholinguistic research stuely in which
people were exposed to two ditferent texts - ane geutml snd ane
negative = concerning the same concepl.

Reactions tothe concepl were recorded afterwards, and the
rescanch found that the négative text caused the participants to
trave negative feelings about the concept. she explains.

‘The cycle of terms replacing one amother is moving faster and
fnster, says Visser

“|The treadmill] s been speeding up in the last sevien yeurs

SMEF 20122

of 50 —since 2015, Theéresbeen sort of a call to change Visser
claims, *T think, eventually, rationality. will win out, but il might
take 1 while”

HEADLINING THE FUTURE

Cordoms hope for the future of language use in the media is that
it will be inclusive and that social awareness will be a hig end
goal for storytelling

After jpining the newsroom in- 2020, Cordom’s appronch ns
1 young fourtalist is to ahways stefve for “suthentic storytelling”
he says.

"I belleve that ane of the most imporfant qualities a journalist
cim hinve is 1o have compassion for their sources - and speciatly
the dialect in which they speak.’ Visser ndded

T think that whal other young journalisis can do 1o ‘remain
progressive In Heir use of langiage i (6 approach their
journalism with an open mind. Educate yoursell and reach out
fo either colleagues if you are upsare, i opder (o make sure
you ach as inclusive ps possible.” says Cordom.

Tournalists tieed 1o walk the tightrope betwecn
propression, hitving good moril compasses and
deepening their perspectives, according Lo Visser.

Every issac is always more complicated than
it seems. he says. “And if you start to really
delve into i instead of just peplacing
the words; that'll give vou the
edpe. That'll give you the
advantage to understand, to
be more productive about
issited, to be mare humble
— Because you're going
to make mistakes. And
[ think thats gomg 1o
have an impact on your
moral compasy agwell”
says Yissern

“You just have to
rememiber the world
15 mare complicated
than you think™ e
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The media industry produces a plethora of content on a daily basis, on various
platforms, affecting people in different ways. But is the industry reflective enough,
or aware of the extent to which their articles can influence the perspectives of

readers and listeners? |

BY ASIVE MABULA

shaping readers’ or listeners views, says Suné Payne, a
journalist at Daily Mayerick.

Misinformation can have real life impactsi such as negatively
ifluencing peoples opinions, decision-making and overall poor
judgement, says Payne. Therefore, it is important thit context
and all sides of a story are told in a fuir and balanced manner so
that the listener or reader can have better formed opinions, she
explains.

E]'s'z l ournalists must be fully aware of the role they play in

FROM MISINFORMATION TO MISCOMMUNICATION
“Familiarity with media literacy skills, and especially how

they apply to things ltke social media is going ta be really
impaortant, says Keegan Leech, a researcher at Africa Check in
Johannesburg,

The interconnectedness of social media has allowed peaple eas-
ier access to misinformation, says Leech. Put differently, it has
allowed misintormation to spread more easily, he saye. “But, it is
a double-edged sward in that it alss allows people easier access
to good information which is hopefully what we aim to provide”

Africa Check is an African independent fuct checking
organisation that verifies claims made anywhere in the pui:rl'u:
domain, Leech explams. This includes anything said on social
mediy, and even in Parliament, he savs.

The company analyses claims to ensure that they are accurate
and comcur with avatlible verified information, according to
Leech. Africa Check uses the same networks on which mis-
information spreads to promote accurale information, he adds.

The immense popularity af socidl media and the rise of
misinformation has challenged the credibilily of journalists,
and has raised questions about the longevity of the profession.
according to a 2021 study conducted by Prof tngrid Volkmer,
head of the media and communications programime at the
Universily of Melbourne in Australia.

The study, which looked into digital internction during the
Covid-19 pandemic, shows that nearly 4 billion people. or
about 53% of the worlds population, are active socin] media
users and use more than one platform. Facebook was found
ta be spreading approximately 38 billion views of health and
viccination misinformation during this time, the study states.

The platforms carrying J1:-|.1nn||-im might have changed. " [But]
journalism is not ahout to die” says Lizeka Mda, 2 journalism

pr"u:]'ii.l: lecturer at the University of the Witwatérsrand,
“What should set us apart from all the noise on social me&.'l;
is that what is produced by journalists, and published, must be
information that has been verified. Also, asa journalist, vou
should think long and hard belore pressing the share’ button on
soctal medin sayy Mda.
Practising the “rile of thumb" is important before sharing any-
thing, says Leech.
“Teaching people the simple rules of... stop, think and see If this
ts emotionally charged. .. often isa really good way o give them
media eracy skills that they can then apply all the time.” adds
Leech. It is important to note what plays an one’s emotions us it
can influence what is shared. he says,
The media; therefore, has a responsibility to malke people aware
ol hiow they engage or share informiation online. The pandemic 75
worlt be the last crisis fact checkers experience, says Leech, —
“1 think that, if anything, [the Covid-12 pandemic has] just
given us 2 very good example of why fact checking and accurate
reporting of intormation is so impartant,” he savs,

-“"I

| JOURNALISM IS
NOT ABOUT TO
DIE.

USING NUMBERS TO COMBAT MISINFORMATION
Using statistical data to convey information is one way 1o ensure
cltizens are informed about the state of the socio-economic ahd
physical environment they live in, says Jeremie Munyibarame,
senfor marketing officer for Statistics SA (Stats SA),

Socio-economic statistics provide critical and vital information
for the livelihood of individuals, families and society in general.
says Munyabarame. "Officinl statistics conveyed through [the]
media enable prople 1o make evidence-based decisions and 1o
infarm their opinions,” he says.

“These statistics are covered in the mainstream media and

P 1
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It would be greal lor community media w cover them mure

to bring the facts about our society closer to home in a more

relevant way,” says Munyabarame. This would allow journalists
to narrow perspectives and context through the use of linguage
and geography, he adds.

Moreover, pmp!u: are able to hold the stute accountable in
terms of service delivery and policy implementation based an
the statistical evidence produced, he adds.

“These statistics paint the picture of the reality of the country’s
people, ecanomy, living conditions and natural environment
within 4 designated time frame]” suys Munyabarane.

A MIRROR OF SOCIETY

However, Jessica Ulras, programme coordinator &t Namibia
MT), points out that, ultinmately, public inlerest
comes down to what mallers to everyone in soclety:

“1t 15 about the common good. and the well-being of everyone
i the community journalists serve.” she says.

NMT, a non-profit organisation based in Namibia. also owns
the newspaper The Namihiar, as well as WordPress Namibin, o
printing company. The organisation promates press freedom,
freedom of expression, and access to information at national,
regional and international levels, says Ulras.

Lliras adds that some people in Namibia gravitate towards
“negative ﬂurh;". They also tend to prefer more political stories,
as these potentially affect their livelihoods, she says.

Mda ngrees that the principles of journalism are ever
important. “Our first obligation is to the truth. And public inter-
eat should come before our own selt-interest,” says Mda,

“I think like any form of media, journalism does have the
potential o feed into people's binses)" says Tamsin Metelerkamp,
a civil saciety and social justice journalist for Daily Maverick.

“That's why it's so Important 1o have a broad range of media
houses, [and) & briad range of journalists with a broad range of
focuses so that people are hopefully exposed... not just to things
that they already believe! says Metelerkamp,

‘There has increasingly been o move towards short-form

content [o cater to readers’ attention spans and to get news out

[aster. However, Metelerkamp feels this trend does a disservice
lo a lot ol stories:

A READ INTO THE FUTURE
By verifying facts and gathering statistics, patterns within and
influencing vociety can be predicted, says Payne.

Journalists’ ability to influence perspectives is mirrored by
their ability to “predict patterns” without necessarily predicting
the future, shesavs. “In many cases, journalists warned of the
potential baid behaviour of certain individuals during the early
20105 - only lor these faces o emerge during the height of the
Gupta-linked state-capture era’

oV

TEUBLIC INTEREST
IS ABOUT WHAT
MATTERS TO
EVERYONE IN
SOCIETY.ITIS
ABOUT THE
COMMON GOOD.

However, these warning signs were ignnr_r.-& and some of
those individuals would later hold powerful positions within
governmenl and state-owned entilies, says Payne

Melelerkamp believes that even lhuugh the plallurn.'ls that earry
Journalism chiange, the narratives of stories themselves do not
necessarily change.

The media will continue to report on the same major issues,
and readers and listeners will continue to hear about corruption,
health and poverty, she says.

“I think South Africa has a lot of stories that don't get told. and
anybody who is able to listen and to hring a few mare of those
inta the public eve... It makes a difference,” says Metelerkamp.

Different types of stories influence perspectives in different
ways. Metelerkamp and Favne both find that longer stories
provide more depth, and facus more on understanding, than
short-form stories.

However, Metelerkamip believes there are positives to be found
in short-form joumalism — particularly as it pertains (o public
news cansumption,

“I think people consuming news [...] about the world around
them is good.” she says. “So. if you know shorter articles are
the way to do that and people are engaging, that is still a good
thing”™ Although the platforms on which journalism is presented
may conlinue 10 changs, facts will remain [fcts and the need
for verification will continue, says Leech. However, the notion
that peaple will believe what they want to believe is one that he:
disagrees with.

"There is promising evidence that access (o reliable information
and exposure to fact checking can almost inoculate people
agningt misinformation,” says Leech, »



WHEN JOURNALISM
TAKES A STAND

——

The traditional view of

journalism as only a neutral

transfer of facts is coming under

i scrutiny. Advocacy journalism
-l\-—\ welcomes the inclusion of the

. journalist’s voice, and can be

_ understood as journalistic work

that is open and honest about

\f the desired impact and
changes in the world.
BY TAKUDZWA PONGWENI

biectivity is often seen as the "Of course, the iden of objectivity i5 in investigative newsroom whose [nrpgest
Ocurnurstumc of journalism. It itselfa highly debated one and perhaps source of income, according to their

necessitates journalists to utilise  even a flawed one.” says Elna Schits, a website, comes fram donations from their
i reliable method of testing infarmation South African freelance journalist. redders and charitable foundations.
— 3 transparent approach to evidence - While they da nol claim to practice
specifically to ensure that theirindividual  TAKING A STAND advocacy journalism, they have a stance
and cultural biases do not undercut the All media organisations, including those  mooted in exposing wrongdoing and em-
precision of their work, according to the that are relatively apolitical. adopt specific  powering people to hold those in power
American Press Instinote website, standards and principles that could be decountable, theirwelisite states:

However, journalists have begun rede- seen as political, says Micah Reddy, an Their journalists, such as Reddy. abide

fining whal it means to repart respansibly, investigative journalist for amaBhungane. by this slance. For him, advocacy jour-
resisting the century-old idea that being The amaBhungane Centre for nalism is “journalism that pursues a
objective 15 the only way to do 1t Investigative Journalism is a non-profit particular political or social cause, usually

[LELESTHATION: Jessica Hillier
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overtly”, Considering this definition, he
asks, “Where does one deaw the line?”

UNDERSTANDING ADV
Advocacy journalism is 2 torm of jour-
nalism “that champions a particular
ciuse’, says Masego Mulata, a freelance
journalist, “This can be a cause aligned to
social justice, health, climate —any feld
really,’ she explains:

Schute considers advocacy journalism
il the core ol fields such ds health jour-
nalism, If an article about heart disease or
cancer educates peaple and maoves them
towaris better health in some small way
then that can be seen s advocacy,
she says. Silvia Waishord, o prolessor of
media and public affudes al the George
Washington University, says he has
noticed an uptake in advocacy journalism
globally

"] think there has always bieen inlerest,
but as the limitations ol the neulrality
piraeigm became woelully apparent.
there has been more interest inalterna-
tives, especially advocacy journalism,”
he explains

Bernard Chiguvare, 5 [reelance jour-
nalist for Groundlip, considers covering
staries about issues tor those who are
vilnerable and have no one to stand for
them s advecacy journalism. GroundUp
ts a not-for-profil news publication that
reports on human rights stories across
South Atrica. according to their website,

Many of the stories Chiguvare covers
concern migrant communities in South
Africa, "Journalists who prefer covering
such stories and being the voice of the
voiceless could be practising advocacy
journalism.” he savs,

An essential part of adwocacy juurnalism
is either an appeal tor, or condemnation
of, something, savs Mafata.

Advocacy journalism is rooled In
integrily. transparency; and a desire (o
right that which has been wronged." she
says, adding that even articles about state
capture ¢can be regarded asa form of
advocacy journalism.

“This is but one example of the power
of advocacy journalism in South Africa,
and there are many more causes for which
advocacy journalism may be essential ina
similar veln,” says Mafnta

IE ™IV DAaCC|iE)
| . i N | F L

Dne of the reasorrs why journalises have
turned o athviveicy journalive is the
ongoing debate on whether abjective
reporting 15 a realistic ddeal. Malata con-
siders it in flux, explaining that it is not as
inflexible as journulists are taught.

“As a human writing for or against o
cause. | think it is difficult to completely
switch off and feel no compassion as
you write, she savs. Unconscious biases
can also sneak into one’s writing: despite
journalists being unwilling to admil it,
savs Mafata,

‘L guess one could say that this editing

CUTTING CORNERS
DISCREDITS NOT JUST
ADVOCACY JOURNALISM,

BUT ALL FORMS OF
JOURNALISM PRACTICE.

and revision process is o way to work
objectivity into ourwork,” she adds

Schiitz considers the idea of complete
objectivity as archale. °I do not believe
that the only kind of journalism that is
valid is one that is heartless ar without
mativation; [ do not think that is really
realistic” she says

A mindless obsession with objectivity
can also resull 1 warped resulls such as
when the BBC reported on “one of the
many contlicts in Gaza', says Reddy.

‘One of its reports coptained a rather
decontextualised infographic showing
rockets fired by Palegtinian militants
versus Israeli nirstrikes as il they were
one-for-one equivalent, Which is absurd.”
he claims

The Isracli military, one of the most so-
phisticated militaries in the wuarld, bomb-
ing a poverty-stricken population that
could enly utilise rudimentary homemade
rockets could not be considered a one-to-
oie equivalent, according to Reddy.

“The thinking behind the BBC report
was no douldt all about being seen to be
oljective, but it came at the cost of more
important jeurnalistic ideals like accuracy
and fairness, and produced a silly result”
he adds.

cHAn IYECL Fan
[RANSPARERNC
Recopnising that objectivity is a false
ideal, does not make one an advocacy
journalist, says Reddy

UATION: Takudzwa Pongweni



It is just about realising a simple truth -
no individual or organisation exisis in a
vacutim where they can assume an entire
Iy neutral position on conplex matters:
W need Lo be honest and transparent
aboul that)” he explains

In journalism, being transpurent and
making ones standings clear are essentinl,
says Schute

Jowrnalism that is funded. supported
or created by a group or individual with
specific political, moral, ethical or even
academic leanings, needs to he made clear
50 that readers are aware of it she adds.

"Inan open dnd democratic soclety,

a publication that advocates lor a cer-
tain cause ought to be upfront about it
explains Reddy. "Advocacy journalism
st be done with ceedibility, tirness,
truth, sccuracy, ete. forémaost in mind”
ALirFrct WLOPE
Oceastonally not adhering to the tradi
tional canceptions of ebjectivity adds 1o
the contentions peaple have regarding
advocacy journalism, expliins Mafata, 1
think advocacy journalism is sometimes
misconstrued as propaganda” she savs.
Rather, it is a form of journalism prac-
lice that necessitates austerity, extensive
research, and self-awarensss concerning
ones position on issues and the diverming
stances on those issues, says Mafata,

For Kathryn Cleary, 4 [reelance health
and human rights journalist for Spatlight
NEP, there is no such thing as advocacy
journalism. But, she says, journalism can
be utilised asan advocacy tool by public
and ¢ivi] society member organisations,

"Stories that focus on certain causes or
involve interviews with advocacy organi-
sations can be tools for certain causes, but
[ don't believe journaiism in itsell can be
described as advocpey” she says

Although Cleary does nol consider her-
self an advocacy journelist, she believes
every individual las the right to health
anl the realisation of their hurman rights.
"1 pursie stories and investigations that
seck to highlight when these rights are not
being realised, were it be through inad-

cquate access Lo resources, corruplion.
vinlence or other means,” she savs

Some jowrnalists, such as Cleary, beheve
advocacy journalism does not uphold
the journalistic tenets of being impartial
and unbiased. “Journalism should not
be explicitly biased. and advocacy causes
have an mmplicit bias,” she says.

Waisbord also warns against a type of
jourpalism that leans towards unsubstan-
tiated opinion, "Some forms of advocacy
journalism can merely fum into opinion if
reparting is not sufficiently grounded on
documented. proven facts” he explains.

Advocacy journalism is also a time-
consuming form of journalism practice,
says Mafats,

“Oine of the potential pitfalls therein js
that peaple may cut corners to shorten the
time taken in their practice of advocacy
journalism,” says Mafala. "Culting corners
reduces the credibility and the accuracy of
the work."

Waisbord considers advocacy journalism
as it valuable form of journalism practice

“It foregrounds isstes and callg for ac-
tion,” he savs, Numerous journslists, such
as Mafata and Schiitz, hold the same view.

Far Mafita, advocacy journalism “can bie
used ug i tool to shed light on Important
causes, as well as a taal through which to
bring relegated narratives 10 the public’s
attention’.

Schutz believes advocacy journalism isa
helpful form of journalism when it is done
in an hipesl, transparent and ethical way

She wrute an article on spraying san-
itisers on humans in special funnels or
booths to combat the Covid-19 pandemic.
This article was an example of advacacy
journalism, she says. Although she
approached the topic neutrally, the more
waork she did on it the mare it became
clear that this was not a safe practice.

A few weeks later, President Cyril
Ramuaphosa condemned the use of thise
disinfection booths, 1 guess ina way, |
did push a particular achion through that
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article even though [ beligve 1 did it
in as tharough of a scientific way as |
could,” she explains

In South Alrica, reporting that takes
a stance could, for example, help shed
light on conditions in informal seltle-
ments that struggle with poor service
delivery, Chiguvare paints out

For these communities to get thie

services, journalists should be the
voices of these people, otherwise, the
community will live and die without
getting any services he explains

THE FUTURE OF ADVOCACY
JOURNALISM IN SOUTH AFRICA
“There are muny pressing issues and
caused in South Africa that hénefil,
and 'will continue (o benefit, from
advocacy journalism,” says Mafita, The
profitability of advocacy journalism
will likely influence its viability in the
future, siys Waisbord,

“Some good advocacy journalism has
challenges finding sustainable funding
in many countries around the world)”

he savs.

While Schiitz thinks there isn fu-
ture for advocacy journalism in South
Atrics, not all publications are suited
for it. "l do not think that mainstream

media houses are always the place
[ar that: T think it often fnlls into the
smaller niche spaces” she explains
Reddy says numerous worthy causes
in South Africa deserve coverage and
advacacy in the South African media,
but do nol receive it. “Why shouldni
we have, say, 4 labour publication (hat
is openly pro-worker, and that gives a
voice to ordinary working-class people,
through journalisim that is accurate
and [air?" e
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‘No such thing as colour-blind’

Racism still remains entrenched in large parts of South African society. Experts believe
critical race theory can be a way of improving the media’s coverage of race relations
and of acknowledging that racism is deeply embedded in the country’s institutional

structures.
BY TAMARA WICOMB
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CE THEORY

ritical race theory could provide

an opportunity for journalists

in South Africa to benefit from
addressing institutionalised racism and
finding solutions (o ongoing inequalities.

This Is accarding to Shelley Bridfield,
an associate professor of communication
studies at Central College in the United
States ol América and author ol "Tts
[Not] Like a Raciet Thing": Producing
Controversial Racial Representations in
F’us_mp::w."n:rrf Soreth Africa.

Critical race theory, or CRT. allows
journalists to evaluate or analyde a cutrrent
situation elfectively, she says

“The pasitive impuct of becoming sociul
advocates for equality might mean that
journalists change the discourse ol South
Africa lo welcome and include sll peaple
regarclless of their identities,” she says

BUT WHAT IS CRT?

CRYT is a concept that acodemiis use

to decipher ways in which institutions
“cantinue to oppress ‘non-white' peopic,
despite implementing policies that,

on paper. appear (o be race neutral or
‘volour-blind™, says Caiden Lang, an
intern at the South African Institute of
Race Relations (SATRR).

“The purpose ol a critical [race| theory
is 1o seck emuncipation from oppression,
buth material and mental.” he continues.

Tournalists who are not informed on
the assunmptions of CRT could report
ditfersntly on o racial incident than those
who are knowledgeable on the lopic,
claims Lang

“The tormer might consider the incadent
emlilematic ol a broader system of ractal
oppression that needs to be dismantled,
whereas the latter might consider it an
isalated incident that needs to be dealt
with as such.” he says.

The mention of CRT “is beginning to
feature more and more as people struggle

to find solutions to the guagmire of tacial
Inequality we seem 10 be stuck in’,
sayvs Lang.

Current CRT critiques the beliefs and
practices that “enable racism (o persist,
whilst also challenging these practices Lo
seek liberation [rom systentatic racism’,
savs Br Prinola Govenden, senior
research fellow at the Johannesburg
Institute for Advanced Study (J1AS) and
co-puthor of the article — Critiguing
Print Media Transformation aind Black
Emipoweerment in South Africa:

A Critical Race Theory Approach.

In the article, Govenden highlights that
CRT is notaberrational, und it starts rom
the premise that race and racism
are endemic and can leature in our
everyday practices.

suys Govenden,

The ently history ol South African media
indicates that the role of the media and
journalism, which was filled with 300
decades of white domination, was a racist
odie, cluims Govenden.

Therelore, for journallsm and journalis
in a post-apartheid South Africa, CRT
would be very useful, she says

“lt we have to apply that [CRT] to-a
journalist, it goes to the heart of what the
journalist believes in;” says Govenden.

The role of a journalist in o democmlic
South Africa is not just about covering
the bottom line — it is about reducing
stereotypes, she continues

The medin can play three roles within
society; producers of racial idenlogy,
reproducers of racial ideology, ar

‘HERE‘S NO SUCH THING AS BEING
COLOUR-BLIND WHEN IT COMES TO RACE.

“The institutionalised nature of racism
is manifested in ways that our modern
society restricts racialised individuals
ACCess o opporiuniies, material
conditions, fand] power.” she says.

These inequalities are deeply embedded
in legal institutions but are also absorbed
into everyday culture and practices that
are often inwvisible or easity overlooked.
Govenden says in the article,

LOOKING TO THE PASTTO
INFORM THE FUTURE
When looking at the first 20 years of
democracy in SA, newspapers in the
post-apartheid ¢ri were perpetuators of
the stereotypes of bluckness that "came
from the colomal era’, daims Govenden.
“Nowhere in our media policy and
regulation are we imploring our media to
be cognisan| of race and racism,”

transformers of ideology that reduce
stereatypes and report with equality and
inclusion, says Govenden

“I think critical race theary, dlong with
decolonial theory, would allow us o Took
al race more deeply)” she states.

Decolonial theory argues that there
15 a continueus pattern that presents
itséll within our soclety stemming
from “systems of colonil power in
post-colonial societies’, says Govenden.

While decolontal theory could provide
4 deeper insight into race, CRT could
provide insight into the institutionalised
nature of racism and how it has
manilested in modern society and
directly resiricled accesglmopportunglics
and power, she suys ¥

“Issues of race, racism and inequality
feature prominently in South African
journalism,” sayglang. '
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“Even though CRT is nol mentioned
explicitly, the assumptions implicit in
the theory, whether atirmed or denied,
often influence the thrust of an article -
whether [journalists] know it or not.”
says Lang.

1n the role of the media, CRT currently
critigues the notions of rights and
oppuartunities, she adds.

“The role of our medin, even the Press
Code, balances the public interest in itself,
which is a very British cencept of freedem
of expression, which is a liberal notion”
dnys Govenden.

news, that's not going to give you
equality” she says.

"THE CAPPUCCINO EFFECT’
‘The University of the Witswatersrand’s
{Wits) 2021 State of the Newsroom report
showed that 1n 2021, the percentage of
black editors in the newspaper industry
Was 51%,

Women remain s minority with regards
10 leadership in the industry.

Govenden celebrates the overall increase
of black journalists in the journalism
Indusiry, and despite the reporl, is

‘ ‘-IE PURPOSE OF A CRITICAL [RACE]
THEORY IS TO SEEK EMANCIPATION
FROM OPPRESSION, BOTH MATERIAL

AND MENTAL.

In 1994, former president Nelson
Mandela said the way black elite is
82 represented indicates a form of continuing
racism, says Govenden,

Theretore, CRT would allow “us to
identify that race and racism isstill
forming the evervday peactices of the
medin and that 1t s not aberrational”,
she nelds.

“Asa black woman | understand it
[CRT| a8 o very tecessary compongnt ol
our refllections on identity and societal
positioning as black peaple, and it’s
impertant in addressing structural
oppression that black people continue fo
lace,” says Zukiswa Pikali, a journalist at
Draily Maverick,

When informing journnlists, it is
important to understand the sociology of
news production, says Govenden.

“If you're only gomg to get o white gaze
and perspective on how you are doing the

particularly happy with the increase
black women warking as journalisis.

However, there is still a need to moye
beyvond “this macro, quantitative level of
our journalism”, she says.

A g black woman within the journalism
field, Pikoli states that "our reflection
on identity and societnl positioning as
black people is important in addressing
structural oppression that black people:
continte to lace”

When looking al how black governmentl
is represented — most of the stories are
negative, according to Govenden.

Additionally, the way in which the black
clite is represented exudes a form ol
continued racism, she says.

“How is it that 26 years into democracy,
[there's| this power relutionship where
black people and women are still the
other and the cogs of the whedls ol
journalism. White peaple are still ot the

top,” says Govenden.

The above causes the “tappuccino effect’,
sayy Govenden — brown al the botlom and
white om top, she explains.

Uhimately, she emphasises that there
15 4 long way to goc and a paradigm
<hift in journalism is nedded in nof only
SAs transformation policy, but also in
training programmes, news values and
newsrooms, Govenden adds.

Not taking CRT into consideration
allows for a coptinuation of a
cycle that perpetuates inequalities and
discrimination, says Bradfield.

| W should be] holding individuals
accountable for the way the world warks
land] institutions should be required 1o
make changes {o society,” says Bradfield.

STORIES THAT OFFER GUIDANCE
It s important that journalists are “pware
ol and attuned to importinl academic
debates insofar as they may influence the
nuture of public discussion’, says Brooks
Spector, associate editor of the Duaily
Maverick online publication.

“I think that if we want ta do our
jobs properly, context and honesty is
important, and CRT i5 key to that,” says
Pikeli. “Theres no such thing as being
colour-blind when it comes 1o race”

Nicky Falkof, associate professor af
medin studies at Wits, believes it would
be “hugely valuablc” tor journalists 1o be
knowledgeable about CRT.

“I hope that journalists and the media
they work for, or with, change tactics
and look for positive ways to create
4 more equal and supporlive sociely,
critiquing ineguality and discrimination
when they see it, and writing stories that
call for and offer guidance on how to
creale a more welcoming country”,
says Bradheld. o
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| WRITE
BECAUSE
| CARE

To write is to have
power. And with that
pawer comes the
great responsibility
of caring about what is
writtery, how it is
written, and, most
importantly, the
people that are being
written about.

BY ANDREA DE LILLY
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he ethics of care 1s an ethical approach founded on
I the view that virtue is “rooted in interrelationships,
intereonnectedness and imterdependency”. according 1o
Pral Heérman Wasserman, professor of media studies at the
University of Cape Town,
The approach 1s a theory by Caral Gilligan, a fentinist, ethnicist
and psychologist, savs Wasserman.

When applied 10 journalism, this approach can be understood
s aset of practices, such as listening to marginalised voices,
which seek to defend human dignity and promote equality, savs
Wasserman. However, this care should not be misunderstood as
an uncritical or “feel-good” approach to journalism, he adds.

An ethics of care approach is concerned with asking
critical questions aboul how, lor example, government policied
can contribute to social justice and equality, or how ¢conamic
conditions or decisions may disproportionitely harm the
ponr, says Wasserman,

: l"m' Cham::l Erinrl 1he r:dimr 1n~Lthﬂf Cuape Lumml:m”}

U are ta-:kliﬁg yOur -ﬂmr}' the people you
With. as well as yoursell,” savs Erfort.
Sﬁnlﬂw_: ¢ngloving care in Iluu_rm]mlc practices enables one to

1k "Okay, how am I gaing lo broach this subject

.'Fﬂ.‘ Mun

mise, 4 journalist al Northers News Lﬂmmunlt}
nﬁﬂpnpm ¥ orporating care into journalism means “you have
1o tell the (§s"

You donl -
Ois voice that vou're interviewing [and] you get as much
possible.”

#1115 important to remember that journalism is about human
beings and their feelings, says Thubo Leshilo, the commissioning
editor of The Conversation :'lfr ico and former editor of The
Sowstan. Readers have hopes and aspirations and it is necessary
for journalists to consider this in the way they write, savs
Leshile, Morcover, it is important that journalists respect the
pevple they write for and about, he says. When a journulist does
not care about the subject matter, the people they write
about, or the ethics behind the mutter, they will be

- irresponsible in their reporting, caims

= Erfort. "You are not going lo

GRAPHICS; Andrea de Lilly

You camt write a
story that touches
people if you are not
empathetic.

care about how you do things and you are not going to care
about who gels hurt, land]| how inaccurate your story 14 You
[will] rush over everything,” says Erfort, adding that lhu-. will
result in the journalist potentially not taking the necessary
responsibilities.

An important part of keeping the public nformed is, for
example ensuring that one 1s mindful of the way in which ones
reporting might atfect the public’s mental health, adds An Xiao
Mina, a writer, artist and former Harvard University research
affiliate ot the Berkman Klein Centre for Internet and Society.

Having the opportunity 1o share one’s story is still extremely
special to many people, and for this réason it is important 1o
care, expldins Erfort, “You can'l wrile a story thal touches people
ifyou are not empathetic” she adds.

MAKING CARE MORE VISIBLE

[t 18 crucial that journalists are awate ol the potential etfects
and consequences of secandary trauma that readers might
experience from media content of a traumatic nature,
according 1o Mina,

“Journalists can’t control the world — the news itsell may in
fact be upsetting - but if we're not extending cate, we risk losing
audiences through secondary trauma and compassion faligue”
savs Mini.

Reporting on sensitive issues such as mental illness or the
personal [rves of public figures calls for the incorporation of care,
savs Wasserman. Journalists might exercise care when handling
more sensitive topics such as mental illness, as il invalves people
whose vulnerabilitics are mare evident, he adds.

However, that same care is not visible in the more ‘impersonal’
matters of politics and social policy where the implications
might not be as evident, he says,

“These matlers are more mmplr:: and therefore more effort
andl skill is required to report on political and economic
stories in a way that highlights the effects of
dectsions and policies on the poor and
villnerable, explains Wasserman.
In order to repart with care, he
says it “requires the journalist



to not only repart an what happens in parliament and in board-
roams, but to go out into the streets and listen to how such
decisions impact the everyday experiences of peaple”. For
Harimis¢ — incorporating care into one ol his articles meant
looking al a story froni a completely different angle.

A local school had an Innovative design and Harmse “heard
the students’ had a say on how the school was designed”. Insread
of giving the school exposure, he focused on the students’ voices.

JUST GET THIS OUT OF THE WAY'
“When 1 was in journalism school - and that was more than 20
years agn — empathy was nowhere in the curriculum,” says
Erfort, “We didn't learn how 10 interview people with empathy
and T have dlways believed that It is Impottant lor journalists”

Erfort nlso believes having life experience can be more
beneficial than any kind of journulistic experience. This mikes
one better equipped to deal with people, talk to and empalh ise
with them, she adds.

“Tthink that often [journalists] dont think aboul the people
behind the story — for a number ol reasons — and that does not
mean that you are a bad persan,” suys Erfort.

We are in the era of the “generalist”, she says. Every journalist is
expected to be able to write about everything, and this resulis in
journalists who have o write very superficially because they are
not entrenched in s particular topic, claims Erfort.

“Sometimes we do feel like we just need to meet that deadline,
and sometimes when we were still working in the newsroom you
could hear it when someone is on dcndiinr.-. It reflects in the way
that they speak 1o people.” she say

Harmse confirms a deficiency afcu:c, and claims that he has
worked with peaple who have treated the journalism profession
a5 just a “pine to five"

The “less impartant stories” or “pulf pieces”, as Harmse
suggesty, are Lhe stories where that lack of care Is évident.

1 a journalist is not passionate about a story or the topic they
are writing abaout, it will influence their attitude towards the
stary, says Hurmse,

They will find themselves saving “Okay, let me J
out the way”, he says, :

Having this outlook can reflect In the arti
write, as theirvoice tends o become “Ihl: i
Leshilo admits 1o making a mistake o
his time as the editor of The Sowetan. 1
on 4 mah who suffered tive effects il
antiretrovirals (ARVs), he says. '

This was during the early 2000s when
rampant in South Africa and there was alol s
around the use of ARVs, says Leshilo.

"[In] hindsight, that was a poor decision bees
sending the message to nof take vour ARVs"
Had more care been lnmrpnrnter.l into this

There is also the rea
“These days, parli VOWiLh o
awful motto that they wkl tathle
get it online and fix it alterwardSEshe
Erfort says she would rather be las
absolutely right.
When tr}'uag to chase the scoup, it s ¢asy lo fargetub
peaple, siys Erfort. *[The ]num:l]asl is] going to break thal Eturf
and it doesn't matter what incorrect information gets published
online. It doesn't matter wha it affects. | The end goal] s to get it
up.” claims Erfort.

THE FUTURE IS CARE

The future should see journalists listening more to those on

the margins, whase voices might not be as easily heard, says
Wasserman. Journalists should highlight issues of socil justice,
question their own assumptions, and open themselves up 1o
hearing uncomfortable truths, he says, _

Far Erfort, the future is about creating more educated journal-
ists — in all spheres of life, and not merely academic education,

Tournalism is under threat. according to Erfort. "Our
credibility is in the gutter because prople are just losing faith and
trust in journalism”

She says journalists have a responsibility to salyage the
industry, and their craft. This can be done by being ethical,
trustworthy, and developing empathy, says Erfort,

“People often mistake being empithetic with being soft. And
so what il vou are soft? I would rather be seen as an empathetic

85

juu:nalist who can interview people with care, than someone
%

aets the story first,” says Erfort, The so-called Twitterati’

| empathetic journalists go out and get the
s Exfort. * You get the depth, and you speak to peaple

she savs. o
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recasonable

The law, and particularly the way in which people use it — as a shield, a tool, a sword -
has a decided impact on how journalists do their job. As an uncertain future for
journalism looms, the industry can turn to the law for guidance.

BY BIANKE NEETHLING

or centuries, Lady Justice has been
Fthe perfect embodiment of the legal

system, armed with scale and sword,
balanee and strength, and a blindfold
which maintains her impartiality. Trying
lo predict the fulure of journalism using
the law seems, at first, an almost perverse
act —an attempt 1o peek beneath the
blindlold and swing the scales, However,
whal is the law il not a roadmap? One
which plots a righteous path using laws
and legislation 1o guide the way.

In the field of media law, many bumps
and complications muay arise along this
road, and nothing can ever be absolutely
certain. However, by considering the past
and present of this ever-evelving field of
law, we may just catch a glimpse beneath
the blindiold

ABINITIO
“Media law s simply a collective term for
all the legislation and common law
principles affecting the media” explaing
Herman Scholtz, South Africa’s Press
Ombud “For the most part, the medin is
affected by the common law, Le. Taw that
18 not conluined in pieces of legislatian,
but that has developed over the centuries”
Aspects of the commion law have under-
gone dramatic transtormations since the
advent of $Ax constitutional democracy.
states Dario Milo, a partner at law firm
‘Webber Wentzel, who focuses on media,
communications and information law,
These transtormations cancern a shift in
legal priorities towards the promotion of
constitutional rights, he says,

Under the previous dispensation, many
of the constitutional rights and freedoms
now afforded 1o the media did not exst,
explains Scholtz.

“South Africa obviously made CNOTMOUS
strides in media freedom from the days
of apartheid!” he explains. “Freedom of

speech and the media is constitutionally

entrenched, the most offensive censoring
laws were repealed, and there is, in my
opinion, a greal appreciation for good
quality journalism and the contribution it
makes lo-a functional democracy”

The right 1o [reedom of expression has
been entrenched in section 16 af the Con-

.ﬁtitutiuxr;_ﬁu}’s Dr Keneilwe Radebe, a Uni-

versity of Pretaria lecturer whose areas of

'spr:fiﬁijsminn ure constitutional law and

media law: This right, along with ather
aspecls of the law, impact journalists’

dity-to-day work

LACUNA
“The Protection of Private Information
Act [POPIA] deals with the protection
of the right to privacy.” explains Radebe.
“This entails that media should be cau-
tious when revealing private information
which could have the effect of violating
the right to privacy!” she says.
Journalists, as an integral part of their
job description, publish personal
informatiof, and POPLA therelore has
a direct effect an thelr day-to-doy work,

says Scholtz.

“POPIA affects journalists in two ways:
O the one hand, it could have implica-
tions for the way journalists operate and

attract Hability through the work they do.

On the other, it changes the infoermation
environment within which journalists
operite,” he says. ] am already seeing —in
different contexts — how people (unjustly)
refuse to provide information by using
POPLA as a shieid”

Scholtz briefly summurises the two
categories of exclusions in POPLA that are
relevant to journalists.

“Firstly; POPIA does not apply to data
being processed for bona fide [with honest
intentions] journulistic purposes insofar
a5 it is necessary to reconcile the public
interest with the rights of data subjects
|peaple being reported on]. Secondly,
members of the media who, by their
profession, subscribe to an industry code
thidt adequalely saleguards the rights of
data subjects, will be held to that code and
not POPIAY

The argument for this second exception
1 that the journalist is already subject to
a code thal balances privacy pnd public
interest, explains Milo, "If POPLA Is

applicable to you. then you watld have to

comply with all the conditions which are
very rigorous and onetous in relation to
publishing persanal information” he <ays,
While the exceptions in POPLA ¢nable
some journalists to practise their craft
tor the fullest extent, there are spme grey
areas lor others, accarding to Simon
Pamphilan, n Rhodes University leclurer
who teaches media law and ethics, and
communication destgn,
Pamphilon uses freelance journalists
who do niol belonig Lo i media organisa-
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Hon as an example of a group that falls
Into this grey atea, as POPLAS exceptions
may not apply to them.

“Many of the conceplts in POPIA are
somewhat vague,” says Scheltz. “This is
to be expected, as POPLA is based on
principles, rathet than a checkbox ap-
proach to compliance. As the legislation
is still relatively new and the Information
Regulator is still gradually ramping up its
operations, there 1s a lot of uncertainty!”

The true impact of POPLA on journalists
will only be seen in the future. when
matters related o it are [aid out in court
and the Information Regulator provides
mare concrete examples, says Scholtz:

IN PERSONAM

While POPLA is an area of concern

for many, the law that has an immense
Impact on journalists’ day-to-day work is
defumation, according 1o Milo

Delamation |s an area of law that
regulates, and often restricts, what the
media can publish “based on the repu-
tation and dignity of the [party] that the
media is writing about”, he explains,

In S& particularly, criminal defamation,
whereby defamation is considered a
criminal act. poses a significant threat
Lo journalists. states Milo, *|Crimimnal
defamation] could mean jail time or o fine
for publishing delamatory material. So
that’s a huge problem from the perspective
of media freedom.”

“The use ol delamation, particularly
SLAPP [Strategic Lawsull Against Public
Participation] suits, which the rich and
powerful often use to chill’ journalists,

i serious and constant problem.” states
Anton Harber, adjunct professor ol jour-
nalism al the University of the
Witwatersrand and the executive director
of the Campaign for Free Expression.

SLAPP lawsuits are "meritless or
expgperated” lawsuits that twre Nled with

the intent to intimidate
journalists and othier
Individuals or organisa-
tions thit act in the public
interest, This is according
toan article by Odette
Geldenhuys on Weblber
Wentzels website,

SLAPP lawsuits are, nnd
will continue to be, a “hig
1ssue’, savs Milo,

Howevet, he believes
that SLAPPs will be mure
regulated in the future.

At the time of this arti-
cies publication, the Constitutional Coourt
Is formang pudgement bn'a case wherein
Webber Wentzel arpued that SLAPP
could be used as a defence in the law,
which would result in more regutation
of meritless fawsuits which hunder public
participation, says Milo. Legislative pro-
visions may also be developed lo regulale
SLAPP [awsuits, he says,

IN CAMERA

Industry professionals say that one dark
cloud on the horizon of media law s

the highly contested Protection of State
Infarmation (PS1) Bill, also known as the
“Secrecy Bill”

“The PSI Bill is extremely controversial
for the way in which it could restrict free-
dom of expression through its overbroad
defimifions and sweeping powers afforded
to government otficials to classify inlor-
malion as secrel)” Scholtz explains

This Bill would "have a dramatic impact
on all reportage about secunity matters’,
according to Milo. What makes this draft
legislation particularly concerning is its
current lack of a public interest defence,
savs Pamphilon,

This deficiency means that, if 2 jour-
nalist were to come across and publish
an important classified document which
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AND THE LAW
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pertains Lo the public interest, they would
be committing a criminal offence,
explains Milo,

1n addition, the Bill criminalises the

esston of classified material,

Pamphilon adds.
This means thal a person can be prosecu-
ted lor simply being In pessession of such
‘material - whether they do anything with
tor not, he states.

While the Bill has not been passed vet,
one day It will be “dusted off " suys Milo,

The Bill “must be signed into law at sume
point”. and certain sections of it would be
an lmprovement on the apartheid
legislation it would replace, says

Pamphilon. For example, some security
legislation from the apartherd era is still
in effect and has not been adapted since
1994, and the PST Bill would replace it,
he explains:

Howevet, the Bill will hopefully not be
enncted in its current formal and with its
current problematic sections,
says Pamphilan.

ERRATUM
‘While the law regulates many aspects
of the media, it may not always be able
to cover every inch, and this becomes
especially true in the growing, fast-paced
warld of journalism in the digital era,
“The internet and social media nmplify
voices and opinions, and this has a
profound impact on public trust in the
tiedin and how peoples views are shaped.”
savs Scholtz, “There Is & tsunami of
information confronting consumers. It
creates unique challenges for journal-
ists who trade in the currency of trust,

n H 15T LHF J.'_lh" l:u.du.-.'

credibility, and thorough research.”
Tournalists must compete with a plethora

ol “experls” (o gain their audiences’ trust,

says Scholtz. This is i tough task, he says,

a5 audiences are "continuously tempted

by [ree content. echo chambers on social
media, and fake news being circtilated”

Pamphilon believes that one way lo
acldress shortcomings is by looking at
the law and ethics simultaneously, “I'm
worried [and] 1's not so much the legal
<idee of It 1ts the ethical side of it he says

Schollz describes comments aboul the
“declining quality of jourmalism in South
Africa” that he has heard and read.

“The majority af comiplaints are about
thee game iszues that plagued journalism
10, 20, 30 vears ago: Complaints ol
unbalanced reporting, lack of pre-
publication comment, and offending the
dignity and reputation of peaple”
he states

While these lapses in ethics are
damaging to the industry as a whole,
Scholtz does not think the journalism

sector as awhole 1s “worse” than a few

yeirs agn, he says,
Un:l!'_jl.{;:a] reporting can have serious
repercussians and the law cannot

always adequately account for this, savs

Pamphilon. [Tt is] not illegal to publish
bullshit”

AD INFINITUM

“Media freedom is getting far more
recognition in our law thin under the
previous dispensation. This is a major
positive development but something
that must be rigorously defended” states
Scholtz.

Laoking forwitrd, certain parts af
sociely, especially those whose interests
are threatened by the work that journalists
do, are Increasingly meeting the media
with hostility and calling for more regula-
tinn, he says, “This must be defended” o




CONTENT WARNING: THIS ARTICLE CONTAINS MENTIONS OF GENDER-BASED VIOLENCE AND VIOLENCE AGAINST CHILDREN

The media plays a vital role in enforcing justice in the courtroom.
But, when high profile cases are reported like an episode of Judge Judy, question marks over
the media’s coverage of legal proceedings arise. How can journalists apply an ethics of care
to court reporting to remedy this?

BY JAMIEVENTER




“It was chuotic |...| especially at the
beginning,” says Charl du Plessis, an
associate at Willem de Klerk Attorneys
who was working as a legal reporter at
City Press when the story broke.

There were around 100 photographers,
videographers and journalists outside the
court, says Van Rooven. Public interest in
the case was enormous, he adds.

This interest in the case did nol wane
with time, as coverage of the trial brought
about an international media circus,
explains Du Plessia,

"Viewers were glued.” says Jo Munnik,
the co-managing editor and head of pro-
duction for the Oscar Pistorius Chunnel,
adedicated pop-up channel that ran 24-
hour coverage of the court case on DStv,

"1t was like watching a Shakespearian
tragedy play out in real time,” she adds.

The trial and coverage walked a very fine
line between news and reality TV, says
Munnik. “It became crack TV, she adds.

"I'm not sure that a court case will,
in South Africa, ever again caplure the
imagination of a nation like this one did”
explains Munnik.

“The non-stop media coverage did not
ignite the public interest, but it certainly
sustained it

Munnik siys there was also a strong
sense of denial that the Oscar Pistorius
trinl was a trinl by the media, Her view is
that — "Of course, it was’,

IN DEFENCE OF JOURNALISM
“Justice as a default should be open.”
says William Bird, director of Media
Maonitoring Africa. The Constitutional

WATCHING A
HAN TRAGEDY

Court has made a concerted effort to
vocalise that they want justice to be hoth
seen and done, he adds.

South Africa’s history makes this
especially important, given how the
Apartheid government used the justice

system as a tool to deliberately force

injustice, explains Bird.

This is why the South African National
Editors’ Forum (SANEF) “constantly
lobby the Justice Department and the
office of the Chief Justice to ensure that
journalists have unrestricted access o
magistrates and the high court”, says
Hopewell Radebe, the project and
udministration manager for SANEE.

It is the media's goal to be accurate and
balanced when reporting on all the courts,
commissions of inquiry and related
judicial processes, explains Radebe.

“I think, in general [...] access to courts
in South Africa, is really great” says
Du Plessis, “The fact thal the media
cun repert and show what happens in
courtrooms. [ mean, it serves the basic
principle of open justice”

However, Du Plessis says while the
principle of open justice is good, it is
something that needs (o be constantly
reassessed because of the unforeseen
or adverse consequences that it may

give rise to.

Media coverage of cases of gend er-based
violence (GBV) is important, explains
Mashola. Good press coverage can put
pressure an officials to take cases seriously
and speed up the process of getting
justice, she says,

“Domestic violence matters,” says
Mashota, and sometimes the media arent
sensitive (o these issues, she adds, “To
them, it's about getting the story,” she
claims. "And basically attracting readers:
or nol.”

MEDIA SATURATION

“The biggest pittall of the channe] and
adjacent coverage is that it leaned hard
into entertainment territory perhaps more
s than public interest” says Munnik.




She recalls one instance where Sky News
reteased a video of Pistorius blowing up
a walermelon at a shooting range. “It was
not part of the trial but it was sensational-
ist and audiences went nuts)” she explains.

“Everyone was covering the trial
across Lhe world and it became a highly
competitive space,’ says Munnik. This
competitiveness may have resulted in
the duty of care, which should guide
journalists’ reporting, falling to the
wayside — as audience ratings and being
competitive in 4 saturated market started
{aking precedence, she ndds.

Traditional news media now also has
to contend with other anline platforms
where “it isa core functionality of social
media for things 1o be sensationalised
or dramatic, in arder to get them to get
greater shareability or to go viral',
explains Bird.

Because the sustainability of media
business models is so threatened and
rellant on social media, “many of them
may then fall into that trap, and then
become sensationalist themselves in the
way that they choose to report on [high
profile] cases”, claims Bird.

HIGH COURT

HOOGGEREGSHOF
INKUNDLA EPHAKAMILEYD

that moment of her trauma.” he explains.

“Even something as simple as when
someone breaks down in tears — you
need 1o have a journalist who's there,
wha's thinking through the ethical issues
quickly, and is continuously making sure
that the decisions Lthey're taking are based
on something thal they can justify and be
accountable for! says Bird.

NOT HOW MUCH BUT HOW

Trauma is a wound that never heals, and
as a survivor it can be difficult to move on
if you are asked to relive the experience
again and again, says Mashota. Some
people want their privacy and the media
needs Lo be sensitive [0 not re-victimize
people, she says.

An example of this i1s the fact that “same
iournalists did not atford Reeva's grieving
parents their due privacy and respect’,
explains Van Rooyen.

"“As much as we wani the stories to be
covered |...] we also want the media to be
sensitive!” says Mashota

Survivors of GBV face a number of
challenges when secking justice in South
African courts, explains Mashota.




Court dates are constantly postponed, and
women who have to miss work to attend
are "forced to choose between lood and
getting justice’, she says,

Coverage of cases is important, but how
they are reported on matters, she says,
adding that even the language used by
journalists impacts survivors.

“The media is nol saying enough thal
it is a man doing these things,” Mashota
explains. “Five women were raped — by
a man.”

“At the end of the day, the survivors are
human beings. They need to be treated

with diguity and respeci.” says Mashota.

According to Du Plessis, the coverage
of the Pistorius trial amounted to “total
media saturation”.

Towever, [or Warren Batchelor, the
directar af the My Name is Reeva
documentary senes, the fault does not

lie in how much media attention the case
was given, as ultimately the case’s media

attention gave Steenkamp a voice.

Instead, Batchelor says the bigger
problem was how journalists, the public
and officials referred to her in their
coverage.

“What phased me was the [act that she
was called ‘the madel. ‘the girlfriend’
and then in the trial she was called ‘the
deceased,” he says.

In some ways, Batchelor feels that the
media lost sight of the fact that "hundreds
of thausands of women are killed at the
hands of the people that pre supposed to
love them'

HEREAFTER

“There are laws thal guide us here fora
reasan, as well as journalistic ethics and
human dignity — which I hope will always

take precedent.” says Munnik.

“As the media, we have a duty of care to
our subjects irrespective of the public
interest,” Munnik adds.

“1 would simply say journalists should
respect the emotions of the people who
are invalved in the story, They remain
people who are hurt,” says Van Rooyen,
“Remembering that is how you write good
stories, anyway.

Going forward, it s these ethics that
need to stand above all else when
reporting on criminal cases and court
proceedings in SA, explains Munnik.

“1 would like to think, if l can do it
again, I would be more concerned with

a duty of care towards the people in that

courtroom over what the audignce wanted
to hear and see,” says Munnik.
(1] - -
And been more of a barometer for
journalists’ integrity over entertainment.” ®
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Media experts predict that most publications will place
progressively less emphasis on fast-paced, breaking news
over the next few decades. Instead, they anticipate that
publications will move towards becoming curators of

slow-paced news.
BY TEABELL

outh Africas longest-standing
S digital-first news publication,

News2d, recently f:hanged its slogan
from “Breaking News. First™ to “Trusted
‘\Im First”.

According to Adriaan Basson, the pub-
lication's editor-in-chief, the change in
slogan was a strategic move indicative of
shifting values in News24's newsrooms -
and perhaps in the media industry
asa whaole.

“With the advent of disinformation

and specifically fake news, weasa media
industry Had to take a hurd look at bur-

selves and say "What renlly is our vilue

and what do we bring to sociely?™ says

Bassan.

THE RACETO BE FIRST
"News24 was founded in 1998 on the
premise of being the fiest to break news,”

says Basson. He explains that operating as
a digital-first publication, to a large extent

uncharted territory in South Africa at tht

of multimedia Journalls

for the verification of vi
vmdiubmm&mndlm
while a team of reporters
content written by citizen jo-
shared with News24 by &
research, looking at re

to the scene thems~

THEFUT'
Newman ¢
rooms will

| ~- e that digital
had aver print J,‘ plis years ago was that
it cuu]d b first and it could be faster”

4 Basson,

Bur with 2 large number of news outlets
now opemting primarily as online publi-
ciltions, News24 had to find a new way to
differentinte its reporting from its com-
petitors, he says,

The publication’s slogan change wits.
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“an intentlonal move from News24” bul
also a “move with the times”, says Basson.
He believes that there is an industry-wide
Iransition from breaking news townards
sloweér-paced “curated” journilism.
“Being disilal is no longer an advan-
tage. You have to be good, you have to
be believable, you have to have integrity.
And thats why for [Newe24] 1t was avery
portant change.” he says,

't
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Nic Newman, a digital steategist and se-
nlor research associate al the Reuters In-
stitute for the Study of Journalism, agrees
that the global news media industry has
maved away trom breaking news in recent
years, and will likely continue to do so.

The reasons for this indusiry-wide
transition are multifaceted, but they all
centre around the overarching issue of
hnanee, according to Newnin.

“|Publications] are realising that it's
not enough to only cover breaking
news. Advertisers aren’t really interested
inadvertising around breaking news,
because it's not really very sexy It doesn'l
really do much for their brands” claims
Newman.

Recent expansions in News24's content
offering and the evolution of their
business model to include a subseription
service, allest to Newman's claims.

Most of News24's breaking news
staries are available tor free, says Basson.
However, the publication introduced a

paywill on some of its investigative con-
tent, opinion and analysis pieces, videos,
and podcasts in-late 2020, according to
News24's website.

The hape behind the subscription
service wits that readers would be pre-
pured to pay for "goad, independent
journalism”, wrote Pieter du Toit, head of
Investigations at News24, i an article for
the publication.

News24's subscription model secured
31 000 paying subscribers by April 2021 -
less than ayear afier i1s launch, according:
to the World Association of Publishers.

“There was avery clear [indication] that
you can't just give people breaking news,
because that's commodity news which
they can get anywhere for tree. You have:
to get deeper; you have to analyse, you
have Lo investigate,” says Bassom
Dhaily Maverick, established in 2009,
ocuses predominantly on investigative
purnalism, analyses, and opinion pieces,
ieording 1o Jillian Green. the publica-
tions managing editor.

Even without a dedicated breaking news
section, Green says the publication hasa

sustainable business model.

“The orgamsation has a diverse reve-
nue strenm which includes; advertising
revEnue, a Mn:mbernhip programme {nol
i subscription or paywall), philanthropy
and eventing. among others!” says Green.

IF NOT BREAKING NEWS...

One of the reasons for the news medin
industry’s transition towards analyses and
opinion pieces is because these are much
cheaper (han breaking a story, daims
Newman.

“Publications have limited resources
and breaking news takes a ot of those
resources,” he says.

With newsroams shirinking and the
overall decrease in advertising revenue
seen in recent years, most publications do
not have the money to fly a reporter to a
different country to cover a story, let alone
pay for their food, sccommodation and

other living expenses, says Newman,

Vicus Burger, news editor for the narth-
ern region of Nefwerk24, believes there is
still a space for breaking news but agrees
that it is expensive 1o cover, As an exam-
ple of this, he references the protests in
Durban that followed the arrest of former
president Jacob Zumain July 20621

“We had journalists on the scene cover-
ing his arrest, and then our team had 1o
stay an the ground for the next few weeks
covering the unrest)” says Burger. He also
notes that it was “difficult and dangerous”
for their team of réporters to travel due o
the violent protests,

For this reason, focusing on
stower-paced journalism tends to
be much more economical for most
publications. says Newman.

KEYWORD 'COLLABORATION'
Shrinking newsrooms and dechning
advertising revenue might nol mean
that all news outlets should veer away




fram trying to be the breakers of news
but rather that they should take a new
approach to doing so.

This is according to Terrl-Ann
Brouwers, an Eduvos journalism student
whe was awarded the Sinelizwi Gitizen
Jourmalist of the Year award by Food For
Mazapsi i 2021

In an interview with SMF's Cody
Hansety, Ivior Prive, editor-in-chief of
the Food For Mzansi Group, explained
that the Smelizwi citizen jouralism
programme entails training & group of
members from the general public in some
basic reporting skills.

Brouwers suggests that publications
should start collaborating with citizen
journalists and community members,
who are olten the first to share inlor-
mation about patential news stories on
social media. She explains thal, in her
experience. established media outlets are
often reluctant to acknowledge citizen
|ournalists as essential contribulors to the
news media space.

There is a fear in malnstream media that
by the time a reporter gets to the story,
“someane has already tweeted about it or
made a Facebook post about 17, claims
Brouwers,

"1 think that the {nternel and social
media mean that the value of being first
on the story has diminished,” savs Anton
Harber, adjunct professor of journalism at
the University of the Witwatersrand.

“I'this is] partly because social media is
usually first and one can only keep a news
stary exclusive for a very brief time, as it
spreads so guickly across social media”
he says.

However, Brouwers beheves that a
symbiotic, collaborative relutionship
could exist between mainstream news
outlets and citizen journalists.

She envistons a relationship in which
the breaking ol news stories i3 oul-
sourced 1o citizen journalists, while
news outlets take on the task of sifting
through this information, fact-checking

it, making sense of i, répackaging it and
disseminating it.

Thys will allow publications to save on
the cost of breaking a news stary whilst
allowing cilizen journallsts to have a
stranger voice in the slories of their own
communities. says Brouwers.

an’t just give
people breaking
news because
that’s commodity
news which they
can get anywhere
for free.

Collaborating with citizen journalists
1o break news stories is an approach to
reparting thar is nol completely unheard
of. For example. during the April floods in
Durban earlier this yeir, News24s multi-
medin team made extensive use of footage
and information shared online by citizen
lournalists, says Basson.

He notes that while News24 does collab-
orate with citizen journalists, the conlent
sourced fram them must go through a
rigorous fact-checking process.

Basson explains that a designated team
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of multimedia journalists are responsible
for the verification of video, audio and
visuals obtained from citizen journalists,
while u team of reporters verifies the
content writtén by citizen journalists and
shared with News24 by doing desktop
research, locking at recards or going out
to the scene themselves; he says.

THE FUTURE OF BREAKING NEWS
Newmin emphasises that not all news-
rooms will turn away from breaking news
completely.

"[Breaking news] still remains very
impartant for certain types of news
organisations,” he says.

Newman points to CNN. the BEC and
News24 as examples of such arganisations.
Large media companies thal have the
financial resources o cover breaking news
will continue to do so, he says. Bul most
smaller publications will focus on specific
niches, curating news, or opinion pieces;
he explains.

In line with this, Basson believes break-
ing news still has a place al News24.

“| think theres still value in establishing
yoursell as a brand that can guickly con-
firm whether something is true” he says.
"So i you see smoke L] s there o fire?
What's burning? Why is it burning? How’s
it going to alfect my day? Is someone in
danger?”

“But we are cansclously and inten-
tionally changing the focus away from
being first, ta being correct, and to being
trithiul, and to being fair]’ says Basson. »
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THE DEATH OF A LETTERPRESS
- A SHORT STORY

gf\:;;., 1 walk through the door. I am summoned te
\\ the back. She's not doing well, they suy. She iz
"\,u“-'-, EM strugsling, Her breathing isslow,

She is in her siaties, and she'’s been struggling for some fime.
But we did not expect this. Not so soan.

Yesterday, she was still holding our. Nowwe don't know
whether she'll make it through the day.

| stand by the pump — the ventilator - and listen to
her breathing.

The team works sifently, like nursing staff intuitively knowing
what the patient will need next. They stand by listening. Moving
[rom ene checkpaint 10 the next; one pipe 1o the next.

She breathes in, slowly. Then she holds still for a montent
betore — slowly, slowly — breathing out.

Patrick las her on a steady drip of ink. He moves from the
feeder side to the delivery tray to check the ink distribution.
Then back. He feeds her a few drops of water.

She continues her painfully slow breathing.

The pauses between her inhaling and exhaling - when we
don't know whether she'll be strong enough to inhale again,
exhale again — hold moments of silence. OF stillness: Of the
fragility of life.

She is no longer spitting ol pages the way she used to

They are now pain *rt.ikingl}'re:i-:awd from her insides. Every
page a miracte. A sign of mercy, of her serving us as she h;[hl:
through one last deadline. She is working on a page with an
article by afriend of mine — o farming column on weather
patterns and synchronicity.

Fransiena moves slowly, respectiully, to remove the pages as
they start to pileup.

I stand with a hand on her steel side. Listening as she breathes
> in, ind bréathes oul.

Mone of us have spoken a word thus far

We know that this is a time to be quiet — a time 1o listen and
tend fo her needs; as her ink-filled arms continue to roll. ever so
slovwly, to bring letters to the page

Overnight, something has gone terribly wrong. But how is not
the tine to ask what's happened.

Now is the time to stand by and witiess her lnst act.

BY ANNELI GROENEWALD

Journalism Pracltice lecturer af the Dapartment of
Jaurmati=m gl Slellenbosch Lnjivesily
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